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Fanning  resigns 
from  Christian 
Science  Monitor 
(See  page  9) 

The  competitive 
newspaper 
photo  business 
(See  page  14) 
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reports 

(See  page  16) 


B^ore  skiers  got  their  biggest  lift. 


The  first  ski  lift  in  America.  Built  in  Woodstock, 
Vermont  by  a  handful  of  ingenious  Yankees  who  rigged  an 
1800  foot  loop  of  rope  to  a  Model  T  truck  engine.  And  for 
the  first  time  skiers  could  race  down  Gilbert’s  Hill  without 
facing  an  uphill  battle. 

But  years  before  people  took  the  easy  way  to  the  top, 
they  stayed  on  top  of  things  by  reading  The  Boston  Globe. 

From  camping  in  Acadia  to  fishing  off  Fairhaven.  From 
birding  in  the  Berkshires  to  th^  foliage  in  Franconia,  you 
could  find  out  all  about  it  in  the  Globe. 

Which  is  why  long  before  people  were  drawn  up  at 
an  angle,  they  were  inclined  to  read  The  Boston  Globe. 

Season’s  Greetings  from 

2hc  Boston  (Slobc 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


READ..  AVOID  EXTINCTION 


For  more  Imformation  about  our  Newspaper  in  Education  Program,  please  write  to: 
Education  Coordinator,  The  State  Journal-Register»One  Copley  Plaza,  Springfield, Illinois  62705 
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Represented  NationaRy  by 
Branham  Newspaper  Sales 


Educating 
Tomorrow's 
Readers 
Today 

The  State  Journal-Register  is 
taking  the  education  of 
tomorrow’s  readers  seriously 
Through  our  Newspaper  in 
Education  program,  we  are 
instilling  the  importance  of 
using  the  newspaper  as  a 
teaching  and  learning  tool. 
Because  it  is  timely,  teachers 
and  students  are  discovering 
that  a  newspaper  is  exciting 
and  relevant.  We  are  proud  t( 
be  involved  in  the  education 
of  our  future  readers. 

‘lEe  Joumal-J^gistef  ^ « Gipiiii 


Introducing  the  NP  2299  Inserter 


Pocket  Your  Profit 


insertion  methods  have  a  tremendous  impact  on  your  bottOBi- _ 

That’s  why  you  need  a  system  that’s  fast.  Accurate.  Easy  to  operate. 
And  able  to  handle  your  growing  inserting  needs— both  dailf 
and  Sunday!  You  need  the  new  NP  2299  from  Harris  Graphics. 

The  NP  2299  is  without  question  the  world’s  premiere  inserter. 
Introduced  at  ANPA/TEC  ’88,  the  2299  gives  you  the  kind  of 
performance  and  flexibility  you  need  in  your  mailroom,  like 
inserting  on-line  at  straight  press  speeds— even  while  de- 
.  livering  as  many  as  21  inserts  in  a  single  jacket!  It  can  also  i 

Y  handle  five  inserts  into  a  jacket  at  a  rate  of  60,000  per  ^ 

^  hour  through  three  deliveries. 

Plus,  the  NP  2299  handles  all  your  insert  and 
zoning  functions. ..  adjusts  easily  from  single  to 
quadruple  delivery  modes...  and  automat- 
ically  repairs  a  missed  section.  Klfauj 

Furthermore,  the  NP  2299  uses  the  new  Kimim  ■ 
fully  programmable  ICON  (INserter  KJmm/ 
CONtrol)  system  to  make  automatic 
repairs,  monitor  zone  control  (up  to 
1000  individual  zones  per  delivery) 
and  determine  all  other  key  func- 
tions  of  the  NP  2299.  SMjji  ■■  ^ 

Call  Roger  Miller,  Director 
of  Sales,  at  (513)  278-2651  mmlj 
find  out  iiio|:e 


HARRIS 

GRAPHICS 


BINDERY  AND  FORMS  PRESS  DIVISION 


4900  Webster  Street  •  Dayton,  Ohio  45414 
(513)278-2651 
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DECEMBER 

2 — California  Press  Association,  Winter  Meeting,  Four  Seasons  Clift 
Hotel,  San  Francisco. 

8-9— Newspaper  Association  Managers,  Legislative  Conference,  Reston, 
Va. 

JANUARY 

15-18— ANPA  Conference,  "Maximizing  Our  Investments  in  People,”  The 
Registry  Resort,  Naples,  Fla. 

19- 21— Kentucky  Press  Association,  Winter  Convention  and  Trade  Show, 

Marriott's  Griffin  Gate  Resort,  Lexington,  Ky. 

22-25 — International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  Conference,  San  Francisco  Hilton. 

27-28— Michigan  Press  Association,  Winter  Convention,  Amway  Grand 
Plaza,  Grand  Rapids,  Mich. 

Seminars!  WorkshopsIClinics 

NOVEMBER 

20- 23 — The  Poynter  Institute  for  Media  Studies,  Ethics  Center;  Applied 

Ethics  for  College  Newspaper  Editors,  St.  Petersburg. 

27-30— SNPA  Foundation,  Seminar  on  Newsroom  Management,  Louisville, 
Ky. 

27-1 2/2— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Graphics  & 
Illustration;  Writing  Center:  Writing  &  Editing,  St.  Petersburg. 

27- 12/7— American  Press  Institute,  Circulation  Managers,  Reston,  Va. 

28- 12/2 — ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 

Reston,  Va. 


DECEMBER 

2-3 — California  Polytechnic  State  University,  Workshop,  Controlling  Pro¬ 
cess  Color:  A  Litho  Press  Workshop;  and  Dec.  5-9,  Understanding 
PrePress,  Workshop,  San  Luis  Obispo. 

4-9— American  Press  Institute,  Business  and  Economic  News  Coverage, 
Reston,  Va. 

4-9 — The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  MacTrac- 
Intermediate  &  Advanced,  St.  Petersburg. 

7-9— ICMA,  Motor  Route  Management  Seminar,  Radisson  Atlanta  Hotel. 

11-16— American  Press  Institute:  Effective  Writing  and  Editing;  Editorial 
Page  Editors  and  Writers,  Reston,  Va. 

11- 16— The  Poynter  Institute  for  Media  Studies,  Graphics  Center:  Spanish 

Language  Newspapers,  St.  Petersburg. 

12- 15 — ANPA  Management  Development  Workshop,  Sir  Frances  Drake 

Hotel,  San  Francisco. 

12- 15— Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar  for 

Media  Professionals,  Columbia  University,  New  York  City. 

JANUARY 

8-13 — American  Press  Institute,  Editing  the  Weekly  Newspaper,  Reston 
Va. 

8-18 — American  Press  Institute,  City  and  Metro  Editors,  Reston,  Va. 

13- 14 — California  Polytechnic  State  University,  Workshop,  Printing  Process 

Color  on  Your  Small  Press.  San  Luis  Obispo,  Calif. 

15- 25— American  Press  Institute,  Circulation  Directors  or  Managers,  Reston, 

Va. 

16- 18 — ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Depart¬ 

ment,  Kona  Kai,  San  Diego. 

22-25 — SNPA  Seminar,  Financial  and  Business  Reporting,  Baton  Rouge, 
La. 

25-27— Poynter  Institute  for  Media  Studies.  Professional  Journalists  Semi¬ 
nar,  Writing:  Recruiting  &  Training  Minorities,  St.  Petersburg. 

26 — Georgia  Press  Association,  Improve  Your  Writing  Seminar,  Holiday 
Inn,  Macon. 

29- 2/3— American  Press  Institute,  Newspaper  Design  and  Graphics;  Jan  29- 

2/4,  Classified  Advertising  Managers.  Reston.  Va. 

30- 2/1— ANPA  Advanced  Management  Workshop,  Radisson  Gunter  Hotei, 

San  Antonio. 


Vol.  121,  IMo.  47  November  19,  1988;  Editor  &  Publisher,  The  Fourth  Estate  (ISSN:0013- 
094X)  is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  11  West  19th  Street.,  New  York.  N.Y.  10011.  Cable  address  "Edpub,  New  York." 
Second  class  postage  paid  at  New  York.  N.Y.  and  additional  mailing  offices.  Printed  at 
Hughes  Printing  Co..  East  Stroudsburg,  Pa.  18301.  Titles  patented  and  registered  and 
contents  copyrighted  1988  by  Editor  &  Publisher  Co.,  Inc.  All  rights  reserved.  Annual 
subscription  ^.00  in  the  United  States  and  possessions,  and  in  Canada.  All  other  $75.00. 
No  claims  for  back  issues  honored  after  one  year. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editors  Publisher  Co.,  11  West  19th 
Street,  New  York,  N.Y.  10011 


The  4th  Estate 


By  Doug  Borgstedt 


"ENJOY  fT  WHtLE  WE  CAM,  QllYS  -  STARTING  NEXT 
YEAR  it’ll  be  the  rocky  COAST  OF  NEW  ENGIANP-/" 


About  Awards 


APME  top  performers.  The  Associated  Press  Managing 
Editors  association  recently  recognized  outstanding  work 
by  AP  staff  writers  and  photographers  with  its  annual  Top 
Performance  Awards. 

This  year’s  winners  are:  Special  citation:  Fred  Bayles  in 
Boston  and  Scott  McCartney  in  Dallas  for  their  six-part 
series  on  guardianship  of  the  elderly;  Spot  news  award, 
writing:  AP  Business  News  Department,  New  York,  for 
coverage  of  the  stock  market  crash;  Spot  news,  photogra¬ 
phy;  Max  Nash,  Tel  Aviv,  for  photos  of  Palestinian  youths 
in  Jerusalem  and  Israeli-occupied  territories;  Feature 
award,  writing:  Tad  Bartimus,  Mountain  States  Regional 
reporter,  for  her  story  on  three  brothers  drowning;  Fea¬ 
ture  award,  photography:  Jeff  Widener,  Bangkok,  for  his 
series  covering  the  life  of  Afghan  refugees;  and  the  John  L. 
Dougherty  Award  for  outstanding  work  as  a  young  AP 
writer:  Ron  Blum,  New  York  Sports. 

Excellence  in  Michigan.  Six  newspapers  were  among 
the  news  organizations  presented  awards  for  Excellence 
in  Journalism  by  the  University  Press  Club. 

The  Detroit  News  was  named  best  daily  with  over 
50,000  circulation;  best  daily  in  the  10,000-50,000  circula¬ 
tion  category  was  the  Jackson  Citizen-Patriot.  The  Hills¬ 
dale  Daily  News  was  named  best  daily  in  the  under  10,000 
circulation  category. 

The  News-Herald  Newspapers'  Southgate  edition  was 
named  the  best  weekly  with  circulation  over  15,000;  the 
Westland  Eagle  was  chosen  best  weekly  in  the  10,000- 
15,000  category;  and  the  Novi  News  was  named  best 
weekly  in  the  under  10,000  circulation  category. 

Distinguished  financial  journalism.  Mark  Dillon,  a  busi¬ 
ness  writer  for  the  Asbury  Park  (N.J.)  Press,  recently 
received  the  CIT  Group  of  Manufacturers  Hanover  Award 
for  Distinguished  Financial  and  Business  Journalism  on 
New  Jersey  issues.  The  award  was  offered  in  cooperation 
with  the  Journalism  Resources  Institute  of  Rutgers  Uni¬ 
versity. 
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Publishers  on  Parade 


“It’s  good  to  have  Parade  back 
on  The  Hartford  Courant  team? 

“Over  five  years  elapsed  from  the  time  we  discontinued  Parade  in  The  Hartford  Courant  and 
the  time  we  welcomed  it  back  last  year.  During  its  absence,  our  ombudsman,  Henry  McNulty, 
reported  that  Parade’s  absence  was  a  frequent  complaint  among  our  readers. 

“So  once  our  own  local  magazine,  Northeast,  began  receiving  strong  reader  and  advertiser 
support,  we  decided  to  let  Northeast  and  Parade  work  -  - 

together  to  attract  and  hold  readership.  Parade  returned  to 
our  Sunday  package  in  September  of  ’87  and  our  readers 
have  been  more  than  pleased.  One  reader  actually  wrote  to 
say,  ‘You  made  my  day!’ 

“Today,  as  The  Hartford  Courant  continues  to  hold  a 
strong  base  of  longtime  readers,  we  know  Parade  will  also 
help  attract  newcomers  who  know  Parade  from  other  areas. 

In  more  ways  than  one,  it’s  good  to  have  Parade  back  on 
The  Hartford  Courant  team.” 

Featured  in  over 300 newspapers 
every  Sunday. 


IN  BRIEF 


Bush  pledges 
regular  press 
conferences 

President-elect  George  Bush 
promised  frustrated  reporters  the  day 
after  his  election  he  will  hold  “regu¬ 
lar”  news  conferences  as  president, 
but  refused  to  say  how  often. 

“I’m  not  going  to  set  a  date,”  Bush 
said  at  a  televised  press  conference  in 
Houston.  “No,  I’m  not  going  to  have 
one  every  Tuesday,  but  I  will  hold 
regular  press  conferences  and  try  to 
endeavor,  in  the  future  as  I  have  in  the 
past,  to  answer  these  questions.” 

Bush  responded  to  a  reporter  who 
said,  “Well,  in  the  last  month  of  the 
campaign  you’ve  made  our  jobs  a  lot 
harder  by  not  holding  news  confer¬ 
ences  very  frequently,  certainly  not 
frequently  enough  for  us  to  feel  we 
can  report  on  you  as  well  as  we 
might.” 

Bush  praised  the  press  corps  for 
“superb”  reporting  on  him  and  said  it 
was  his  208th  news  conference  since 
he  announced  his  candidacy. 

“I  won’t  strive  to  keep  up  208  in  a 
year-and-a-quarter,  but  I  will  do 
my  best  in  terms  of  press  confer¬ 
ences,”  he  said. 

Sacramento  Bee 
child  care 
center  approved 

Overriding  neighbors’  objections, 
the  City  council  approved  construc¬ 
tion  of  a  48-child  day  care  center  for 
Sacramento  (Calif.)  Bee  employees. 

Although  the  city’s  planning  com¬ 
mission  had  recommended  approval, 
nearly  150  residents  had  signed  a  peti¬ 
tion  opposing  the  midtown  center. 
They  argued  that  the  facility  would 
increase  noise,  traffic  and  exhaust 
fumes  and  worsen  an  already  tight 
parking  situation  in  the  area. 

Mary  Murphy,  who  had  gathered 
the  signatures,  said,  “We  are  not  an 
organized  neighborhood,  but  nothing 
unifies  us  faster  than  further 
encroachment  by  the  Bee.” 

Appearing  before  the  council  in 
favor  of  the  center  were  representa¬ 
tives  of  the  League  of  Women  Voters 
and  the  National  Organization  for 
Women. 

Councilman  Tom  Chinn  said  the 
Bee  had  “done  a  lot  to  mitigate  the 
center’s  negative  impact  on  the  neigh¬ 
borhood.  It  is  a  unique  position  for  a 
corporation  to  voluntarily  put  in  a 


child-care  center,  which  is  much 
needed.” 

The  Bee,  one  of  few  newspapers  in 
the  country  to  provide  a  day-care  cen¬ 
ter,  had  agreed  to  build  eight-  and 
six-foot  sound  walls  around  sides  of 
the  center  that  will  adjoin  houses. 

Bee  spokesman  Owen  Smith  said 
about  the  council’s  decision:  “We’re 
very  happy.  We’re  very  confident  we 
can  peacefully  co-exist  with  our 
neighbors.” 

Weekly  papers 
charge  for 
political  letters 

Three  central  California  weeklies 
began  charging  $5  for  publication  of 
“political”  letters  to  the  editor  — 
and  got  it. 

“We  were  being  taken  advantage 
of,”  explained  Stan  Cook,  publisher 
of  the  Oakdale  Leader,  Riverhank 
News  and  Escalon  Times,  all  owned 
by  Live  Oak  Publishing  Co. 

Cook  said  most  of  the  political  let¬ 
ters  as  this  past  Election  Day  ap¬ 
proached  concerned  two  hot  local 
campaigns:  a  board  of  supervisors’ 
race  and  a  proposed  countywide 
sales  tax. 

“It  galls  me  when  politicians  try  to 
get  free  advertising,”  Cook  stated. 
“I’ll  give  you  the  shirt  off  my  back, 
but  don’t  try  to  steal  it  or  I’ll  catch 
you.” 

According  to  the  publisher,  candi¬ 
dates  and  other  political  players  had 
been  advising  their  friends  and  others 
to  write  endorsement  letters  to  the 
three  papers. 

“They  were  not  spontaneous  let¬ 
ters,”  Cook  continued.  “We  were 
being  taken  advantage  of.” 

He  said  the  pay-for-print  policy 
brought  in  about  $135,  which  was 
turned  over  to  Oakdale’s  Community 
Sharing  Program,  which  provides 
food  for  low-income  people. 

There  were  very  few  protests  from 
readers  over  the  fee.  Cook  added.  He 
pointed  out  that  the  $5  charge  applied 
only  to  letters  of  a  “political  nature.” 

Editor  says  AP 
needs  help  line 

The  Associated  Press  needs  one 
central  desk  to  handle  calls  from 
members,  according  to  Walker  Lun- 
dey,  editor  of  the  Arkansas  Gazette. 

The  problem,  according  to  Lundey, 
who  faced  AP  executives  as  a  panelist 
at  the  recent  Associated  Press  Man¬ 
aging  Editors  association  convention 


in  Boston,  is  that  when  members  call 
with  special  needs  and  problems  they 
may  —  or  may  not  —  get  help. 

(Questions  about  stories  or  photo 
captions,  requests  to  retransmit  sto¬ 
ries  or  photos,  plus  all  kinds  of  prob¬ 
lems  and  needs  sometimes  require 
many  phone  calls  and  may  not  yield 
results. 

“AP  needs  a  desk  where  the  buck 
stops,”  Lundey  said. 

(Siting  costs,  however,  he  stopped 
short  of  calling  for  a  full-time  position 
to  be  established. 

AP  executives  questioned  whether 
it  was  possible  for  any  one  person  to 
be  able  to  deal  effectively  with  the 
entire  AP  operation  —  especially 
facing  newspaper  deadlines.  They 
said  newspapers  get  the  best  results 
by  calling  their  local  AP  bureau. 

ACB  has  computer 
system  to  track  ads 

The  Advertising  Checking  Bureau 
has  introduced  Readi-Access,  an  on¬ 
line  computer-generated  system  for 
tracking  the  advertising  of  a  product 
and  its  competitive  brands  in  newspa¬ 
pers  and  circulars. 

Information  on  retailer  and  manu¬ 
facturer  ads  is  now  available  10  days 
after  the  ads  appear,  so  a  marketer 
can  quickly  determine  how  the  trade 
has  been  promoting  a  particular  brand 
city-by-city  during  a  specific  day, 
week  or  month.  Readi-Access 
includes  the  number  of  ads  mention¬ 
ing  a  product  and  competitive  prod¬ 
ucts  during  a  particular  period  of 
time,  the  dates  they  appeared,  the 
size  of  the  ads  and  any  special  offer¬ 
ings. 

Ghiglione  joins 
Harvard  center 

Loren  Ghiglione,  editor  and 
publisher  of  the  News,  Southbridge, 
Mass.,  will  join  the  Joan  Shorenstein 
Barone  Center  on  Press,  Politics  and 
Public  Policy  at  Harvard  University’s 
John  F.  Kennedy  School  of  Govern¬ 
ment. 

Ghiglione,  who  became  a  fellow  of 
the  center  on  Nov.  1  and  will  continue 
in  residence  through  the  1988-89 
academic  year,  will  prepare  a  catalog 
for  a  Library  of  Congress  exhibit  on 
the  American  journalist.  The  exhibit 
will  examine  the  real-life  journalist  as 
well  as  the  image  of  the  journalist  in 
movies,  novels,  television  shows  and 
other  popular  art  forms. 
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. . .  about  careers 
. . . about  change 
. . .  about  opportunity. 

If  you  are  an  experienced  news¬ 
paper  advertising  sales  represen¬ 
tative  or  advertising  executive 
looking  for  advancement,  con¬ 
sider  Gannett,  the  nationwide 
media  company  that  offers  op¬ 
portunities  in  advertising  at  all 
levels.  But  don’t  take  just  our 
word  for  it.  Listen  to  Denise  Ban¬ 
nister,  publisher  of  The  Times  at 
Gainesville,  Ga.: 


With  hundreds  of  varied 
companies  in  the  Gannett 
family,  employment 
opportunities  are  infinite 
and  reserved  for  talented 
individuals  who  set  their 
goals  high.  In  addition, 
Gannett  s  advancement 
policy  is  one  of  promotion 
on  merit  and  without 
regard  to  age,  seniority, 
education,  race  or  sex.  ” 

If  you  want  more  information 
about  the  opportunities  with 
Gannett,  please  send  a  copy  of 
your  resume  to: 

Judy  Ross 

Manager/Recruitment 
Gannett  Co.,  Inc. 

P.O.  Box  7858  CC 
Washington,  D.C  20044 
800-828-4414,  ext.  6236. 
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Lengthy  campaign  produced  boredom 

Press  and  public  are  being  treated  to  a  record  number  of  post¬ 
mortems  about  what  the  press  and/or  the  candidates  did  or  failed  to 
do  during  the  recent  presidential  campaign  and  election.  All  the 
well-known  experts  —  and  a  few  we  never  heard  from  before  — 
have  provided  their  analyses  of  what  happened.  The  explanations  — 
and  you  can  pick  the  one  that  fits  in  with  your  preconceived  idea  — 
are  rapidly  producing  as  much  boredom  as  did  the  campaign. 

Never  in  history  have  presidential  candidates  had  to  pose,  strut, 
speak,  and  answer  questions  for  so  long  a  time  —  18  months.  Never 
before  has  the  press  (newspapers,  television,  radio  and  magazines) 
assigned  so  many  reporters  to  cover  such  an  endless  story,  or  de¬ 
voted  so  much  newsprint  and  airtime  to  it.  And  never  before  have  the 
American  people  been  subjected  to  such  a  lengthy  bombardment  of 
political  news  —  some  real  and  a  lot  of  it  contrived.  The  result  was 
sheer  boredom,  in  our  opinion. 

Proof  that  the  public  lost  interest  was  in  the  lowest  voter  turnout 
since  World  War  II  and  probably  the  lowest  network  television 
ratings  for  the  three  networks  for  Election  Night  coverage.  Accord¬ 
ing  to  Broadcasting  magazine,  “the  combined  three-network  rating 
for  the  four  hours  between  7  p.m.  and  11  p.m.  was  29.7  and  the  share, 
47.  Four  years  ago,  with  President  Reagan  scoring  an  authentic 
landslide  victory  over  Walter  Mondale,  the  combined  three-network 
rating  was  35.9  and  the  combined  share,  54.”  The  viewers  simply 
turned  to  something  else. 

We  would  wager  that  readership  of  newspaper  coverage  near  the 
end  of  the  campaign  declined  in  the  same  way. 

How  do  political  strategists  sustain  interest  in  their  man  for  18 
months?  They  used  every  device  at  their  disposal  and  they  probably 
included  some  dirty  tricks.  How  many  issues  (which  supposedly  were 
not  discussed)  can  a  candidate  expound  on  for  18  months  without 
becoming  boring?  How  many  polls  can  newspapers  and  broadcasters 
conduct  (almost  daily,  as  it  turned  out)  before  the  public  exhibits 
ennui? 

E&P  has  its  own  postmortem  in  this  issue  beginning  on  Page  56. 
The  author,  Marvin  Kalb,  concludes;  “Network  executives  and  news¬ 
paper  editors  know  that  there  has  to  be  a  better  way  to  cover  a 
presidential  race.”  We  agree,  adding  the  politicos  must  find  a  way  to 
do  the  job  in  less  time.  The  American  people  are  being  turned  off  by  a 
process  that  becomes  repetitive  and  never  seems  to  end. 

Don’t  talk  about  it! 

It  appears  to  be  typical  of  the  official  mind  in  government  that 
when  something  goes  wrong  it  is  better  not  to  talk  about  it.  This  is 
happening  in  a  debate  among  computer  scientists  over  the  rogue 
software  program  that  infected  more  than  6,000  computers  recently. 
Some  of  them  fear  that  publication  of  details  of  such  disruptive 
programs  might  be  exploited  by  others.  Shouldn’t  it  be  evident  that  if 
one  23-year-old  student  can  create  such  a  program,  others  can  also 
and  everyone  should  know  how  it  was  done  while  making  every  effort 
to  correct  flaws  so  that  it  can’t  happen  again? 
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Letters  to  the  Editor 


Haiman:  Don’t  belittle  a  proven  educational  tool 


Mark  Fitzgerald’s  story  (“Multi¬ 
cultural  case  study  .  .  .  raises 
controversy”  —  E&P,  Oct.  9)  on  the 
flap  over  the  Dallas  newspaper  case 
among  some  students  at  the  Univer¬ 
sity  of  Missouri  obscured  several 
important  points. 

The  story  said  18  students  attend¬ 
ing  a  Multicultural  Management  Pro¬ 
gram  at  Missouri,  inspired  by  one 
who  was  a  former  Dallas  Times-Her- 
ald  reporter,  rebelled  against  using 
the  case  because  they  thought  it 
“favored”  the  Dallas  Morning  News. 
They  changed  the  direction  of  the 
exercise  to  give  “what  they  said  was 
fair  play  for  the  market-lagging 
Times-Herald.” 

Fitzgerald  omitted  some  important 
background  and  context,  without 
which  his  story  made  little  sense.  The 
background  is: 

1.  The  use  of  strategic  cases  as  suc¬ 
cessful  teaching  tools  is  well-estab¬ 
lished.  They  are  the  core  curricula  of 
programs  at  distinguished  business 
schools  from  Harvard  to  Stanford 
with  lots  of  stops  between  them.  They 
offer  students  reality  and  relevance,  a 
way  to  breathe  life  into  the  principles 
of  management  and  marketing  for 
young  people  learning  how  to  run  a 
company. 

No  one  has  found  a  better  way  to  do 
this  than  to  “give”  the  students  a 
company  and  all  data  about  its 
resources,  and  then  let  them  “run” 
the  company  in  practice,  making  deci¬ 
sions  and  gaining  the  rewards  —  or 
reaping  the  consequences,  depending 
on  how  well  they  do  their  jobs. 

2.  The  particular  case  in  question 
was  commissioned  in  1985  by  the 
Poynter  Institute’s  Management 
Center,  which  paid  Dr.  John  Murphy 
to  develop  a  strategic  case  based  on  a 
real  newspaper  in  a  real  competitive 
market.  We  commissioned  Murphy  to 
write  the  case  because  there  were  no 
current  newspaper  cases  available  in 
the  country. 

Most  of  the  newspaper  cases 
around  were  dated  ones  about  old 
competitive  situations  which  had  long 
since  been  resolved.  Standard  busi¬ 
ness  cases  were  available  at  Harvard 
and  elsewhere,  but  we  wanted  our 
management  students  to  grapple  with 


(Haiman  is  president  of  the  Poynter 

Institute,  St.  Petersburg,  Fla.) 


a  newspaper  situation  and  not  with 
the  problems  of  pickle,  pump, 
or  pastry  companies. 

3.  In  order  to  write  a  case,  the 
author  needs  the  full  cooperation 
of  the  company  and  the  disclosure 
of  financial  and  other  internal 
operating  data.  Murphy,  a  pro¬ 
fessor  of  advertising  at  the  Univ¬ 
ersity  of  Texas,  first  approached  one 
of  the  Houston  papers  and  was  turned 
down. 

He  then  approached  the  owners  of 
the  Dallas  Times-Herald,  who  also 
turned  him  down.  Finally,  he 
approached  the  Morning  News  and 
they  agreed  to  be  the  subject  of  his 
study.  The  resultant  case  and  its 
teaching  notes  comprise  85  pages,  a 
book  crammed  with  data  about  the 
newspaper  and  the  market. 

4.  All  strategic  cases  are,  of  neces¬ 
sity,  written  from  the  standpoint  of  a 
single  company  in  a  competitive  mar¬ 
ket.  They  must  be,  in  order  to  be 
realistic.  In  the  real  world  of 
business,  you  must  manage  your 
company  from  inside  your  company. 
You  have  all  the  data  of  your 
company  but  can  only  guess  at 
your  competitors’  strategies  and 
inside  numbers. 


5.  Times-Herald  editor  Ray  Bode 
was  quoted  in  E&P  as  saying  there 
was  something  “unethical”  about  the 
case  and  its  use  as  a  teaching  tool. 
That’s  nonsense.  It  is  like  saying 
free  enterprise  is  unethical 
because  it  involves  managing  a 
company  successfully  and  profitably, 
even  if  that  comes  at  the  expense  of  its 
competitors. 

6.  Some  of  the  Missouri  students, 
led  by  the  former  Times-Herald 
reporter,  said  they  were  uncom¬ 
fortable  with  the  idea  of  devel¬ 
oping  a  five-year  strategic  plan 
for  the  News  to  compete  with  the 
Times-Herald,  which  is  lagging  in  the 
Dallas  market.  So  they  turned  the 
case  around  and  made  their 
plans  as  if  they  were  the 
Times-Herald  management  team. 
That’s  fine.  It’s  a  bit  harder  to  manage 
from  the  Times-Herald’s  standpoint 
because  less  data  is  available  to  you. 
But  the  fact  that  the  students  did  it 
is  an  affirmation  of  the  case  as 
a  neutral  teaching  tool,  and  not 
a  “biased”  argument  in  favor  of 
one  newspaper  over  the  other. 

In  fact,  at  Poynter,  we  often  divide 
{Continued  on  page  45) 
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Now  you  can  offer  your  readers  the 
recipes,  wit  and  wisdom  of  Jeff  Smith, 
THE  FRUGAL  GOURMET— the 
hottest  culinary  whiz  today,  and  a  proven 
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business  renaissance  and  New  Jersey,  with  its  dred  largest  employers  are  members  of  the  For- 
unique  techno-corporate  economy,  is  leading  the  tune  1000. 

way.  And  the  newspaper  for  New  Jersey  is  The  Star- 

New  Jerseys  growing  reputation  as  a  major  tech-  Ledger-New  Jerseys  largest  daily  and  Sunday 
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Another  editor  resigns 

Katherine  Fanning  ieaves  Christian  Science  Monitor  in  dispute 
with  management  over  budget  cuts;  two  managing  editors  aiso  quit 


By  Andrew  Radolf 

Katherine  W.  Fanning  resigned  as 
editor  of  the  Christian  Science  Moni¬ 
tor  Nov.  14  in  a  dispute  with  manage¬ 
ment  over  budget  cuts  and  a  proposed 
restructuring  that  she  felt 
“threatened  the  independence  and 
integrity  of  the  newspaper.” 

Her  resignation  comes  less  than 
two  weeks  after  Bill  Kovach  quit  as 
editor  of  the  Atlanta  Journal  and  Con¬ 
stitution,  citing  differences  with  man¬ 
agement,  including  his  unhappiness 
over  newsroom  budget  cuts. 

In  Atlanta,  the  papers’  Washington 
correspondent,  John  Mashek, 
resigned  to  protest  Kovach’s  depar¬ 
ture. 

Also  resigning  from  the  Monitor  at 
the  same  time  as  Fanning  were  man¬ 
aging  editor  David  Anable  and  assis¬ 
tant  managing  editor  David  Winder. 

The  Monitor’s  Bonn  bureau  chief, 
Elizabeth  Pond,  a  30-year  veteran 
with  the  paper,  resigned  the  next  day. 

Richard  A.  Nenneman,  formerly 
general  manager  of  print  publishing 
for  the  Christian  Science  church,  was 
named  editor  in  chief,  a  new  position 
which  will  oversee  editorial  opera¬ 
tions  of  the  newspaper,  broadcasting 


and  other  publishing  ventures. 

Richard  J.  Cattani,  who  has  been 
editorial  page  editor  since  1983, 
replaced  Fanning  as  editor  of  the 
Monitor. 

Fanning,  who  recently  completed  a 
year  as  president  of  the  American 
Society  of  Newspaper  Editors,  joined 
the  Monitor  in  1983  as  part  of  a  pro¬ 
gram  to  restore  its  editorial  luster  and 
rebuild  circulation  that  had  declined 
to  150,000  from  a  high  of  240,000  in 
the  mid-1970s. 

She  was  the  Monitor’s  first  woman 
editor  and  helped  implement  changes 
that  included  a  redesign  to  make  the 
newspaper  “livelier,”  adding  pages 
and  going  nationwide  with  one  edition 
instead  of  publishing  four  regional 
editions. 

Circulation  of  the  internationally 
distributed  five-days-a-week  tabloid 
is  currently  around  170,000. 

Previously,  Fanning  had  been  edi¬ 
tor  and  publisher  of  the  Anchorage 
(Alaska)  Daily  News  and  helped  turn 
it  from  a  moribund,  second  newspa¬ 
per  into  the  market  leader  and  a  Pulit¬ 
zer  Prize  winner. 

The  Monitor  was  started  in  1908  by 
Mary  Baker  Eddy,  founder  of  the 
First  Church  of  Christ  Scientist.  The 


Monitor  continues  to  be  a  church  ven¬ 
ture  headquartered  at  the  Christian 
Science  Center  in  Boston,  although  it 
now  has  print  sites  around  the  coun¬ 
try  and  in  Nottingham,  England. 

Since  its  founding,  the  Monitor  was 
never  intended  to  make  a  profit.  How¬ 
ever,  the  Church  has  been  seeking 
ways  to  reduce  the  Monitor’s  operat¬ 
ing  deficits  as  it  moves  into  costly  new 
ventures  in  television  programming 
and  magazine  publishing. 

Last  Sept.  12  it  launched  World 
Monitor,  a  nightly  news  program  car¬ 
ried  on  cable  television’s  Discovery 
Channel.  The  nightly  program 
replaced  a  weekly  news  show  that 
was  introduced  in  1986.  The  Monitor 
also  continues  to  have  a  radio  pro¬ 
gram  that  began  in  1984. 

In  October,  the  Church  launched  a 
four-color,  monthly  magazine,  also 
named  World  Monitor. 

Fanning  told  E&P  she  resigned 
after  being  presented  with  a  business 
plan  for  the  Monitor  that  included  a 
proposal  to  reduce  the  editorial  staff 
by  88  people  —  a  50%  cut  —  rede¬ 
sign  the  size  of  the  newspaper  to  only 
16  pages,  and  carry  no  advertising. 

She  said  she  was  also  told  that  John 
(Continued  on  page  10) 


I.F.  Stone  rejoins  Press  Club;  receives  award 


I.F.  Stone,  who  quit  the  National 
Press  Club  in  1941  to  protest  its  racial 
discrimination,  rejoined  47  years 
later. 

At  a  small  reception  Nov.  14, 
Stone,  80,  accepted  an  honorary 
membership  and  a  plaque  lauding  him 
as  a  “journalist’s  journalist.” 

“It’s  nice  to  be  back,  said  Stone, 
who  stopped  publishing  his  success¬ 
ful  weekly  newsletter  I.F.  Stone’s 
Weekly  in  1971,  but  still  writes.  “I 


may  be  the  oldest  active,  still-writing 
newspaperman  in  town.” 

Stone  has  appeared  at  the  club  in 
recent  years,  but  has  not  joined, 
despite  a  long-standing  invitation, 
which  he  has  declined  for  practical 
reasons,  not  from  ill  will,  he  said. 

He  quit  after  being  refused  lunch 
service  at  the  club  because  he  brought 
as  his  guest  a  black  man,  William 
Hastie,  the  nation’s  first  black  federal 
judge,  dean  of  Howard  University 


and  a  civil  rights  adviser  for  the 
Army. 

Then  working  for  Nation  maga¬ 
zine,  Stone  resigned  after  he  failed  to 
find  10  members  required  to  support  a 
special  meeting. 

The  club  he  rejoined  is  more  toler¬ 
ant  than  the  one  he  quit.  It  began 
accepting  blacks  as  members  in  1955 
and  women  in  1971. 

—  George  Garneau 
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Resigns 

(Continued  from  page  9) 


Hoagland  Jr.,  manager  of  the  Chris¬ 
tian  Science  Publishing  Society  — the 
business  arm  which  oversees  all  the 
media  operations  for  the  Church  — 
would  become  CEO  of  the  Monitor 
and  have  direct,  day-to-day  control 
over  editorial  operations  in  addition 
to  being  in  charge  of  all  business  func¬ 
tions. 

“For  80  years,  the  editorial  inde¬ 
pendence  and  integrity  of  the  Monitor 
has  been  paramount,”  Fanning  said, 
stating  the  restructuring  would 
“place  business  management  directly 
over  the  editorial  department.  This 
move  seemed  to  have  a  real  potential 
for  threatening  the  integrity  of  the 
paper. 

“[Hoagland]  said  he  was  going  to 
take  a  strong  hand  in  the  editorial 
side.  This  was  represented  to  me  as  a 
major  shift.  1  was  told  I  had  to  sign 
on.” 

Fanning  added  that  Hoagland  had 
been  “very  active”  in  developing  the 
editorial  content  of  the  World  Moni¬ 
tor  tv  program. 

The  reductions  and  restructuring 
were  being  implemented  in  order  to 
lower  the  Monitor’s  operating  deficit. 
Hoagland  said  the  deficit  amounted  to 
$20  million  for  the  fiscal  year  ended 
April  30,  1988,  is  projected  to  be 
about  $17  million  for  the  current  fiscal 
year  ending  next  April.  The  goal  is  to 
cut  the  deficits  to  the  $7-million  to 
$  1 0-million  range,  he  said. 

The  Monitor’s  expenses  in  the  cur¬ 
rent  fiscal  year  will  total  around  $37 
million,  with  revenues  around  $20 
million,  Hoagland  said. 

But  Fanning  said  the  reductions 
also  had  to  do  with  the  costly  start¬ 
ups  in  other  media,  particularly  tele¬ 
vision. 

“There’s  been  a  great  deal  of 
emphasis  on  television,”  she  said. 
“The  daily  program  is  absorbing  a  lot 
of  resources  that  are  being  taken  from 
the  paper.” 

Fanning  said  she  had  headed  a  task 
force  which  came  up  with  a  plan  “to 
reduce  the  deficit  and  still  keep  a 
viable  newspaper  that  could  be  seen 
as  a  world-class,  international 
paper.” 

Her  plan,  she  said,  projected 
reducing  the  deficit  to  $10.5  million  in 
the  first  year,  to  $9.5  million  in  the 
second  year  and  to  $8.5  million  in  the 
third  year. 

“At  the  same  time  the  manager’s 
office  was  conducting  its  own  study, 
which  they  put  forward  to  the 
[Church]  trustees,”  she  said. 


In  happier  times,  Katherine  Fanning  is  pictured  five  years  ago  upon 
assuming  the  position  of  editor  of  the  Christian  Science  Monitor.  Pictured  with 
her  are  (at  left)  then-editor  in  chief  Earl  Foell,  now  with  the  World  Monitor  tv 
program,  and  John  Hoagland  Jr.,  manager  of  the  Christian  Science  Publish¬ 
ing  Society. 


Fanning  said  she  was  shown  a  16- 
page  prototype  of  the  Monitor  on 
heavy  stock  —  “to  make  it  look  less 
thin”  —  that  did  not  have  any  ads 
and  told  the  prototype  was  a  “fait 
accompli.” 

“It  was  much  more  of  an  analytical 
kind  of  paper;  less  hard  news,”  she 
continued.  “In  appearance  it  was 
very  nice.  What  it  lacked  was  sub¬ 
stance.” 

Fanning  said  that  she  also  was  told 
that  the  prototype  and  other  changes 
were  a  “fait  accompli.” 

Hoagland  told  E&P  that  a  16-page 
prototype  was  only  one  of  several 
being  considered  and  stated  it  was 
“absolutely  incorrect”  that  the 
Church  trustees  were  considering  a 
newspaper  with  no  advertising. 

“We  want  advertising  in  the 
paper,”  he  said,  “especially  national 
advertising.”  He  added  that  the 
Monitor  would  be  exploring  ways  to 
sell  advertising  in  combination  with 
the  World  Monitor  news  program  and 
monthly  magazine. 

Hoagland  said  the  publishing  socie¬ 
ty’s  800-person  staff  will  be  reduced 
20%  to  25%  “overall”  in  the  next 
year,  with  the  cuts  coming  in  all 
departments  “including  the  Monitor 
editorial  department.”  He  added  that 
the  reductions  in  editorial  staffing 
would  be  “on  a  scale  with  the  rest  of 
the  organization”  but  did  not  give 
specific  numbers. 

Hoagland  said  the  Church  is  com¬ 
mitted  to  maintaining  the  Monitor  as 
“a  world-class  news  source,”  which 
would  remain  “our  flagship.”  The 
newspaper’s  international  network  of 


bureau  and  stringers  will  also  be  used 
as  resources  for  other  news  media 
ventures,  such  as  the  television  pro¬ 
gram  and  magazine,  he  said. 

Citing  the  goal  of  reducing  the  defi¬ 
cit  to  the  $7-million  to  $  10-million 
range,  Hoagland  said,  “We  feel  we 
can  continue  [the  Monitor]  in  a  very 
stable  way  in  that  range,  supported  by 
other  activities.” 

But  the  diversification  into  broad¬ 
casting  and  magazine  publishing  “has 
created  some  adjustments  that  have 
been  difficult  for  us  —  adjustments  in 
management  and  editorial  coordina¬ 
tion,”  he  added. 

Hoagland  disputed  the  notion  that 
his  being  CEO  of  the  Monitor  repre¬ 
sented  any  change  in  management 
structure. 

“The  manager  of  the  Christian  Sci¬ 
ence  Publishing  Society  is  in  charge  of 
all  our  publications,”  he  said,  com¬ 
paring  his  post  to  a  newspaper 
publisher. 

He  also  said  that  the  television  ven¬ 
ture  would  “not  be  draining  off  the 
resources”  of  the  Monitor.  “We  will 
be  self-sustaining  in  several  years  or 
we  will  not  continue.” 

The  broadcasting  budget  puts 
annual  expenses  next  fiscal  year  in 
the  $20-million  to  $22-million  range, 
Hoagland  said.  But  under  the  terms  of 
its  contracts  with  the  distributors  of 
World  Monitor,  the  Church  is  guaran¬ 
teed  to  receive  over  $50  million  in 
payments  over  the  next  six  years,  he 
said. 

The  magazine,  which  runs  100 
pages,  is  forecasted  to  break  even  in 
two-and-a-half  years,  he  said. 
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Judge  blocks  drug  testing  program 


By  Mark  Fitzgerald 

The  Star  Tribune  of  Minneapolis 
committed  an  unfair  labor  practice 
when  it  implemented  a  drug  and  alco¬ 
hol  testing  policy  without  bargaining 
with  the  Newspaper  Guild,  an  admin¬ 
istrative  law  judge  ruled  in  Washing¬ 
ton. 

Labor  law  observers  said  the  ruling 
by  Judge  Wallace  Nations  could  set  a 
national  precedent  if  it  is  adopted 
without  challenge  by  the  National 
Labor  Relations  Board. 

At  issue  in  the  case  was  an  exten¬ 
sive  drug  and  alcohol  testing  policy 
the  newspaper  implemented  Jan.  1, 
1987. 

Under  the  policy,  job  applicants 
were  required  to  undergo  a  medical 
exam  —  including  drug  and  alcohol 
screening  —  after  being  offered  a  job. 

Job  offers  were  withdrawn  if 
applicants  tested  positive  in  the 
screenings. 

John  Dennison,  the  newspaper’s 
vice  president  for  labor  relations,  said 


some  applicants  had  been  rejected 
under  the  policy,  but  he  did  not  know 
the  exact  number. 

The  policy  also  called  for  testing 
current  employees  if  there  were  rea¬ 
son  to  believe  drugs  or  alcohol  had 
impaired  performance  or  behavior. 

No  current  employee  has  ever  been 
tested,  Dennison  said. 

The  decision  was  an  important  vic¬ 
tory  for  the  Guild,  which  has  opposed 
drug  tests  that  are  imposed  without 
bargaining. 

In  his  decision.  Judge  Nations 
recommended  to  the  NLRB  that  it 
order  revocation  of  the  testing  policy 
and  that  any  future  policy  be  nego¬ 
tiated  with  Local  2  of  the  Newspaper 
Guild  of  the  Twin  Cities.  The  Guild 
represents  about  350  editorial  and  cir¬ 
culation  employees. 

The  policy  had  been  implemented 
in  the  middle  of  the  current  term  for 
the  bargaining  agreement  between  the 
Guild  and  newspaper.  That  agree¬ 
ment  expires  in  July  of  next  year, 
Dennison  said. 

Further,  the  judge  recommended 


that  the  newspaper  be  required  to 
offer  a  job  to  any  applicant  rejected 
under  the  policy,  and  to  pay  that 
applicant  for  any  related  losses. 

During  the  hearings,  Dennison 
said,  the  newspaper  “took  the  simple 
position  that  we  haven’t  hired 
[applicants]  yet”  and,  therefore,  the 
Guild  had  no  right  to  bargain  for  the 
applicants. 

For  its  part,  the  Guild  argued  that 
applicants  at  that  stage  were  effec¬ 
tively  employees  except  for  the  out¬ 
come  of  the  testing. 

Star  Tribune’s  Dennison  said  the 
newspaper  adopted  the  policy 
because  of  concerns  about  safety  and 
health  costs. 

“We  have  a  very  active  employee 
assistance  plan,  but  we  don’t  care  to 
bring  in  more  customers  for  it,”  he 
said. 

The  newspaper  has  until  Dec.  1  to 
appeal  the  decision.  No  firm  decision 
has  been  reached  on  whether  it  will 
appeal,  Dennison  said. 

Guild  officials  in  Minneapolis  were 
unavailable  for  comment. 


Product  Movers  drops  lawsuit  against  Valassis 


By  Debra  Gersh 

Product  Movers,  the  recently 
acquired  free-standing  insert  com¬ 
pany,  has  dropped  its  $170-million 
civil  lawsuit  that  charged  competitor 
Valassis  Inserts  with  “predatory 
pricing.” 

Ken  Bortner,  former  vice  chairman 
of  Product  Movers  and  now  president 
and  chief  executive  of  the  Free- 
Standing  Insert  Division  of  News 
America  Publishing  Inc.,  which  com¬ 
prises  the  acquired  Product  Movers 
and  Quad/Marketing,  declined  com¬ 
ment  on  the  action,  saying  only  it  was 
a  “decision  on  the  part  of  Product 
Movers  and  News  America  to  drop 
it.” 

Rupert  Murdoch’s  News  America 
Publishing  acquired  both  Product 
Movers  and  Quad/Marketing  in  mid- 
August,  giving  his  company  approxi¬ 
mately  half  the  share  of  market,  with 
roughly  the  other  half  to  Valassis. 

According  to  information  provided 
by  Valassis,  Product  Movers  dropped 
its  suit  in  late  September,  about  a 
month  after  the  Federal  Trade  Com¬ 
mission  completed  a  preliminary 
investigation  into  the  alleged  “pred¬ 
atory  pricing”  activities  in  the 
FSI  industry. 


In  a  statement,  Valassis  executive 
vice  president  and  chief  operating 
officer  David  A.  Brandon  stated, 
“We  are  pleased  to  announce  that  the 
FTC  completed  their  preliminary 
investigation  and  found  no  evidence 
to  support  the  alleged  use  of  ‘pred¬ 
atory  pricing’  in  the  FSI  industry.” 

Early  last  summer,  Valassis  broke 
off  its  negotiations  to  purchase  Prod¬ 
uct  Movers.  That  decision,  according 
to  the  information  from  Valassis,  was 
made  “immediately  following  the 
July  12  notice  that  Product  Movers 
had  filed  a  civil  action  suit  claiming 
that  Valassis  was  in  violation  of  the 
Sherman  and  Clayton  Acts,  which 
pertain  to  the  protection  of  trade  and 
commerce  against  restraints  and 
monopolies.” 

Information  from  the  Livonia, 
Mich. -based  Valassis  said  that  the 
suit  was  filed  in  the  midst  of 
negotiations  —  initiated  by  Val¬ 
assis  —  to  acquire  Product  Movers. 
Initial  negotiations  reportedly  ended 
in  late  April  “when  Bortner  was  in¬ 
formed  that  Valassis  was  unwilling  to 
pay  the  price  that  Bortner  was  seek¬ 
ing  for  his  business.” 

Then,  in  late  June,  “Bortner  recon¬ 
tacted  Valassis  to  request  a  meeting 


to  resume  discussions  regarding  the 
sale  of  Product  Movers,”  the  Valassis 
information  stated.  “A  meeting  took 
place  in  New  York  in  early  July  where 
both  Valassis  Inserts  and  Product 
Movers  agreed  to  enter  a  ‘good  faith’ 
negotiation  designed  to  result  in  the 
sale  of  Product  Movers’  FSI  business 
to  Valassis.” 

Not  long  after  that  meeting.  Prod¬ 
uct  Movers  filed  the  civil  action  suit 
seeking  $170  million  in  damages,  Val¬ 
assis  reported,  adding  that  the  pre¬ 
liminary  and  permanent  injunctions 
sought  by  Product  Movers  looked  to 
convince  the  court  that  Valassis 
should  raise  its  prices  to  those  offered 
in  September  1987  and  not  reduce 
them  further  without  permission  of 
the  court. 

“We  believe  the  lawsuit  was  simply 
a  negotiating  ploy  used  by  Product 
Movers  in  an  attempt  to  leverage  us  to 
pay  more  for  their  business  and/or 
encourage  us  to  complete  a  transac¬ 
tion,”  Brandon  said  in  a  release  at  the 
time  the  suit  was  filed.  “Our  response 
was  clear.  Valassis  is  not  interested  in 
attempting  to  do  a  transaction  with 
any  company  capable  of  filing  an  ill- 
founded  lawsuit  in  the  middle  of  what 
was  agreed  to  as  a  ‘good  faith’  nego¬ 
tiating  process.” 
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Newsprint  prices  in  flux 

Following  announced  price  hikes,  inventories  remain  high, 
consumption  has  fallen  and  production  has  neared  100%  of  capacity 


By  Jim  Rosenberg 

Until  recently,  newsprint  prices 
looked  as  though  they  were  on  the 
way  up  as  at  least  a  half-dozen  pro¬ 
ducers  followed  Abitibi-Price  Inc.’s 
lead  toward  $700  per  ton. 

But  as  users’  resolve  to  maintain 
prices  held  firm,  inventories 
remained  high  and  their  consumption 
fell,  producers’  capacity  neared  100% 
and  several  have  decided  either  to 
scale  back  or  delay  the  proposed  price 
hikes. 

According  to  published  reports, 
Abitibi,  Champion  International, 
Canadian  Pacific  Forest  Products, 
Consolidated-Bathurst  Inc.  and 
Kimberly-Clark  all  decided  to 
delay,  hold  the  line  or  raise  prices  at  a 
lesser  level  than  had  been  previously 
announced. 

With  next  year’s  prices  in  such 
flux,  where  they  will  settle  is  any¬ 
one’s  guess. 

Within  a  few  days’  time,  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  reported  a  3.2%  drop  in  estimated 
newspaper  use  for  September  (half  a 
percent  less  than  overall  use  and  with 
almost  no  increase  for  the  year  so  far); 
Donohue  Inc.  decided  to  boost  the 
per-ton  price  to  $695  as  of  Jan.  1 ,  and 
Canadian  Pacific  cut  its  $45  increase 
to  $30  and  postponed  it  by  one  month. 

Toronto’s  Globe  and  Mail  reported 
industry  sources  speculating  that  if 
other  producers  also  gave  ground,  it 
might  signal  an  end  to  what  is  likely 
the  last  such  increase  for  this  eco¬ 
nomic  cycle. 

Referring  to  his  own  company’s 
increase,  the  newspaper  quoted  Nor- 
anda  Forest  Inc.  chairman  Adam 
Zimmerman  saying,  “We  knew  it  was 
going  to  be  hard  to  get,”  adding,  “it 
means  we  won’t  get  it  at  all”  if  enough 
suppliers  retract  their  latest  price 
hikes. 

CPFP’s  diminished  increase 
matched  Noranda’s  (which  was  for 
Jan.  1).  Champion  International 
Corp.  has  since  announced  the  same 
$680  price  and  Feb.  1  date  as  CPFP’s 
revision. 

Zimmerman’s  prediction  seemed  to 
come  true.  Abitibi  recently  joined  the 


$680-per-ton-in-February  crowd. 
Whether  prices  can  stabilize  at  that 
level  is  uncertain,  but  those  who  fol¬ 
lowed  Abitibi  in  September-October 
are  likely  to  make  the  same  conces¬ 
sion  now,  if  they  haven’t  already. 

Even  if  the  price  holds,  its  effective 
date  may  not.  Southeast  Paper  Manu¬ 
facturing  Co.  recently  announced  a 
$30  hike  to  take  effect  April  I .  Knight- 
Ridder  Inc.,  Cox  Enterprises  Inc.  and 
Media  General  Inc.  hold  equal  shares 
in  Southeast,  a  newsprint  recycling 
operation  that  expects  to  more  than 
double  capacity  later  next  year. 

Meanwhile,  Abitibi’s  product  will 
benefit  in  quantity  and  quality  from 
the  last  of  its  machine  upgrades, 
scheduled  for  completion  next  year. 
Capacity  is  expected  to  increase  and 
all  machines  will  have  converted  to 
twin-wire  production. 

Kenaf  update 

In  addition  to  a  kenaf  newsprint 
mill  expected  to  go  up  in  southeastern 
Texas,  Kenaf  of  North  America 
Inc.’s  planned  linerboard  plant  in 
Oklahoma  may  produce  newsprint. 
According  to  Palp  &  Paper,  the  mill 
“could  start  up  as  early  as  January 
1990,”  gradually  mixing  kenaf  into  a 
recycled  furnish  for  linerboard. 

The  company  is  cultivating  a  test 
plot  of  kenaf  in  the  area.  The  maga¬ 
zine  noted  that  the  area’s  soil  is  suit¬ 
able  for  growing  soybeans,  “which 
require  the  same  kind  of  conditions  as 
kenaf.”  Those  same  requirements 
suggest  the  possibility  of  “newspaper 
farms”  to  grow  ink  and  paper. 

After  a  10-year  lull,  kenaf  research 
has  also  been  retrieved  from  the  back 
burner  by  the  U.S.  Agriculture 
Department,  which  will  take  a  fresh 
look  at  the  plant’s  possible  use  for 
newsprint  and  other  products. 

Howard  Waterworth,  research 
coordinator  at  the  Agricultural 
Research  Service,  said  agency  labs  in 
Oklahoma  and  Texas  will  benefit 
from  $300,000  invested  in  kenaf 
research  this  year  and  an  equal 
amount  for  1989.  The  money  will 
“give  additional  support  to  the  devel¬ 
opment  of  kenaf  by  private  industry,” 
Waterworth  said. 


The  research  service  said  harvest- 
able  plants  15  to  18  feet  tall  can  be 
grown  in  less  than  six  months  and 
plants  can  grow  as  high  as  22  feet.  An 
acre  can  yield  seven  to  10  tons  of  dry 
fiber. 

The  latest  research  is  looking  into 
nutrient  and  water  needs,  resistance 
to  pests,  improved  varieties,  toler¬ 
ance  to  drought,  storage,  fiber  separa¬ 
tion  and  new  products.  Besides  the 
two  labs,  testing  is  conducted  through 
agreements  with  growers  in  the  same 
two  states. 

4:  4:  ♦ 

The  source  of  dioxin  contamination 
of  paper  products,  which  was  not  sus¬ 
pected  in  newsprint  because  of  the 
nature  of  its  manufacture,  has  been 
identified  by  paper  companies, 
according  to  a  recent  Globe  and  Mail 
report. 

The  companies  (expected  to  spend 
almost  a  half-billion  dollars  to  elimi¬ 
nate  the  problem  by  modifying  the 
method  of  chlorination  bleaching) 
have  found  that  contaminants  in 
defoaming  products  used  to  wash 
chemicals  from  pulp  are  the  culprit. 
The  contaminants  were  said  to  react 
with  chlorine  added  to  the  pulp  later 
in  the  papermaking  process. 


As  part  of  its  efforts  to  stimulate 
interest  in  reading  and  literacy,  the 
American  Society  of  Newspaper  Edi¬ 
tors  has  developed  radio  and  televi¬ 
sion  public  service  announcements 
featuring  country  music  stars  Johnny 
Cash  and  Randy  Travis. 

ASNE  is  also  encouraging  the  cre¬ 
ation  of  a  literacy  hotline  at  news¬ 
papers  as  a  source  of  information  on 
local  resources,  such  as  literacy  coali¬ 
tions,  volunteer  programs,  adult 
classes  and  special  Newspaper  in 
Education  programs. 


ASNE  creates  PSAs 
promoting  literacy 
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Five  metro  dailies  to  produce  special  Sunday  mag 


By  Debra  Gersh 

Five  major  metro  dailies  have 
agreed  to  produce  a  twice-yearly  spe¬ 
cial  Sunday  magazine,  called  The 
Good  Health  Magazine,  offering 
national  advertisers  a  special  package 
buy. 

Altnough  the  individual  newspa¬ 
pers  will  produce  separate  editorial 
content  and  covers  for  each 
magazine  —  set  to  begin  Oct.  8, 
1989  —  each  will  carry  the  same  logo 
and  name  and  will  be  lO'A  inches  by 
12'/2  inches. 

Participating  papers  in  the  Five- 
Star  Buy  are  the  New  York  Times, 
Los  Angeles  Times,  Chicago  Tribune, 
Boston  Globe  and  Washington  Post. 

National  advertisers  will  have  the 
option  of  buying  space  at  regular  rates 
in  as  many  of  the  magazines  as  they 
wish,  but  those  who  contract  with  all 
five  papers  in  a  single  transaction  will 
receive  a  10%  discount. 

Lance  Primis,  president  of  the  New 
York  Times  and  chairman  of  the 
Future  of  Advertising’s  Sales  Struc¬ 
ture  Task  Force,  explained  that  the 
Five-Star  Buy  was  developed  as  a  test 
by  his  task  force,  helping  to  demon¬ 
strate  organizational  methods  for 


selling  advertising  that  can  be  used  by 
the  entire  industry.  The  papers  cho¬ 
sen  are  sort  of  a  core  test  group  used 
by  the  task  force  because  of  their 
leadership  in  publishing  national 
advertising. 

The  topic  of  health  was  chosen  by 
the  task  force  for  a  number  of  rea¬ 
sons,  Primis  said,  including  its  timely 
subject  matter,  the  fact  that  all  the 
newspapers  involved  cover  health 
issues  and  it  is  a  low-yield  category  of 
advertising  for  newspapers. 

Each  newspaper  will  contribute 
people  to  a  marketing  team  that  will 
call  on  the  national  accounts  urging 
them  to  buy  all  five  magazines,  he 
said.  On  the  local  level,  each  newspa¬ 
per  will  conduct  its  regular  sales 
efforts. 

For  the  L.A.  Times,  Boston  Globe, 
Washington  Post  and  Chicago  Tri¬ 
bune,  this  will  be  the  first  time  they 
are  publishing  The  Good  Health 

Lottery  law  signed 

The  Charity  Games  Clarification 
Act  of  1988,  which  permits  advertis¬ 
ing  of  certain  lotteries,  has  been 
signed  into  law  by  President  Reagan. 
It  will  go  into  effect  in  May  1990. 


Magazine.  Since  Sept.  28,  1986,  the 
New  York  Times  has  produced  it  as  a 
special  Part  2  section  of  its  Sunday 
magazine,  the  format  of  which  is  set 
to  continue  with  the  next  issue  in 
April  1989. 

Jacksonville  paper 
ceases  publication 

With  a  banner  headline  reading  “So 
Long  Jacksonville,”  the  101-year-old 
Jacksonville  (Fla.)  Journal  ceased 
publication  Oct.  28. 

The  presses  at  the  Florida  Publish¬ 
ing  Co.  began  printing  the  final  44,467 
copies  of  the  newspaper  about  10:30 
a.m.  The  entire  front  page  and  three 
other  full  pages  of  the  1 16-page  final 
edition  were  devoted  to  the  afternoon 
newspaper’s  closing. 

The  joint  newsroom  for  editors  and 
reporters  for  the  Journal  and  the 
morning  paper,  the  Florida  Times- 
Union,  was  quiet  as  the  final  edition 
was  put  to  bed. 

Executive  editor  Frederick  Hart¬ 
mann  said  there  will  be  no  layoffs  in 
the  newsroom  and  any  excess  person¬ 
nel  should  be  handled  by  attrition. 

—  AP 


Stars  and  Stripes  may  seek  civilians  for  editors’  posts 


The  Defense  Department,  bracing 
for  charges  of  censorship  at  the  Stars 
and  Stripes  military  newspapers,  is 
debating  a  significant  shift  in  struc¬ 
ture  that  would  put  civilian  journalists 
at  the  top  of  the  masthead  instead  of 
military  officers. 

Pentagon  officials  say  no  final  deci¬ 
sion  has  been  made  to  ditch  the  exist¬ 
ing  organizational  system.  But  the 
officials  say  there  appears  to  be  a 
fairly  uniform  agreement  “that  some¬ 
thing  has  to  be  done.” 

(Both  Pacific  and  European  Stars 
and  Stripes  have  run  classified  adver¬ 
tising  in  trade  journals  seeking  edi¬ 
tors.) 

“We  don’t  want  to  fold  these 
papers;  there’s  nothing  out  there  to 
replace  them,”  explained  one  official, 
who  spoke  on  condition  of  anonym¬ 
ity.  “So  you’ve  got  to  consider  ways 
to  strengthen  editorial  control  and 
dampen  charges  of  censorship.” 

The  sources  said  a  decision  on  the 
newspapers’  future  has  to  be  made 
soon  because  the  Pentagon  is  facing  a 
deadline  for  responding  to  a  draft 
study  of  the  newspapers  by  the  Gen¬ 
eral  Accounting  Office. 


That  report  by  Congress’s  watch¬ 
dog  agency,  though  in  preliminary 
form,  is  described  by  officials  who 
have  read  it  as  quite  critical  of 
the  newspapers’  operation. 

It  finds  “overwhelming  evidence” 
of  military  censorship  at  one  of  the 
two  papers,  the  Pacific  edition  of 
Stars  and  Stripes,  one  source  said. 

“The  best  way  to  respond  to  the 
GAO  would  be  to  tell  them  we’re 
already  changing  things  around,” 


one  newspaper,  the  Stars  and  Stripes 
is  published  in  two  separate  editions 
by  largely  autonomous  bureaus  in 
West  Germany  and  Japan.  Designed 
to  serve  as  the  “hometown  paper”  for 
American  military  personnel  posted 
overseas,  the  papers  have  a  long  his¬ 
tory  that  dates  to  publication  in 
France  during  World  War  1. 

The  papers  are  staffed  by  military 
as  well  as  civilian  journalists,  but  both 
papers  are  led  by  an  officer  who  holds 


"...  you’ve  got  to  consider  ways  to  strengthen 
editorial  control  and  dampen  charges  of  censorship.’ 


another  source  said. 

The  GAO  investigation  was 
launched  early  this  year  at  the  behest 
of  Sen.  William  Proxmire,  D-Wis., 
who  persuaded  Congress  to  demand 
an  inquiry  into  “allegations  of  censor¬ 
ship  by  military  commanders  of  the 
Department  of  Defense  newspaper. 
Stars  and  Stripes.” 

Although  frequently  referred  to  as 


the  title  of  commander  and  editor  in 
chief.  Those  officers,  in  turn,  must 
answer  to  the  heads  of  the  European 
and  Pacific  commands. 

Reporters  who  have  worked  for  the 
papers  say  they  always  walk  a  tight¬ 
rope  between  reporting  the  news  and 
satisfying  military  commanders  wor¬ 
ried  about  upsetting  the  host  country. 

—  AP 
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The  competitive  picture  business 

More  and  better  photos  are  being  demanded  as  newspapers  strive  to 
be  more  visuaiiy  attractive  and  to  improve  their  feature  sections 


By  George  Garneau 

Technology  and  market  forces  are 
reshaping  mounting  competition  in 
the  news  picture  business  for  the  first 
time  in  decades,  industry  executives 
say. 

“I  don’t  remember  a  time  when  it 
was  so  competitive  as  it  is  now,”  said 
Hal  Buell,  Associated  Press  manager 
of  news  photos.  “There  are  more  pic¬ 
ture  services  than  there  have  been  in 
recent  times.” 

His  remarks  were  echoed  by  virtu¬ 
ally  every  photo  service  executive 
interviewed  for  this  story. 

The  balance  began  to  change  in 
1985  with  two  developments:  The 
financially  floundering  United  Press 
International  sold  its  non-U. S.  photo 
operations  to  British-owned  Reuters, 
instantly  recasting  the  financial  infor¬ 
mation  and  news  service  as  a  major 
player  in  world  news  pictures.  At  the 
same  time,  Agence  France-Presse 
started  from  scratch  its  own  interna¬ 
tional  picture  service. 

In  nearly  four  years,  UPI  changed 
owners  twice,  lost  clients  and  money, 
and,  since  last  year,  according  to 
sources,  cut  photo  staff  in  half.  UPI 
then  began  selling  photos  and  all  ser¬ 
vices  as  separate  products  —  break¬ 
ing  news  service  tradition  —  in  an 
effort  to  regain  clients. 

The  Associated  Press,  meanwhile, 
has  increased  photo  staff,  added 
clients  and  revenue  and  consolidated 
its  position  as  the  dominant  news  pic¬ 
ture  wholesaler  to  the  U.S.  market. 

AFP  and  Reuters  have  also  gained 
some  U.S.  picture  clients. 

Meanwhile,  electronic  photo  distri¬ 
bution  technology  —  including  digi¬ 
tal  satellite  transmission  and  elec¬ 
tronic  darkrooms  —  has  developed 
enough  and  competition  intensified 
sufficiently  to  attract  virtually  every 
supplementary  service  either  to  plan 
or  study  shifting  from  manual  to  elec¬ 
tronic  picture  delivery. 

Also:  Knight-Ridder/Tribune 
News  service  plans  to  start  a  satellite- 
delivered  photo  service  to  be  mar¬ 
keted  to  newspapers;  Gannett  News 
Service  is  considering  electronic  pic¬ 
ture  delivery  to  Gannett  papers;  New 


York  Times  News  Service  and  Los 
Angeles  Times-Washington  Post 
News  Service  and  Scripps  Howard 
News  Service  are  studying  similar 
delivery  systems;  and  AP  is  building  a 
digital,  satellite-delivery  system  for 
third-party  photo  suppliers. 

All  want  to  cash  in  on  the  growing 
demand  for  sources  of  pictures  — 
expensive  to  produce  newspaper 
components  that  can’t  be  recaptured 
after  the  fact  but  can  give  newspapers 
a  unique  competitive  edge.  More  and 
better  photos  are  being  demanded  as 
newspapers  strive  to  be  more  visually 
attractive  and  to  improve  their  feature 
sections. 

Much  of  the  competition  is  not  in 
the  U.S.  market,  but  in  Europe, 
executives  say.  Yet  changes  in  the 
news  photo  business  depend  heavily 
on  the  fate  of  struggling  UPI,  whose 
market  share  of  photo  clients  has 
eroded,  according  to  industry 
sources. 


A  major  field  of  competition  is  tech¬ 
nology,  with  news  agencies  investing 
heavily  in  new  generations  of  photo 
transmitters,  digital  satellite  trans¬ 
mission  systems  and  electronic  dark¬ 
rooms.  A  sticking  point  is  receivers. 
Existing  printers  are  slow  and  not 
great  in  quality,  but  electronic  dark¬ 
rooms  are  expensive.  Meanwhile, 
faster  printers  are  in  development. 

AP  has  embarked  on  a  multimillion- 
dollar  capital  investment  in  photo  and 
graphics  systems.  Next  year,  a  new 
digital  satellite  system,  PhotoStream, 
is  planned  to  deliver  photos  to  1 ,000 
picture  members.  It  will  improve 
quality,  cut  delivery  time  from  nine 
minutes  to  60  seconds  and  dramati¬ 
cally  boost  the  volume  of  pictures  it 
can  handle,  making  more  pictures 
available  on  deadline.  Circuits  have 


been  built  and  partially  tested,  AP 
photo  chief  Buell  said. 

AP  has  begun  using  a  new-genera- 
tion  portable  photo  transmitter.  Lea- 
fax  35,  which  works  from  negatives, 
eliminating  photo  printing.  Final 
development  and  testing  of  electronic 
darkrooms  for  large  and  small  news¬ 
papers  is  under  way  —  the  next  step 
in  all-electronic  picture  handling  — 
and  AP  is  developing  a  high-speed 
photo  printer  and  computer  buffer  to 
upgrade  existing  receivers. 

AP  has  been  adding  photo  staff 
annually  for  the  last  five  years, 
Buell  said,  and  has  been  busiest  in 
sports,  foreign  pictures  and  on  spe¬ 
cial  requests. 

AP  reports  a  record  1 ,467  member 
papers  and  a  $292-million  1989 
budget,  $28  million  targeting  capital 
projects. 

Similar  technical  improvements  are 
progressing  at  the  other  agencies, 
though  in  smaller  scale. 


UPI,  plagued  by  continuing  losses, 
has  been  slower  to  modernize  and  has 
cut  photo  staff.  It  abandoned  its 
planned  Pyxys  digital  photo  system 
and  electronic  darkroom  this  year  but 
new  managers,  after  completely  reor¬ 
ganizing  the  company,  are  planning  a 
digital  photo  and  graphics  system  for 
1989. 

UPI  vice  president  and  editor  Al 
Rossiter  Jr.  said  UPI  and  Reuters 
have  had  “a  good  working  relation¬ 
ship”  since  the  1985  agreement, 
whereby  UPI  distributes  Reuters  for¬ 
eign  photos  here  and  Reuters  distrib¬ 
utes  UPI  pictures  overseas. 

Rossiter  said  photo  output  “basi¬ 
cally  wasn’t  affected”  by  staff  cuts, 
noted  by  sources  to  have  reduced  full¬ 
time  staff  from  about  1 00  to  a  year  ago 
to  50. 


“i  don’t  remember  a  time  when  it  was  so 
competitive  as  it  is  now,”  said  Hai  Bueii,  Associated 
Press  manager  of  news  photos.  “There  are  more 
picture  services  than  there  have  been  in  recent 
times.” 
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“I  think  we’ll  compete  well,”  Ros- 
siter  said.  “We  are  getting  good  inter¬ 
national  coverage  from  Reuters.  I 
don’t  think  clients  are  interested  in 
numbers.  They’re  interested  in  the 
product.” 

Citing  staffing  proportional  to 
client  support,  UPI  president  Paul 
Steinle  has  said  UPI  will  take  a 
“front-page  approach”  to  photos.  It 
will  use  more  stringers  and  will  target 
pictures  editors  would  want  for  Page 
One  and  section  fronts. 

UPI  has  said  by  selling  services 
separately,  several  papers  have  con¬ 
tracted  for  photos.  One  of  them,  the 
Toledo  (Ohio)  Blade,  signed  a  trial 
contract  to  increase  photo  choices 
and  has  been  pleased  with  UPI  ser¬ 
vice  of  a  special  request,  according  to 
Edson  Whipple,  managing  editor. 


AFP’s  expansion 
beyond  French  pictures 
in  1985  has  resuited  in 
five  U.S  picture  bureaus 
and  22  fuii-time  photo 
staffers. 


Agence  France-Presse  calls  its 
International  News  Pictures  “a  spe¬ 
cialized  picture  service.” 

“We  don’t  try  to  be  all  things  to  all 
people.  We  focus  on  major  world  sto¬ 
ries  with  a  broad  interest,”  said  Tony 
Hileman,  AFP  marketing  director. 

It  delivers  30  pictures  a  day,  many 
in  color,  to  24  U.S.  media  clients, 
including  the  New  York  Times, 
Washington  Post,  Miami  Herald, 
Chicago  Tribune,  Boston  Globe, 
Time,  Newsweek,  U.S.  News  & 
World  Report. 

AFP’s  expansion  beyond  French 
pictures  in  1985  has  resulted  in  five 
U.S  picture  bureaus  and  22  full-time 
photo  staffers. 

Though  it  delivers  one-fourth  the 
photos  of  the  leading  wires,  AFP  says 
it  matches  their  coverage  80%  of  wire 
photos  used  by  major  dailies. 

AFP  is  banking  that  for  the  top  200 
to  300  U.S.  dailies,  the  added  cost 
justifies  having  more  photo  choices 
and  less  chance  of  missing  a  major 
picture. 

AFP  loses  money  on  pictures,  but 
losses  are  decreasing,  Hileman  said, 
providing  no  figures.  Photo  service 
accounts  for  80%  of  its  revenue  from 
U.S.  media  clients.  AFP  distributes 
photos  via  a  dedicated  digital  circuit 
contracted  through  Independent  Net¬ 
work  Services  in  New  York  City.  It 
has  begun  using  digital  negative  trans¬ 
mitters  and  delivers  to  Harris  printers 


or  electronic  darkrooms. 

AFP  is  independent,  though  the 
French  government  supplies  half  its 
revenue,  and  it  has  reciprocal  agree¬ 
ments  with  Italian,  Spanish  and  Ger¬ 
man  national  news  agencies. 

Like  AFP,  Reuters’  target  market 
is  U.S.  newspapers  over  150,000  cir¬ 
culation.  Its  “comprehensive”  non- 
U.S.  service  delivers  direct  from  Reu¬ 
ters  55  to  60  black-and-white  pictures 
a  day,  plus  some  color,  to  14  U.S. 
clients,  with  150  to  170  receiving  its 
pictures  through  UPI,  according  to 
official  and  unofficial  sources. 

Reuters’  only  U.S.  photo  bureau  is 
in  Washington,  D.C.,  which  serves  as 
distribution  point  for  pictures  to  the 
Western  Hemisphere. 

Robert  Crooke,  a  Reuters  spokes¬ 
man,  declined  to  comment  on  indus¬ 
try  estimates  that  the  service  was  los¬ 
ing  at  least  $5  million  a  year.  He  said 
Reuters  has  500  worldwide  picture 
subscribers,  120  staff  photographers 
and  agreements  with  20  other  news 
agencies. 

Scott  Bosley,  editor  of  Knight-Rid- 
der  Tribune  News,  said  the  service, 
culled  from  Knight  Ridder  Inc.  and 
Tribune  Co.  newspapers,  plans  to 
start  a  seven-day,  satellite-delivered 
picture  service  in  January,  with  test¬ 
ing  to  start  this  month. 

“We’re  not  trying  to  cover  every¬ 
thing  that  moves,  but  we  will  be  pretty 
comprehensive,”  Bosley  said.  “We 
will  be  delivering  quality  pictures  on 
major  news  events  within  a  few 
hours.” 

About  half  the  pictures  will  accom¬ 
pany  KRTN  stories  and  half  will 
stand  alone  as  news  or  feature  pic¬ 
tures.  All  are  contributed  by  mem¬ 
bers. 

Bosley  said  the  service  springs 
more  from  lower  costs  of  communica¬ 
tions  technology  than  from  UPI’s 
declining  clientele,  which  “does 
leave  people  who  no  longer  get  UPI 
with  a  lack  of  options  on  various  news 
events.” 

Contributed  by  38  Knight-Ridder 
and  Tribune  Co.  papers,  plus  the 
Dallas  Morning  News  and  Boston 
Globe,  photos  will  cover  major  news 
stories  and  sports  events  and  will 
accompany  wire  personality  profiles 
and  feature  stories. 

KRTN,  like  AFP  and  Reuters,  has 
contracted  INS  to  distribute  pictures 
in  digital  form  by  satellite.  INS  will 
provide  Harris  Corp.  receivers  and 
satellite  dishes,  Bosley  said.  A  Cros- 
field  electronic  picture  desk  and  two 
staff  editors  in  Washington  will  pro¬ 
cess  photos  from  members. 

Like  other  supplemental,  KRTN 
currently  delivers  pictures  by  mail, 
courier  and  some  phone-line  trans¬ 


missions.  Electronics  speed  delivery 
and  improve  quality  and  uniformity. 

KRTN  currently  has  over  200  U.S. 
and  40  foreign  subscribers.  Photo  ser¬ 
vice  is  available  through  Tribune 
Media  Services. 

The  New  York  Times  News  Ser¬ 
vice  is  “looking  at”  three  kinds  of 
photo  delivery,  INS,  AP  or  its  own 
system  of  transmitting  between 
Macintosh  personal  computers,  John 
Brewer,  executive  editor,  said.  The 
Times  tested  Macintosh  transmission 
from  the  World  Series,  using  a  scan¬ 
ner  to  read  pictures  into  the  com¬ 
puter.  Output  came  from  a  typesetter 
capable  of  reading  PostScript  files. 

The  Times’  service  delivers  five  to 
10  photos  and  graphics  daily  by  mail 
or  messenger  to  75  picture  clients  or 
by  AP  Laserphoto  on  demand  to  all 

Like  AFP,  Reuters’ 
target  market  is  U.S. 
newspapers  over 
150,000  circuiation. 


340  clients. 

Douglas  A.  Gripp,  Los  Angeles 
Times-Washington  Post  News  Ser¬ 
vice  executive  vice  president  and  edi¬ 
torial  director,  confirmed  it  was 
“studying  the  launch  of  24-hour  elec¬ 
tronic  photo  and  graphic  services”  in 
early  1989. 

He  said  a  study  of  630  total  clients 
in  48  countries,  some  of  whom 
receive  photos  and  graphics  by  mail 
or  individual  transmission,  is  nearing 
completion. 

“We  had  so  many  requests  from 
subscribers  for  more  pictures  and 
more  graphics,  we  are  at  the  point 
where  we  can’t  handle  this,”  with 
existing  systems,  he  observed. 

Scripps  Howard  also  is  looking  at  a 
24-hour  service. 

“Whether  or  not  we  need  it  to  meet 
the  competition  is  something  we’re 
going  to  have  to  decide,”  said  Dan 
Thomasson,  editor. 

Nancy  Woodhull,  president  of 
Gannett  News  Service,  said  it  was 
examining  how  to  deliver  pictures 
better  and  faster,  though  there  were 
no  plans  to  sell  GNS  outside  its  90- 
member  Gannett  group. 

Correction 

In  the  Nov.  5  E&P  photo  section 
articles  “What’s  new  in  Press 
Cameras”  and  “Fast  film,”  photog¬ 
rapher  W.L.  Patterson  was  inadver¬ 
tantly  referred  to  as  photo  editor  at 
Little  Rock’s  Arkansas  Gazette. 

Jerry  McCullough  is  Gazette  photo 
editor. 
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Soft  third  quarter 

Several  publicly  held  newspaper  companies  report  earning  declines 


The  publicly  held  newspaper  companies  gave  ample 
warning,  so  it  came  as  no  surprise  that  for  most  of  them 
earnings  declined  in  the  third  quarter  ended  Sept.  30, 
1988. 

Reasons  for  the  decline  included  higher  newsprint  costs 
and  lower  advertising  volume,  particularly  in  the  retail 
category.  National  advertising  was  also  hurting,  and  the 
drop  in  Hnancial  advertising  adversely  affected  Dow  Jones 
&  Co.  whose  Wall  Street  Journal  depends  heavily  on  that 
category  for  revenue. 

Among  the  better  performers  in  the  third  quarter  were 
the  Tribune  Co.  of  Chicago,  which  reported  a  56% 
improvement  in  net  income;  the  Washington  Post  Co., 
whose  profits,  excluding  one-time  charges,  were  up  26%, 
and  Gannett  Co.  which  posted  a  7%  gain. 

Toronto  Sun  Publishing  and  Southam  Inc.  also  reported 
increased  earnings  in  the  quarter. 

Affiliated  Publications 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
reported  that  its  income  from  consolidated  operations  for 
the  third  quarter  was  $10.7  million,  or  160  per  share, 
versus  $13.7  million,  or  190  per  share,  for  the  third  quarter 
of  1987. 

Consolidated  results  do  not  include  charges  to  earnings 
from  Affiliated’s  stake  in  McCaw  Cellular  Communica¬ 
tions.  Those  charges  will  be  reported  later  in  November. 

Operating  revenue  in  the  quarter  rose  to  $130.1  million. 

For  the  nine  months,  consolidated  income  from  opera¬ 
tions  was  $37.7  million,  or  550  per  share,  compared  with 
$41.9  million,  or  59  0  per  share.  Revenue  in  the  nine 
months  totaled  $397.2  million. 

Advertising  volume  for  much  of  1988  has  been  below 
last  year.  Affiliated  said.  In  the  third  quarter,  newspaper 
revenue  dropped  from  $109. 1  million  to  $106.3  million  and 
operating  income  declined  to  $19.4  million  from  $25.8 
million. 

Results  for  the  third  quarter  included  a  one-time  charge 
of  $1.6  million  for  the  cost  of  buyouts  of  18  composing 
room  employees,  which  reduced  earnings  by  $980,000 
after  taxes,  or  10  per  share. 

Earnings  were  also  affected  by  a  $900,000  pre-tax  oper¬ 
ating  loss  at  the  recently  acquired  Hollywood  Reporter. 

Cowles  Media 

Cowles  Media  of  Minneapolis  reported  its  net  earnings 
for  the  second  fiscal  quarter  were  $1.6  million,  or  630  per 
share,  compared  with  $6.2  million,  or  $1.96  per  share,  for 
last  year’s  second  quarter. 

Revenue  for  the  quarter  improved  to  $76.6  million  from 
$69.8  million. 

Last  year’s  results  included  a  gain  of  800  per  share  on 
the  sale  of  South  Idaho  Newspapers,  while  the  current 
year  includes  a  loss  of  $3.3  million,  or  780  per  share,  in  net 
interest  expense  connected  with  the  company’s  borrow¬ 
ings  to  repurchase  its  shares. 

For  the  first  half,  net  earnings  were  $6.8  million,  or  $2.7 1 
a  share,  versus  $16.2  million,  or  $5.13  a  share. 

Revenue  in  the  half  rose  to  $156.8  million  from  $143.3 
million. 

Operating  cash  flow,  however,  increased  in  the  first  half 


by  1 1%  to  $1 1 .0  million,  but  in  the  first  half  operating  cash 
flow  declined  7%  to  $23.9  million. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  reported  its  third-quarter  net  earnings 
declined  13%  from  a  year  ago,  dropping  to  $32  million,  or 
330  a  share,  from  $36.8  million,  or  380  a  share,  a  year 
earlier. 

Revenue  in  the  quarter  rose  to  $383.8  million  from 
$298.6  million. 

Operating  income,  however,  rose  27.5%  in  the  quarter 
to  $71.5  million.  The  gain  in  revenue  and  operating  income 
reflected  contributions  from  the  company’s  Information 
Services  segment. 

The  Wall  Street  Journal's  advertising  volume  was  down 
13.3%  in  the  quarter.  Declines  in  advertising  revenue  were 
a  major  reason  for  the  earnings  drop  in  the  quarter. 

Ottaway  Newspapers  reported  a  decline  in  its  operating 
income  for  the  quarter  of  17.5%  to  $9.8  million. 

For  the  nine  months,  net  income  was  $185. 1  million,  or 
$1.92  per  share,  versus  $152.7  million,  or  $1.58  per  share, 
for  a  21%  increase. 

Revenue  for  the  nine  months  rose  to  $1.2  billion  from 
$897.2  million. 

Gannett  Co. 

Gannett  Co.  reported  its  net  earnings  for  the  third  quar¬ 
ter  increased  to  $75.1  million,  or  470  a  share,  from  $70.5 
million,  or  44  0  a  share. 

Revenue  for  the  third  quarter  advanced  to  $804.3  million 
from  $751.1  million. 

For  the  first  nine  months,  net  income  increased  16%  to 
$246.6  million,  or  $1.52  per  share,  from  $212.8  million,  or 
$1.32  per  share.  Revenue  for  the  nine  months  rose  to  $1.4 
billion  from  $1.3  billion. 

Newspaper  advertising  linage  increased  1%  in  the  quar¬ 
ter,  reflecting  growith  in  classified  and  preprints.  At  USA 
Today,  total  ad  pages  in  the  quarter  decreased  by  four  to 
867  but,  because  of  rate  adjustments  and  a  higher  rate 
base,  ad  revenue  rose  17%. 

For  the  nine  months,  USA  Today’s  ad  pages  were  down 
3%  to  2,848  but  revenue  was  up  14%. 

Knight-Ridder  Inc. 

Knight-Ridder  Inc.  earned  $32  million,  or  570  a  share,  in 
the  third  quarter,  compared  with  $33.4  million,  or  570  a 
share,  a  year  earlier. 

Operating  revenue,  excluding  broadcast  stations  which 
are  being  put  up  for  sale,  rose  to  $503. 1  million  from  $475.6 
million. 

Operating  income  from  continuing  operations  was  $58.2 
million,  down  from  $64.8  million  in  1987. 

A  lower  tax  rate  and  stock  repurchases  helped  keep 
earnings  per  share  flat. 

Retail  and  general  advertising  were  “below  our  expec¬ 
tations,”  Knight-Ridder  said,  while  total  revenue  growth 
for  newspaper  operations  was  “a  disappointing  3.2%.” 

Classified  advertising  continued  to  be  healthy,  the  com¬ 
pany  said. 

For  the  nine  months,  net  income  came  to$l  10.8  million, 
or  $1.94  a  share,  up  from  $105.1  million,  or  $1.79  a  share. 
Revenue  in  the  nine  months  increased  to  $1 .5  billion  from 
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$1.4  billion. 

Lee  Enterprises 

Lee  Enterprises  reported  net  income  of  $14.0  million,  or 
560  a  share,  for  its  fiscal  fourth  quarter  ended  Sept.  30, 
compared  with  net  income  of  $13.4  million,  or  530  a  share, 
a  year  earlier. 

Revenue  in  the  quarter  came  to  $63.8  million,  up  from 
$59.9  million. 

For  the  full  year,  Lee’s  net  income  came  to  $40.9  mil¬ 
lion,  or  $1 .63  a  year,  versus  $44.6  million,  or  $1 .74  a  share, 
for  the  prior  year.  Results  for  the  prior  fiscal  year  included 
gains  of  $11.2  million,  or  430  a  share,  from  the  sale  of 
properties. 

Excluding  the  gains,  prior-year  earnings  were  $133.4 
million,  or  $1.31  per  share. 

Revenue  for  the  full  year  came  to  $252.5  million,  up 
from  $237.6  million. 

McClatchy  Newspapers  Inc. 

McClatchy  Newspapers  Inc.  reported  its  third-quarter 
net  income  declined  3.6%  to  $7.2  miliion,  or  250  per  share, 
from  $7.5  million,  or  290  per  share.  Revenue  in  the  quarter 
rose  to  $88.3  million  from  $83.9  million. 

For  the  nine  months,  net  income  increased  to  $19.2 
million,  or  680  a  share,  from  $17.4  million,  or  670  a  share. 

Nine-month  revenue  came  to  $261.2  million,  up  from 
$243.4  million. 

Gains  in  advertising  revenue  of  5%  to  $70.2  million  and 
in  circulation  revenue  of  10%  were  more  than  offset  by 
increased  labor  and  newsprint  costs. 

Media  General 

Richmond-based  Media  General  reported  its  net  income 
for  the  third  quarter  remained  flat  at  $10.8  million,  or  380 
per  share.  Revenue  for  the  quarter  increased  to  $181.8 
million  from  $177.5  million. 

Nine-month  earnings  per  share  increased  by  21.8%  to 
$1 .34  for  $1 . 10  while  net  income  rose  to  $38.4  million  from 
$31.5  million. 

Newsprint  profits  were  up  2.5%  in  the  quarter,  but  for 
the  nine  months  were  up  40.4%.  Newspaper  profits,  listed 
for  the  nine  months  only,  declined  to  $18.1  million  from 
$26.3  million. 

Multimedia  Inc. 

Multimedia  Inc.'s  third  net  income  declined  to  $4.5 
million,  or  360  a  share,  from  $4.9  million,  or  400  a  share. 
Revenue  in  the  quarter  rose  slightly  to  $108  million  from 
$102.5  million. 

Newspaper  revenue  in  the  quarter  rose  slightly  to  $33.3 
million  from  32.3  million. 

Operating  profit,  however,  increased  9%  to  $35.4  mil¬ 
lion  from  $32.5  million. 

For  the  nine  months,  net  income  increased  to  $13.8 
million,  or  $1 . 13  a  share,  from  $7.4  million,  or  610  a  share. 
Revenue  for  the  nine  months  improved  to  $322.2  million 
from  $299.6  million. 

Newspaper  revenue  for  the  nine  months  increased  to 
$99  million  from  $93.3  million. 

Operating  profit  for  the  nine  months  increased  1 1%  to 
$104.1  million  from  $93.5  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  reported  third-quarter  net 
income  of  $26.7  million,  or  330  per  share,  an  18. 1%  decline 
from  the  $32.6  million,  or  400  per  share,  recorded  a  year 
earlier. 

Revenue  for  the  third  quarter  was  $404. 1  million,  down 
from  $406.5  million. 

For  the  nine  months,  net  income  dipped  to  $1 17.2  mil¬ 
lion,  or  $1.44  per  share,  compared  with  $1 17.8  million,  or 
$1.44  per  share,  reported  last  year. 


Revenue  for  the  nine  months  rose  4%  to  $1.3  billion 
from  $1.2  billion. 

Lower  third-quarter  earnings  resulted  primarily  from 
lower  advertising  volume  at  the  New  York  Times,  where 
linage  was  down  8%,  and  costs,  including  higher  news¬ 
print  expenses,  associated  with  the  Times’  expansion  of 
its  national  edition  in  Los  Angeles  and  San  Francisco. 

The  operating  profits  of  the  newspaper  group  —  con¬ 
sisting  of  the  Times  and  35  regional  newspapers  — 
declined  33%  to  $36  million  from  $53.5  million.  Newspa¬ 
per  revenue  also  dropped,  to  $319.3  million  from  $322.9 
million. 

For  the  first  nine  months,  operating  profits  of  the  news¬ 
paper  group  declined  16%  to  $168  million  from  $201  mil¬ 
iion.  Revenue  in  the  year’s  period  was  $1  billion. 

For  the  nine  months,  ad  volume  at  the  Times  was  off 
5%. 

The  regional  newspapers’  operating  results  were 
affected  by  higher  newsprint  prices,  costs  related  to  con¬ 
version  of  afternoon  dailies  to  a.m.  publication  and  higher 
depreciation. 

Advertising  volume  for  the  32  dailies  that  were  in  the 
regional  group  for  the  third  quarter  and  entire  nine  months 
of  both  1988  and  1987  declined  1.7%  in  the  quarter  but 
increased  2.5%  for  the  three  quarters. 

Park  Communications 

Park  Communications,  Inc.  reported  its  net  income  for 
the  third  quarter  rose  2%  to  $3.95  million  from  $$3.89 
million,  while  earnings  per  share  rose  4%  to  290  from  280. 

Revenue  for  the  period  improved  to  $39. 1  million  from 
$37.2  million. 

For  the  nine  months,  net  income  rose  15%  to  $12.7 
million  from  $11.0  million,  while  earnings  per  share  also 
rose  15%  to  920  from  800. 

Revenue  for  the  nine  months  increased  to  $1 17.4  million 
from  $108.1  million. 

Park  said  the  company  was  helped  by  lower  federal 
income  tax  rates. 

The  company  also  said  its  improved  results  were 
achieved  despite  softer-than-expected  advertising  sales  in 
both  broadcasting  and  newspapers;  a  substantial  rise  in 
newsprint  costs  and  expenses  related  to  the  conversion  of 
two  non-dailies  to  daily  publication;  the  launching  of  five 
controlled-circulation  weeklies  and  the  assimilation  of  17 
newspapers  acquired  since  the  third-quarter  of  1987. 

Southam  Inc. 

Southam  Inc.’s  third-quarter  income  before  extraordin¬ 
ary  items  improved  31%  to  $10.7  million  (Canadian)  from 
$8.2  million  a  year  earlier.  Earnings  per  share  in  the 
quarter  increased  to  180  from  140. 

Revenue  in  the  quarter  rose  to  $384  million  from  $345 
million. 

For  the  nine  months,  Southam  earned,  before  one-time 
items,  $57  million,  up  15%  from  the  $50  million  earned 
before  extraordinary  items  a  year  earlier.  Earnings  per 
share  were  960,  up  from  840. 

Nine  months’  revenue  came  to  $1 .2  billion,  up  16%  from 
$1.0  billion  a  year  ago. 

With  extraordinary  items,  Southam’ s  third-quarter  net 
income  was  $13.5  million  versus  $8.6  million  a  year  earlier 
and  nine  months’  income  was  $59.3  million  compared  with 
$55.3  million  for  1987’s  three  quarters. 

E.W.  Scripps  Co. 

The  E.W.  Scripps  Co.  reported  net  income  for  the  third 
quarter  declined  to  $13.4  million,  or  170  a  share,  versus 
$13.9  million,  or  190  a  share,  a  year  earlier. 

Revenue  for  the  quarter  increased  4.7%  to  $293  million 
from  $280  million. 

(Continued  on  page  26) 
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Question  with  vigor 

Free  Press  Association  speakers  urge  media  to  go  beyond 
the  public  relations  people  in  order  to  get  information 


By  Ron  Milligan 

An  astonishing  hoax  one  writer 
claims  the  world’s  medical  commu¬ 
nity  has  spoon-fed  to  an  unsuspecting 
news  media  suggested  a  recurring 
theme  at  the  Free  Press  Association 
conference  in  Los  Angeles:  in  the  pur¬ 
suit  and  presentation  of  news,  Ameri¬ 
can  journalists  don’t  exercise  aggres¬ 
sively  enough  the  First  Amendment 
rights  that  are  theirs. 

Jon  Rappoport,  author  of  a  Just- 
finished  book,  AIDS,  Inc. :  Scandal  of 
the  Century,  told  the  conference  that 
when  he  pushed  his  investigation  past 
the  public  relations  offices  and  press 
representatives  reporters  usually 
depend  on  for  science  information,  he 
uncovered  a  gigantic  deception  of  the 
media  and  the  public  by  the  medical 
establishment. 

Rappoport  said  he  found  convinc¬ 
ing  evidence  researchers  never  came 
close  to  proving  that  the  human 
immunodeficiency  virus  (HIV) 
causes  AIDS,  as  they  claim,  nor  even 
that  any  single,  worldwide  entity 
called  AIDS  exists. 

“My  conclusion  was  that  the  face 
of  AIDS  was  completely  different 
from  the  one  we  are  being  given  in  the 
newspapers,  that  the  activists  on  the 
scene  who  try  to  lobby  and  force  bet¬ 
ter  research  and  more  research  and  so 
forth  —  they’re  being  pitted  against 
one  another,’’  Rappoport  said.  “So 
that  some  people  feel  very  uncomfort¬ 
able  about  saying,  ‘I  don’t  think  HIV 
causes  AIDS.’  ’’ 

Under  the  theme:  “Question 
Authority:  Free  Minds,  Free  Media,” 
the  Free  Press  Association  and  Rea¬ 
son  magazine  co-sponsored  the  con¬ 
ference  along  with  the  seventh  annual 
Mencken  Awards  Banquet  at  the 
Pacifica  Hotel  in  Los  Angeles. 

The  Free  Press  Association 
includes  newspaper  and  magazine 
editors  and  reporters  from  across  the 
country  who  call  themselves  First 
Amendment  absolutists  and  promote 
full  freedom  of  the  print  and  broad¬ 
cast  media.  They  hope  to  see  legal 
protections  applied  in  fields  from 


(Milligan  is  a  free-lance  writer.) 


commercial  speech  to  pornography 
and  national  security. 

In  another  section  called  “War  on 
Drugs,  War  on  Objectivity,”  Craig 
Collins,  assistant  editor  of  Reason 
magazine,  told  the  conference  that  he 
did  a  follow-up  on  a  story  from  a 
prestigious  national  newspaper  citing 
a  $60-billion  cost  to  American  busi¬ 
ness  from  illegal  narcotics  traffic. 
Collins  said  that  when  he  tried  to 
check  the  figures,  the  paper  first  told 
him  they  had  not  confirmed  them. 

Collins  said  he  succeeded  in  tracing 
the  figures  to  federal  government 
sources  and  discovered  that  $30  bil¬ 
lion  of  the  $60  billion  figure  fed  to  the 
newspaper  represented  law  enforce¬ 
ment  costs  not  normally  attributable 
to  business.  He  said  that  when  he 
checked  on  the  other  $30  billion,  he 


any  kind  of  business  management 
career. 

Bloom  said  that  when  you  intro¬ 
duce  a  personality  to  American  jour¬ 
nalism  who  does  not  see  journalism  as 
a  cause  or  a  calling,  it  is  not  that  these 
issues  do  not  interest  that  person  but 
that  the  issues  are  just  irrelevant. 

With  his  pronounced  Southern 
drawl  and  delivery  style  reminiscent 
of  Will  Rogers,  Bloom  told  the  confer¬ 
ence  how  the  Dallas  paper  he  once 
worked  for  jettisoned  his  column 
when  it  got  too  hot  to  handle. 

He  said  they  perceived  Joe  Bob  as 
conservative,  but  that  was  not  what 
he  had  in  mind  at  all. 

“Actually,”  Bloom  said  “all  he 
does  is  puncture  sacred  cows  wher¬ 
ever  they  turn  up. 

“The  target  from  the  beginning  was 


He  said  somewhere  between  97%  and  100%  of  the 
reporters  in  the  United  States  would  have  to  say  they 
got  their  scientific  information  from  people  who  are 
press  representatives,  public  relations  people  at  the 
national  health  agencies  or  universities. 


learned  they  resulted  from  a  cursory 
door-to-door  survey  in  which  respon¬ 
dents  replied  to  two  questions  leading 
to  statistically  questionable  infer¬ 
ences. 

Collins  attacked  other  drug  figures 
issued  to  the  media  in  the  govern¬ 
ment’s  effort  to  push  its  war  on  drugs 
and  urged  skepticism  when  repeating 
assumptions  in  print. 

Editors  and  publishers,  as  well  as 
reporters,  came  in  for  criticism  at  the 
Free  Press  conference.  Columnist 
John  Bloom  blasted  the  effects  of 
newspaper  conglomeration  on  the 
editorial  content  of  the  country’s 
newspapers. 

Bloom,  author  of  the  “Joe  Bob 
Briggs”  syndicated  newspaper  col¬ 
umn  and  now  also  a  television  person¬ 
ality  on  Drive-in  Theater,  a  popular 
cable  television  show  on  the  Movie 
Channel,  said  a  newspaper  manage¬ 
ment  career  has  become  interchange¬ 
able  with  an  insurance  career,  or  with 


anyone  self-righteous,”  he  said.  “I 
didn’t  care  what  your  cause  was  — 
anybody  who  separates  the  world  into 
us  and  them. 

“What  happens  is  the  liberals  are  a 
whole  lot  more  fun  to  make  fun  of,” 
he  observed  with  a  laugh,  “and  they 
keep  coming  back  for  more  punish¬ 
ment.” 

Bloom  said  he  had  57  newspapers 
in  syndication  when  he  wrote  a  col¬ 
umn  that  outraged  a  local  group  of 
black  leaders.  A  story  moved  on  the 
wire  about  a  column  canceled  in  Dal¬ 
las  for  racism  and  by  the  end  of  the 
week  he  had  only  II  newspapers. 

Bloom  told  the  conference  that  is 
not  censorship,  and  it  is  not  repres¬ 
sion. 

“It’s  not  like  Mussolini  deciding  he 
didn’t  like  something  and  canceling  it. 
They  just  want  to  be  able  to  go  home 
to  the  dog  at  5  o’clock,”  he  said. 

“All  it  was,  was  cowardice,  pure 
(Continued  on  page  38) 
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How  do  we  open  our  lives  to  today’s  start¬ 
ling  new  vistas  of  sight  and  sound  with¬ 
out  paying  for  our  ignorance?  When  it  comes  to  making  a 
video  or  stereo  purchase,  we  consumers  are  frequently  over¬ 
whelmed  by  marketing  hype,  big  showrooms  and  fast-talking 
salesmen.  This  can  lead  to  confusion  and  to  costly  mistakes. 

Our  answer  is  Harry  Somerfield,  whose  weekly,  “HOME 
ENTERTAINMENT”  column  guides  readers  through  this  ever- 
changing  maze.  He  writes  with  a  clear,  probing  style  that 
informs  in  plain  English  and  is  a  joy  to  read. 

In  only  a  few  years,  consumer  electronics  has  become 
huge.  After  food,  shelter,  health  and  transportation,  home 


entertainment  equipment  is  today  the  largest 
single  item  in  the  average  consumer’s  budget. 
And  it  keeps  getting  bigger. 

Harry  Somerfield’s  column  has  become  an  indispensable 
part  of  the  entertainment/home  video  sections  of  major 
newspapers  throughout  North  America.  If  you  are  not  yet  a 
subscriter  to  “HOME  ENTERTAINMENT,”  write  or  telephone 
today  for  samples. 

Cljwiklr 

870  Market  Street,  San  Francisco,  CA  94102  (415)  777-7212 


IN  BRIEF 


I _ 

Woman  found  guilty 
in  murder  of 
media  heir 

After  deliberating  less  than  two 
hours,  a  jury  in  Kankakee  County, 
Ill.,  found  26-year-old  Nancy  Rish 
guilty  of  the  kidnapping  and  mur¬ 
der  of  media  heir  Stephen  B.  Small. 

Small,  who  was  an  heir  to  the 
broadcasting  side  of  the  Illinois  fami¬ 
ly’s  newspaper  and  broadcasting 
business,  was  seized  at  his  home  and 
buried  in  a  small  box  in  a  remote  rural 
area  east  of  Kankakee.  According  to 
an  autopsy.  Small,  40,  died  within 
hours  of  being  buried. 

Before  his  death,  he  was  forced  to 
record  a  tape  with  a  $1 -million  ran¬ 
som  demand. 

At  the  nine-day  trial,  prosecutors 
said  they  would  seek  life  imprison¬ 
ment  without  possibility  of  parole  for 
Rish. 

Rish’s  boyfriend,  Daniel  J. 
Edwards,  has  already  been  sentenced 
to  death  for  his  part  in  the  crime. 

Attorneys  for  Rish  unsuccessfully 
portrayed  the  woman  as  having  been 
kept  in  the  dark  about  the  crime  even 
as  she  helped  Edwards  by  driving  him 
to  Small’s  neighborhood  on  the  night 
of  the  abduction  and  accompanying 
him  during  calls  for  ransom. 

Miller  fellowships 
are  being  offered 

Washington,  D.C.,  bureau  chiefs 
and  reporters  can  now  apply  for  the 
third  round  of  Paul  Miller  Washington 
Reporting  Fellowships,  a  Gannett 
Foundation  operating  program. 

The  fellowships  enable  12  print, 
wire  service  and  broadcast  journalists 
assigned  to  cover  Washington  for 
regional,  “hometown”  media,  to 
learn  more  about  the  intricacies  of 
reporting  in  the  nation’s  capital. 

Application  forms,  soon  to  be 
mailed  to  news  organizations,  are  due 
Jan.  15,  and  recipients  will  be 
announced  in  February. 

N.Y.  tab  takes 
jab  at  other 
over  letter 

New  York  Newsday  threw  a  few 
jabs  at  its  competitor  the  New  York 
Post,  reporting  on  its  gossipy  “Inside 
New  York”  page  that  the  Post  refuses 
to  run  a  letter  to  the  editor  from  real 


estate  developer  Donald  Trump  criti¬ 
cizing  Post  columnist  Phil  Mushnick 
for  his  coverage  of  Trump’s  relation¬ 
ship  with  troubled  boxer  Mike  Tyson. 

According  to  the  item,  in  Trump’s 
two-page  letter  he  makes  “numerous 
nasty  cracks  about  Mushnick,  and  is 
riled  at  [editor  Jane]  Amsterdam’s 
refusal  to  publish  the  letter 
.  .  .  Trump  gets  petty  and  per¬ 
sonal,  even  criticizing  the  photo  of 
Mushnick  that  appears  in  the 
paper  ...” 

When  New  York  Newsday  said  it 
asked  Amsterdam  why  the  Post 
refused  to  print  “the  Trump  tantrum, 
Amsterdam  said:  ‘I  wanted  to  see 
how  long  it  would  take  him  to  leak  it  to 
you  guys.’  ”  Mushnick  was  unavail¬ 
able  for  comment. 

Former  editor  in  jail 
for  attempted  rape 

Jeff  Dowling,  29,  former  editor  of 
the  Morrisville  (Vt.)  Transcript  and 
soccer  coach  at  a  Hyde  Park,  Vt., 
high  school,  has  begun  serving  a  45- 
day  jail  sentence  for  attempted  rape 
and  attempted  sodomy  after  pleading 
guilty  in  Rensselaer  County  (N.Y.) 
Court. 

Dowling  was  initially  charged  with 
two  counts  of  rape  and  one  count  of 
sodomy  in  connection  with  incidents 
in  late  1987  and  early  1988  involving 
two  teen-age  girls. 

Dowling,  who  pleaded  guilty  to 
reduced  charges,  was  sentenced  to  45 
days  in  jail  and  five  years’  probation. 

Reporter  finds  own 
paper  on  state  list 
of  uncashed  checks 

When  Russell  E.  Eshleman  Jr.,  a 
Harrisburg,  Pa.,  correspondent  for 
the  Philadelphia  Inquirer,  researched 
a  story  about  uncashed  Pennsylvania 
state  checks,  he  found  his  own  news¬ 
paper  and  the  Philadelphia  Daily 
News,  also  a  Knight-Ridder  publica¬ 
tion,  on  the  list  of  1985  and  1986 
checks  that  were  never  cashed. 

Eshleman  duly  reported  in  his 
Inquirer  story  that  old  checks  for  $754 
and  $179.10  had  not  betm  cashed  by 
the  paper,  and  that  a  Daily  News 
check  for  $6,481.80  from  the  com¬ 
monwealth  also  was  among  the  miss¬ 
ing. 

The  story  noted  that  spokesmen  for 
the  two  papers  said  they  would 
examine  their  records  to  find  out 
about  the  discrepancies. 


Carrier  helps 
in  fire  rescue 

A  carrier  for  The  Forum  in  Fargo, 
N.D. /Moorhead,  Minn.,  helped 
rescue  two  women  trapped  in  an  early 
Sunday  morning  fire  in  their  apart¬ 
ment. 

Jack  Szczygiel,  15,  and  his  mother 
were  waiting  for  the  6:30  a.m.  dropoff 
of  the  Sunday  newspapers  when  they 
saw  smoke  coming  out  of  a  nearby 
apartment  building. 

When  they  went  to  investigate, 
they  saw  a  woman  screaming  for  help 
from  a  second-floor  window.  The 
woman  had  broken  glass  out  of  the 
window  but  was  afraid  to  jump  for 
fear  she  would  land  on  the  shards. 

Szczygiel  covered  the  shards  with 
his  jacket  and  the  woman  jumped  into 
his  and  his  mother’s  arms. 

The  woman,  a  student  at  North 
Dakota  State  University,  said  her 
roommate  was  still  in  the  apartment. 

Szczygiel  went  into_  the  building  to 
find  her.  Accompanied  by  a  down¬ 
stairs  tenant,  Dave  Domm,  he  went 
up  to  the  apartment  and  used  a  karate 
kick  to  force  open  the  locked  door, 
but  the  heat  and  smoke  drove  the 
two  back. 

Szczygiel  and  Domm  then  ran  to 
the  rear  of  the  building  where  they 
found  the  roommate  standing  at  a 
window  but  afraid  to  jump.  Domm 
boosted  Szczygiel  up  to  the  window, 
and  the  carrier  was  able  to  lower  the 
woman  to  Domm. 

No  one  was  hurt  in  the  fire  although 
the  apartment  sustained  heavy  dam¬ 
age. 

Szczygiel,  who  moved  to  the  U.S. 
from  Poland  seven  years  ago,  was 
honored  at  the  International  Carrier 
Day  Luncheon  sponsored  by  The 
Forum.  He  was  also  awarded  a  sav¬ 
ings  bond  and  a  certificate  recogniz¬ 
ing  his  heroic  action. 

Minority  gift  for 
Florida  j-school 

A  $185,000  gift  for  minority  educa¬ 
tion  at  the  University  of  Florida’s 
College  of  Journalism  and  Communi¬ 
cations  has  been  set  in  place  by  the 
New  York  Times  Company  Founda¬ 
tion. 

The  gift  includes  $100,000  for  an 
endowed  New  York  Times  Minority 
Scholarship  Fund,  to  be  matched  with 
$50,000  from  the  state  of  Florida,  and 
$35,000  for  current  scholarships  and 
fellowships  in  the  college. 
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No  Journalist  Is  Bigger  Than  the 
Newspaper,  Not  Even  Its  Editor 


By  Jay  Smith,  Publisher, 

The  Atlanta  Journal  and  Constitution 


Bill  Kovach  was  an  editor  I  hired.  Bill  Kovach  was 
my  friend.  But  we  parted  company  after  a  two-minute 
conversation  a  week  ago  Friday,  Iwth  realizing  we  had 
lost  the  cement  of  our  relationship — mutual  trust. 

Bill’s  statement  that  day  said  he  resigned  over  an  in¬ 
ability  “to  develop  a  set  of  shared  values  and  mutual 
trust.”  He  was  half  right,  in  my  opinion.  However,  we  do 
share  many  of  the  same  values. 

I  encourage  and  support  his  aggressive  brand  of 
newspapering.  Our  parent,  Cox  Enterprises,  Inc.,  backed 
that  up  with  a  38  percent  increase  in  editorial  payroll  and 
expense  budget  over  the  last  two  years  and  with  a  10  per¬ 
cent  to  15  percent  increase  in  news  space.  And,  while  we 
pushed  our  reporters  and  photographers  to  give  us  a  na¬ 
tional  and  global  view  for  Atlantans,  we  also  expanded 
coverage  efforts  in  our  own  backyard — metropolitan 
Atlanta. 

Out  of  respect  to  my  relationship  with  Bill,  1  chose 
not  to  go  into  great  detail  about  why  he  quit.  In  that  vac¬ 
uum,  some  reports  reached  the  level  of  the  absurd. 

Unfortunately,  newspapers  such  as  The  New  York 
Times,  The  Washington  Post,  Wall  Street  Journal,  Los 
Angeles  Times  and  The  Atlanta  Journal-Constitution 
speculated  that  Atlanta  businesses  pressured  Cox  to  get 
rid  of  Bill  Kovach.  That’s  dead  wrong.  The  notion  of 
buckling  under  pressure  from  anyone  is  repugnant  to  me. 
If  I  thought  that  were  happening,  I  would  have  been  one 
step  ahead  of  Bill  as  he  went  out  the  door.  Bill  knows  as 
well  as  I  do  that  there  was  no  pressure. 

Some  of  the  same  newspapers  said  it  must  have 
been  a  spat  over  editorial  budget.  Wrong  again.  No  edi¬ 
tor  worth  his  or  her  salt  ever  believes  there  are  resources 
enough  to  cover  the  news,  but  Bill  and  I  had  agreed  on 
budget  weeks  ago. 

There  was  other  speculation  that  Bill  quit  because 
of  an  attempt  to  trivialize  the  newspapers.  USA  Today, 
“News  McNuggets”  to  “serious”  journalists,  was  offered 
up  as  the  model  we  wanted  to  emulate,  according  to 
some  published  reports.  Wrong  once  more.  One  needs 
only  to  read  our  newspapers  to  know  they’re  not  like 
USA  Today — not  that  we  shouldn’t  study  any  techniques 
that  bring  newspapers  and  readers  closer  together.  I  came 
into  this  business  more  than  21  years  ago  believing  a 
newspaper’s  first  obligation  is  to  its  readers,  not  to  some 


journalistic  fraternity  or  clique.  But  Bill  didn’t  quit  over 
newspapering  issues. 

Finally,  the  reports  stated,  there  was  a  power  play 
over  control  of  the  Washington  bureau  that  serves  Cox- 
owned  newspapers  in  Atlanta  and  other  cities.  At  last,  the 
reports  hit  on  something  close  to  reality. 

For  as  long  as  he  worked  at  the  Journal-Constitu¬ 
tion,  Bill  said  he  wanted  greater  influence  over  the  bu¬ 
reau.  Fair  enough.  Then  I  learned  about  backbiting  and 
rumor-mongering  over  the  bureau  that  didn’t  stop  even 
after  I  said  1  wanted  it  stopped  about  a  year  ago. 

I  told  Bill  Kovach  I’d  had  enough  of  the  spite  and 
the  rumors  nine  days  ago  when  he  walked  into  my  office. 
No  sooner  had  I  spoken  than  Bill  replied,  “Fm  gone,” 
and  1  replied,  “1  accept.” 

Had  it  been  the  first  time  Bill  threatened  to  quit  I 
would  have  let  him  cool  down,  then  suggested  we  talk.  It 
wasn’t  the  first  time  he  threatened  to  quit.  Not  even  close. 

As  Bill’s  and  the  newpapers’  stature  grew  over 
nearly  two  years,  so,  too,  grew  his  threats  to  leave.  It  was 
as  if  there  were  only  one  permissible  way  to  do  news¬ 
papering — Bill’s  way.  And,  while  he’s  good— maybe  even 
great  in  some  ways — he’s  not  perfect.  More  important, 
neither  he  nor  anyone  else  is  bigger  than  the  newspapers 
themselves. 

Thousands  of  people  at  the  Journal  and  Constitu¬ 
tion  pull  together  as  a  family  to  serve  the  community  in 
which  they  live  and  work.  I’m  sorry  and  embarrassed  that 
our  family’s  discord  occurred.  I  apologize  if  it  has  caused 
you  to  wonder,  for  even  a  moment,  about  what  is  hap¬ 
pening  to  your  newspapers. 

But,  just  as  1  promised  those  people  who  produce 
these  newspapers,  I  promise  you — our  readers — a  con¬ 
tinued  quest  for  daily  excellence. 

Over  the  decades,  many  have  led  our  newspapers  in 
that  quest.  Some  achieved  journalistic  legend,  and  that 
was  gratifying.  Others  quietly  did  their  jobs,  and  that  was 
enough.  ' 

They  have,  however,  shared  one  belief:  A  newspaper 
is  only  as  good  as  its  last  edition,  and  our  readers  will  be 
the  judges  of  that. 

No  one  is  more  important  to  us  than  you. 

That’s  the  way  it’s  been.  That's  the  way  it  will  stay. 


Sllje  30umal 

THE  ATLANTA  CONSTITUTION 


LEGAL -  - 

Libel  case  examines  who  is  a  public  official 


By  M.L.  Stein 

In  a  decision  that  closely  examined 
the  question  of  who  is  a  public  offi¬ 
cial,  a  California  appeals  court 
reversed  a  libel  judgment  that  favored 
McClatchy  Newspapers. 

In  a  lengthy  opinion,  the  court 
declared  that  a  horse  racing  licensee 
is  not  a  public  official,  but  noted  that 
New  York  Times  v.  Sullivan  did  not 
determine  “how  far  down  into  the 
lower  rank  of  government  employees 
the  ‘public  official’  designation  would 
extend.” 

It  suggested  that  defendant 
McClatchy  “may  want  to  pursue  the 
question  of  whether  the  plaintiff  was 
instead  a  public  figure  the  time  of 
publication.” 

The  plaintiff  is  Paul  Moseian,  a 
Fresno  lawyer  and  businessman,  who 
sued  McClatchy,  the  group’s  former 
executive  editor  Frank  McCulloch 
and  three  Fresno  Bee  reporters  over  a 
series  of  Bee  stories  and  an  editorial 
published  in  1980-81. 

One  story  alleged  that  the  Califor¬ 
nia  Horse  Racing  Board  (CHRB)  had 
done  an  inadequate  job  of  investigat¬ 
ing  the  Calfax  Racing  Association 
(CRA)  in  which  Moseian  had  an  inter¬ 
est.  The  piece  presented  allegedly 
damaging  information  about  Moseian 
which,  according  to  the  appellate 
court,  inferred  that  CHRB  would  not 
have  granted  CRA  a  license  to  con¬ 
duct  a  1980  horse  meet  at  the  Fresno 
County  Fairgrounds  had  the  state 
agency  been  aware  of  the  informa¬ 
tion. 

The  defendants  claimed  Moseian 
was  a  public  official  under  the  New 
York  Times  Supreme  Court  decision, 
but  the  appeals  court  disagreed.  It  did 
rule  that  Fresno  Superior  Court  Judge 
Nickolas  Dibiaso  was  correct  in  find¬ 
ing  “no  triable  issue  of  fact  on  actual 
malice,  a  question  which  may  be  of 
importance  on  remand.” 

In  its  unanimous  ruling,  the  three- 
justice  appellate  court  pointed  out 
that  Times  v.  Sullivan  did  not  define  a 
public  official  and  the  Supreme  Court 
has  had  “little  to  say”  on  the  question 
since  its  landmark  1964  decision. 

However,  based  on  what  the  High 
Court  since  has  stated  on  the  matter, 
the  California  court  concluded  that  a 
public  official  is  someone  in  govern¬ 
ment  who: 

•  “Has,  or  appears  to  the  public  to 
have,  substantial  responsibility  for  or 
control  over  the  conduct  of  govern¬ 


mental  affairs. 

•  “Usually  enjoys  significant 
greater  access  to  the  mass  media  and, 
therefore,  a  more  realistic  opportun¬ 
ity  to  contradict  false  statements  than 
the  private  individual. 

•  “Holds  a  position  in  government 
which  has  such  apparent  importance 
that  the  public  has  an  independent 
interest  in  the  person’s  qualifications 
and  performance  beyond  the  geneial 
public  interest  in  the  qualifications 
and  performance  of  all  government 
employees. 

•  “Holds  a  position  which  invites 
public  scrutiny  and  discussion  of  the 
person  holding  it  entirely  apart  from 
the  scrutiny  and  discussion  occa¬ 
sioned  by  the  particular  con¬ 
troversy.” 

The  court  acknowledged  that  a 
horse  racing  association  could  be  a 
“public  official”  by  virtue  of  its 
license,  but  said  that  would  not  make 
a  racing  licensee  a  public  official. 

It  also  noted  that  Moseian  was  only 
a  one-third  shareholder  and  a  director 
in  CRA,  not  the  sole  proprietor. 

If  McClatchy  successfully  estab¬ 
lishes  Moseian  as  a  public  figure  in  the 
trial  court,  the  issue  of  actual  malice 
will  come  up  again,  the  appeals  court 
said. 

McClatchy  general  counsel  Gary 
Pruitt  told  E&P  the  appeals  court 
decision  will  be  appealed  to  the  Cali¬ 
fornia  Supreme  Court  on  the  former’s 
definition  of  a  public  official. 

“We  believe  the  definition  is  far  too 
narrow,”  Pruitt  said.  “We  think  that 
Moseian  was  a  public  figure  by  virtue 
of  his  involvement  in  the  Fresno 
horse  race  meet.  To  say  that  one  must 
be  a  government  employee  is  very 
narrow.  The  government  often  con¬ 
tracts  with  individuals  functioning  as 
public  officials.” 

Moseian’s  suit  seeks  more  than  $1 
million  in  actual  damages  but  punitive 
damages  were  eliminated  by  the 
lower  court  because  of  the  actual 
malice  ruling,  according  to  Pruitt. 

Roger  T.  Nuttall,  a  Fresno  attor¬ 
ney,  who  represents  Moseian,  pre¬ 
dicted  the  California  Supreme  Court 
will  turn  down  McClatchy’s  appeal 
and  the  case  will  be  returned  for  trial. 
He  said  he  also  expected  the  other 
side  to  lose  on  the  public  figure  issue 
as  well. 

“The  best  thing  that  could  happen 
is  that  the  trial  then  goes  to  the  merits 
of  the  case  —  that  my  client  was 


clearly  defamed,”  Nuttall  said. 

Ocala  paper  gets 
financial  records 

The  Ocala  (Fla.)  Star-Banner 
reported  it  has  been  successful  in 
gaining  access  to  the  previously 
sealed  financial  records  of  U.S.  Rep. 
Bill  Chappell,  who  has  been  under 
scrutiny  in  the  Pentagon  fraud  and 
bribery  investigation  for  his  relation¬ 
ships  with  defense  contractors. 

The  New  York  Times  Regional 
Newspaper  Group  paper  had  made 
over  17  attempts  to  gain  the  informa¬ 
tion  from  the  congressman  who  for¬ 
merly  represented  Ocala  and  Central 
Florida.  After  the  requests  were 
ignored,  the  paper  began  legal  action. 

The  newspaper’s  attorney  filed  a 
motion  in  county  court  to  open  to  the 
newspaper  the  financial  records  from 
his  1985  divorce.  The  Star-Banner 
agreed  in  its  motion,  filed  by  Miami 
attorney  Dan  Paul,  that  it  would  not 
seek  possibly  sensitive  information 
about  Chappell’s  marital  relationship. 

According  to  information  from  the 
newspaper,  most  divorce  cases  in 
Marion  County  are  open  to  the  public. 
Chappell’s  had  been  sealed  at  his 
request  for  unknown  reasons. 

After  being  served  with  the  papers 
and  before  the  hearing,  Chappell  — 
who  is  seeking  re-election  as  a  rep¬ 
resentative  of  the  Daytona  Beach 
area  —  agreed  through  his  attorney 
to  release  financial  records  from  the 
divorce. 

However,  he  delayed  release  sev¬ 
eral  times  and  documents  made  avail¬ 
able  had  several  omissions.  Eventu¬ 
ally,  the  newspaper  secured  a  tran¬ 
script  of  the  records  from  another 
source. 

Pittsburgh  Press 
seeks  abuse 
case  records 

The  Pittsburgh  (Pa.)  Press,  citing 
the  “current  public  interest”  in 
priests  accused  of  sexually  abusing 
young  boys,  has  gone  to  court  in  Blair 
and  Cambira  counties  of  western 
(Continued  on  page  45) 
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CIRCULATION 


Increasing  circulation  —  consultant  tells  how 


By  M.L.  Stein 

Building  circulation  is  a  year-round 
job  whether  a  newspaper  is  growing 
or  not,  a  former  circulation  director 
for  the  Gannett  Group  and  a  current 
consultant,  told  the  National  News¬ 
paper  Association  in  San  Antonio. 

“Selling  can  never  take  a  vacation 
or  a  breather,”  Ronald  C.  Anderson 
declared.  “It  must  go  on  52  weeks  a 
year  in  good  weather  or  bad,  whether 
routes  are  covered  or  not,  whether 
circulation  people  have  time  or  not. 
You  never  have  enough  circulation  or 
enough  penetration.” 

Anderson,  who  spoke  at  NNA’s 
103rd  national  convention,  is  the 
president  of  R.C.  Anderson  Associ¬ 
ates  Inc.,  a  circulation  management 
and  marketing  consulting  firm  in 
Pittsford,  N.Y.  He  also  has  been  cir¬ 
culation  director  of  the  Gannett 
Rochester  Newspapers  and  for  other 
papers  In  New  York  state  and  Illinois. 

Circulation  growth,  Anderson 
pointed  out,  happens  when  there  are 
more  starts  than  stops. 

“The  key,”  he  explained,  “is 
knowing  how  many  starts  you  must 
have  to  achieve  a  certain  level  of 
growth,  since  every  start  does  not 
automatically  project  an  increase. 
Knowing  how  many  starts  your  news¬ 
paper  needs  allows  you  to  plan,  staff 
and  budget  for  production  of  enough 
orders  to  achieve  your  growth  goals. 
Then,  if  you  can  reduce  your  stops, 
you  get  even  more  growth  with  that 
quantity  or  orders.” 

The  speaker  suggested  that  circula¬ 
tion  directors  plan  in  advance  how 
many  orders  will  be  needed  to  attain  a 
specific  sales  objective  for  the  year. 

Such  planning,  he  cautioned,  must 
be  accurate  on  the  basis  of  historical 
data,  “not  just  guessed  at.” 

Moreover,  Anderson  continued, 
budgets  must  be  matched  with  sales 
needs  to  insure  that  enough  money  is 
available  for  meeting  growth  goals. 

To  determine  sales  needs  and  mea¬ 
sure  the  adequacy  of  the  sales  pro¬ 
gram,  it  is  essential  that  a  newspaper 
thoroughly  and  permanently  track  the 
number  and  source  of  all  starts  and 
stops,  along  with  stop  reselling  and 
verification,  he  observed. 

Anderson  also  put  heavy  emphasis 
on  carrier  sales  promotions,  asserting 
that,  according  to  circulation  execu¬ 
tives,  carrier-sold  orders  have  the 
highest  retention  of  any  type  of  sale. 


“Thus,”  he  calculated,  “we  should 
be  willing  to  spend  at  least  as  much  for 
a  good  carrier  order  as  we  do  for  a 
telephone  or  direct  mail-sold  orders. 
Yet  many  newspapers  don’t.  They 
pay  carriers  $  1 ,  $2  or  $3  per  order  and 
wonder  why  their  carriers  don’t  pro¬ 
duce  more.” 

Anderson  recommended  that  dai¬ 
lies  pay  carriers  $4  or  $5  and  even 
more  per  order  and  weeklies  $3  “if 
we’re  going  to  get  them  enthused 
enough  to  sell  the  volume  ...  we 
need  for  growth.” 

He  noted,  however,  that  such 
incentive  programs  will  be  successful 
only  if  circulation  management  and 
district  sales  managers  continuously 
promote  them. 

Anderson  also  stressed  phone 
solicitation,  claiming  that  it  works 
just  as  well  for  a  small  daily  or  weekly 
as  a  metro. 


He  listed  these  strategems  to  boost 
circulation  via  the  telephone: 

•  Call  prospects  who  turned  down 
carrier  sales  efforts. 

A  second  effort  will  “markedly 
increase  your  sampling  sales  percent¬ 
age.” 

•  Get  the  classified  manager  to 
assist  in  circulation  sales  by  having  ad 
takers  ask  callers  if  they  subscribe  to 
the  paper.  If  the  answer  is  no,  permis¬ 
sion  should  be  asked  to  start  delivery. 
“Some  orders  will  result.” 

•  Use  yellow  pages  for  leads.  One 
newspaper,  Anderson  said,  sold  70 
orders  to  barbers,  beauty  shops,  doc¬ 
tor’s  and  lawyers’  offices  —  any 
place  where  people  wait.  “The  solici¬ 
tor  used  the  pitch  that  such  subscrip¬ 
tions  were  tax-deductible  and  a  con¬ 
venience  for  customers.” 

•  Even  single  copies  can  be  sold 
over  the  phone ,  Anderson  contended . 
He  suggested  assigning  one  person  to 
glean  the  paper  each  day  for  stories  of 
weddings,  engagements.  Eagle  Scout 
honors,  etc. 

“Then,”  he  said,  “a  call  is  placed 
to  the  mothers  of  the  bride  and  and 
groom  and,  after  offering  congratula¬ 


tions,  ask  if  they  might  like  10  copies 
of  that  issue  delivered  to  their 
home  ...  for  sending  to  relatives  or 
for  scrapbooks.  Many  will  buy.” 

Eor  general  single-copy  sales, 
Anderson  suggested  assigning  a  spe¬ 
cific  person  to  that  responsibility. 
Asserting  that  single-copy  sales  are  as 
important  to  circulation  growth  as 
carrier  sales,  Anderson  said;  “Single¬ 
copy  sales,  being  a  completely  differ¬ 
ent  ball  game  than  home  delivery, 
needs  specialized  management.  On  a 
large  paper,  this  should  be  someone 
who  can  devote  full  time  to  it.  On  a 
smaller  paper,  it  should  be  someone 
who  can  give  it  at  least  half  time.” 

He  warned  against  relying  solely  on 
racks,  over-the-counter  or  street  sell¬ 
ers,  recommending  instead  a  mix  of 
all  three. 

Circulation  people  also  should  see 
that  the  papers  get  “first-class”  dis¬ 


play  at  all  outlets  by  checking  them 
frequently  and  developing  a  good 
relationship  with  the  merchant, 
Anderson  suggested. 

Anderson  also  urged  year-round 
stop  control  —  trying  verbally  to 
resell  every  permanent  or  indefinite 
stop. 

“Since  a  stop  saved  equals  a  start 
gained,  you  should  be  willing  to  to 
spend  as  much  to  save  a  stop  as  you 
do  to  gain  a  start,”  he  reasoned. 

Nullifying  stops  is  best  done  on  the 
phone  by  a  trained  employee,  partic¬ 
ularly  when  there  has  been  a  price 
increase,  Anderson  said. 

For  dailies,  the  best  person  for  this 
job  is  a  district  sales  manager,  he  con¬ 
tinued.  Weeklies  should  call  every 
customer  who  fails  to  renew  and  sub¬ 
scriptions  should  be  extended  for  two 
or  three  issues  after  the  phone  call, 
even  if  the  customer  does  not  pay. 

“You  will  save  many  customers 
this  way  you  might  otherwise  lose,” 
the  consultant  said.  “This  is  called 
playing  offense.” 

Classroom  sales  are  another 
avenue  for  circulation  building,  he 
(Continued  on  paf>e  45) 


Anderson  recommended  that  dailies  pay  carriers  $4 
or  $5  and  even  more  per  order  and  weeklies  $3  “if 
we’re  going  to  get  them  enthused  enough  to  sell  the 
volume ...  we  need  for  growth.” 
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Computers  help  compete  for  co-op  ad  dollars 


By  M.L.  Stein 

Using  computers  for  co-op  adver¬ 
tising  is  a  “necessity,  not  an  option,” 
Frank  W.  Hennessey  of  the  Newspa¬ 
per  Advertising  Bureau  told  the 
Inland  Daily  Press  Association. 

At  a  time  when  retailers  are  seeking 
ways  to  afford  advertising,  co-op, 
combined  with  a  computer  and  the 
right  software  package,  is  their 
answer,  he  said  in  a  recent  speech  at 
Inland’s  annual  meeting  in  Chicago. 

Hennessey,  the  Ad  Bureau’s  vice 
president  for  co-op  advertising  sales, 
advised  publishers  to  budget  for  com¬ 
puter  “sales  tools”  as  they  would  for 
their  retail,  classified  and  national 
advertising  departments. 

A  high  degree  of  management 
involvement  and  commitment  “is 
essential  for  co-op  to  succeed,”  he 
added. 

Hennessey  explained  that  a  com¬ 
puter  for  co-op  advertising  “tells  you 
where  co-op  dollars  are  and  where 
they’re  not  and  who  is  selling  with  co¬ 


op  and  who  isn’t  —  and  sometimes 
why.” 

A  computer’s  other  advantages,  he 
continued,  include  the  elimination  of 
manual  filing,  keeping  sales  records, 
tracking  sales  performance  from  year 
to  year  and  getting  the  newspaper 
involved  with  key  accounts  for  a 
strong  relationship  with  them. 

According  to  Hennessey,  co-op  is 
“exploding,”  noting  that  about  $12.5 
billion  of  co-op  is  available  this  year. 
He  said  there  are  more  than  5,000  co¬ 
op  programs  involving  over  100,000 
products  in  more  than  50  categories. 

Most  manufacturers’  co-op  mar¬ 
keting  budgets  have  increased  as  high 
as  15%  in  1988  over  1987,  he  stated. 

The  speaker  suggested  that  news¬ 
papers  learn  what  software  packages 
will  integrate  with  their  present  com¬ 
puter  systems  “and  give  you  the 
speed  to  make  a  sale.” 

Among  companies  marketing  co-op 
software  systems  are  Co-op  Control, 
Standard  Rate  and  Data,  ReCas  and 
Multi  Ad  Services,  Inc.  They  provide 


current  co-op  plans,  check  lists,  word 
processing  and  other  capabilities. 
Vendors  claim  they  will  custom-fit  an 
application  to  meet  the  specific  needs 
of  the  purchaser. 

Biz  program  hosted 
by  the  Morning  Caii 

A  new  business  program  of  the 
Morning  Call,  Allentown,  Pa., 
designed  to  give  business  leaders  the 
chance  to  exchange  information  on 
selected  topics,  was  recently  intro¬ 
duced  at  a  reception  by  Charles  A. 
Jaffe,  the  paper’s  new  business  edi¬ 
tor. 

The  90-minute  breakfast  sessions 
will  meet  at  the  Morning  Call  office 
every  three  to  four  months  to  provide 
a  forum  where  business  leaders  of  the 
Lehigh  Valley  have  an  opportunity  to 
discuss  how  and  why  the  newspaper 
covers  business  the  way  it  does  and 
how  the  media  and  financial  commu¬ 
nity  react  to  both  crisis  and  success. 


Marilyn  Quayle . 


United  Feature  Syndicate 
and 
SPY 

are  delighted  to  announce 
the  birth  of 

SEPARATED  AT  BIRTH? 

for  newspaper  syndication. 

This  photo  feature  will  make  its 
joyful  arrival  the  week  of  November  14. 

A  new  pair  of  photos  will  arrive, 
camera-ready,  each  month  to  entertain 
your  readers  as  part  of  the  SPY  package. 

We  hope  you  will  welcome 
these  sets  of  long-lost  twins 
into  your  hearts. 


and  Prince  Charles? 


more  information  call  Brad  Bushell  at  1-800-221-4816 
(in  New  York,  212-692-3700). 

United  Media  Canada,  1-800-668-4649. 


you  are  Brad  Bushell’s 

long-lost  twin,  and  can  prove  it 

with  an  unretouched  photo,  he  will  gladly 

give  you  SPY  free  for  one  month. 


TO  UNITED  FEATURE 
ill  SYNDICATE 

200  PARK  AVENUE 

NEW  YORK.  NEW  YORK  10166 

AN  AFnUATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOWARD  COMMNY 


Brad  Bushel) . atnl  you? 
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Financial  reports 

(Continued  from  page  17) 

Operating  income  dropped  6.7%  to  $40.5  million  from 
$43.4  million. 

For  the  nine  months,  net  income  was  $47.6  million,  or 
640  a  share,  versus  $78  million,  or  $1 .08  a  share.  Excluding 
gains  on  sales  of  properties  ($2.6  million  in  1988  and  $24.5 
million  in  1987)  and  $14.1  million  cumulative  effect  of  an 
accounting  change  in  1987,  net  income  for  the  nine  months 
rose  15%. 

Revenue  in  the  nine  months  increased  to  $878.7  million 
from  $830.7  million. 

Operating  income  during  the  nine  months  rose  to  $131 .3 
million  from  $124.4  million. 

Lower  operating  income  in  the  third  quarter  offset  the 
benefits  of  a  reduced  effective  tax  rate. 

Third-quarter  operating  income  for  the  company’s  pub¬ 
lishing  segment  decreased  12.4%  to  $29.3  million.  Sluggish 
local  advertising  and  9%  increase  in  newsprint  costs 
pushed  operating  lower  at  most  Scripps  Howard  newspa¬ 
pers. 

Newspaper  advertising  revenue  increased  2%  in  the 
quarter.  Classified  and  preprint  revenue  showed  good 
increases  but  local  ad  revenue  was  down  slightly. 

Times  Mirror  Co. 

Times  Mirror  Co.  reported  third-quarter  net  earnings  of 
$81  million,  or  620  per  share,  compared  with  $70.6  million, 
or  550  per  share,  a  year  earlier. 

Earnings  showed  a  gain  of  140  per  share  in  the  current 
quarter  on  the  sale  of  timberlands  and  a  gain  of  30  per  share 
in  the  1987  quarter,  also  from  the  sale  of  timberlands. 

Excluding  these  gains,  earnings  per  share  in  the  third 
quarter  would  have  been  480  in  1988  versus  520  a  year  ago. 

Revenue  rose  to  $814.8  million  from  $777.5  million. 

Net  income  for  the  first  three  quarters  of  1988  was 
$235.1  million,  or  $1.82  per  share,  compared  with  $211.8 
million,  or  $1.64  per  share,  in  1987.  Current  nine-month 
earnings  include  gains  of  300  per  share  from  the  sale  of 
timberlands  and  Times  Mirror  Press.  Comparable  1987 
results  include  a  gain  of  80  per  share  from  timberland 
sales. 

Revenue  for  the  three  quarters  increased  to  $2.41  billion 
from  $2.28  billion. 

The  company  said  softness  in  advertising  volume 
adversely  affected  revenue  and  operating  profits  at  its 
advertising-based  businesses. 

Total  operating  profit  in  the  third  quarter  decreased  21% 
to  $1 1 1.3  million. 

Newspaper  publishing  revenues  decreased  in  the  quar¬ 
ter  to  $470.7  million  from  $487.2  million.  Newspaper  oper¬ 
ating  profits  declined  27%  to  $62.5  million  from  $85.2 
million. 

Toronto  Sun  Publishing 

Toronto  Sun  Publishing  Corporation  recorded  earnings 
of  $4.2  million  (Canadian),  or  190  a  share,  in  the  third 
quarter,  compared  with  $3.0  million,  or  150  a  share,  a  year 
earlier. 

For  the  nine  months,  earnings  improved  to  $15.1  mil¬ 
lion,  or  680  a  share,  from  $1 1.3  million,  or  560  a  share. 

Revenue  for  the  three  quarters  increased  by  $55  million 
to  $185.4  million.  Expenses  rose,  however,  by  $60.3  mil¬ 
lion  to  $169.6  million. 

Revenue  and  expenses  exclude  the  Houston  Post, 
which  was  sold  in  November  1987. 

The  third  quarter  included  strong  performances  by  the 
Toronto  Sun  and  Calgary  Sun,  the  company  said.  The 
Edmonton  Sun  remains  profitable  despite  advertising  lin¬ 


age  being  affected  by  the  economy. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  its  third-quarter 
net  income  rose  56%  to  $51.6  million  from  $33.1  million, 
while  earnings  per  share  increased  64%  to  690  from  420. 
Increased  profits  in  all  the  company’s  lines  of  business  and 
a  lower  effective  tax  rate  contributed  to  the  improvement. 

Revenue  for  the  quarter  increased  8%  to  $575  million 
from  $532  million. 

For  the  nine  months,  net  income  increased  50%  to 
$147.5  million  from  $98.3  million.  Earnings  per  share 
increased  56%  to  $1.94  from  $1.24. 

Revenue  in  the  nine  months  rose  to  $  1 .7  billion  from  $  1 .6 
billion,  a  9%  gain. 

In  the  quarter,  newspaper  publishing  revenues 
advanced  6%  to  $369.9  million  from  $348.5  million.  News¬ 
paper  operating  profits  in  the  quarter  increased  to  $53.8 
million  from  $29.3  million  in  1987.  The  1987  figure  includes 
a  $  16.7-million  pre-tax  charge  for  employee  buyouts  at  the 
New  York  Daily  News. 

For  the  nine  months,  newspaper  revenue  jumped  7%  to 
$1.14  billion  from  $1.07  billion,  while  operating  profits 
rose  28%  to  $171.3  million  from  $133.4  million. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  third-quarter  net 
income  of  $38. 1  million,  or  $2.96  per  share,  in  1988,  versus 
net  income  of  $61.3  million,  or  $4.77  per  share,  a  year 
earlier. 

The  1987  third-quarter  figure  includes  a  non-recurring 
after-tax  gain  of  $30.2  million,  or  $2.35  per  share,  from  the 
sales  of  cellular  telephone  and  SportsChannel  interests. 
Excluding  these  gains,  1988  third-quarter  net  income  was 
up  22.6%. 

Revenue  for  the  third  quarter  was  $329.4  million,  up 
5.3%  from  revenue  of  $312.9  million. 

For  the  first  three  quarters,  net  income  was  $232.2 
million,  or  $18.04  per  share,  compared  with  net  income  of 
$122.3  million,  or  $9.51  per  share,  in  the  first  three  quar¬ 
ters  a  year  earlier. 

This  year’s  three-quarters  net  income  includes  a  non¬ 
recurring  after-tax  gain  of  $115.7  million,  or  $8.99  per 
share,  from  the  sale  of  Florida  cellular  telephone  interests. 
Excluding  this  gain  and  the  $30.8-million  gain  in  1987,  the 
company’s  pro  forma  net  income  for  the  three  quarters 
was  up  27.2%  to  $116.5  million,  or  $9.05  per  share. 

Newspaper  division  revenue  increased  8%  in  the  quar¬ 
ter  and  7%  in  the  three  quarters.  Washington  Post  adver¬ 
tising  inches  were  up  5.4%  to  1.4  million.  For  the  three 
quarters.  Post  ad  volume  was  up  3.7%  to  4.3  million 
inches. 

—  Compiled  by  Andrew  Radolf 

Hollinger  Inc.  reports 
net  income  increase 

Hollinger  Inc.,  the  Toronto-based  firm  which  owns 
newspapers  in  the  U.S.,  Canada  and  Britain,  said  its  nine 
months’  net  income  after  extraordinary  items,  increased 
to  $20  million  (Canadian)  in  1988  from  $19  million  in  the 
first  three  quarters  of  1987. 

Earnings  per  share,  including  extraordinary  items,  rose 
in  the  nine-month  period  to  290  from  270. 

Revenue  for  the  nine  months  increased  to  $512  million 
from  $379  million. 

Cash  flow  before  extraordinary  items  nearly  tripled  in 
1988’s  three  quarters  to  $75  million  from  $27  million. 

During  the  third  quarter,  Hollinger’s  U.S.  subsidiary, 
American  Publishing  Company,  purchased  three  dailies, 
six  paid  weeklies  and  1 1  free-distribution  publications. 
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Ways  to  regain  lost  classified  ads 


By  M.L.  Stein 

Classified  advertising  lost  by  news¬ 
papers  can  be  regained  by  creative 
thinking,  raising  ad  staff  morale  and 
sounding  out  both  commercial  and 
private-party  advertisers  about  their 
needs  and  views  of  the  paper’s  ser¬ 
vice. 

This  was  the  the  optimistic  advice 
given  to  National  Newspaper  Associ¬ 
ation  publishers  by  classified  ad  man¬ 
ager  James  T.  Conner. 

Speaking  at  NNA’s  103rd  annual 
convention  in  San  Antonio,  Conner, 
who  directs  classified  at  the  Baton 
Rouge  (La.)  Morning  Advocate  & 
States  Times,  asserted  that  a  special, 
low  private-party  rate  is  one  way  of 
getting  back  customers  who  have 
strayed. 

Real  estate  magazines,  for  exam¬ 
ple,  can  be  combated  by  a  picture 
quarterfold  or  tabloid  and  discounts 
for  car  dealers’  pick-up  ads  can  pull 
them  out  of  the  auto  trader  booklets 
and  back  into  the  newspaper,  said 
Conner,  a  past  president  of  the  Asso¬ 
ciation  of  Newspaper  Classified 
Advertising  Managers  (ANCAM)  and 
the  Southern  Classified  Advertising 
Managers  Association  (SCAMA). 

Conner  also  urged  that  customers 
be  made  aware  that  “tv  and  radio 
stations  have  such  fragmented  audi¬ 
ences  nowadays  that  they  can’t  get 
near  the  penetration  and  results  that 
your  newspaper  can.’’ 


Close  contact  with  ad  staffers  and 
advertisers  is  another  way  to  boost 
revenue  from  classified,  the  speaker 
contended. 

“Meet  with  your  sales  staff  and  find 
out  what  their  problems  are,’’  he  sug¬ 
gested.  “Don’t  hesitate  to  give  a  pat 
on  the  back  to  your  hard-working 
employees.  Nothing  raises  morale 
like  recognition  —  a  note  of  thanks,  a 
word  of  encouragement,  a  feeling  that 
you  care  .  .  .  can  be  so  valuable.” 

Conner  also  advised  investing 
money  in  sending  staff  members  to 
training  conferences  sponsored  by 
ANCAM  and  SCAMA  on  the  theory 
that  “they  can  bring  back  ideas  that 
will  bring  you  revenue.” 

Customers  should  get  the  same 
kind  of  VIP  treatment,  Conner  con¬ 
tinued.  This  includes  meeting  with 
commercial  advertisers  to  glean  their 
opinions  about  the  paper  and  mailing 
out  questionnaires  to  private-party 
buyers  for  their  evaluation,  he  said. 

“The  more  you  know  about  what 
others  think  of  your  product,  the  bet¬ 
ter  you  can  serve  them  and  the  better 
product  you  will  have,”  Conner  con¬ 
tended. 

Rates  for  private  parties  should  be 
adjusted  to  make  them  affordable, 
even  if  the  profit  margin  is  low,  Con¬ 
ner  maintained. 

Other  tips  offered  by  Conner: 

•  Make  it  easy  for  readers  to  find 
the  ads,  using  an  index,  alphabetizing 
and  visuals. 


From  Vhembe,  South  Africa  . . . 

‘Piet  Esterhuyse,  whose  800-acre  cotton  farm  overlooks  the  Limpopo  River 
and  the  savannah  of  Zimbabwe  beyond,  reckons  his  life  is  as  ordinary  as  any¬ 
body’s— after  7  o’clock  in  the  morning. 

‘That’s  when  he  locks  up  the  six  bull  mastiffs  and  Doberman  pinschers  that 
roam  his  barbed  wire-enclosed  yard  all  night,  holsters  his  revolver  and  climbs  into 
his  armor-plated  pickup  truck  for  an  hour-long  mine-sweeping  drive  over  the  dirt 
roads  that  crisscross  his  farm. 

‘Then  his  wife,  Arina,  with  an  Israeli-made  Uzi  submachine  gun  at  her  side, 
radios  an  Army  base  at  Messina,  55  miles  to  the  east  and  tells  Commandant  Hein 
Visser  that  he  can  declare  the  area  ‘green,’  or  safe  for  travel. 

‘  ‘You  musn’t  get  the  impression  that  our  lives  are  not  normal,’  said  the  35- 
year-old  Esterhuyse  as  he  sat  with  a  loaded  automatic  rifle  by  the  swimming  pool  at 
his  spacious  home  300  yards  from  the  Zimbabwe  border .  .  . 

‘. .  .  But  since  guerrillas  of  the  African  National  Congress  intensified  crossings 
of  the  Limpopo  three  years  ago  to  bury  land  mines  in  roads  and  attack  farmers’ 
houses,  life  in  the  Vhembe  area  could  hardly  be  described  as  normal.  .  .  .’ 

— By  William  Clairbome  of  The  Washington  Post 

Sunday  Features  with  Matching  Atl  From 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 

1150  15th  St.,  NW  Washington,  DC  20071  202  334-6173 


•  Make  it  convenient  to  charge  an 
ad,  including  honoring  credit  cards. 
Even  if  bad-debt  losses  are  higher 
than  the  loss  from  business  ads,  it 
might  be  worth  it  to  gain  the  reputa¬ 
tion  that  the  section  is  really  used. 

•  Be  sure  customers  get  prompt, 
accurate  and  courteous  service. 
“This  comes  about  mainly  by  train¬ 
ing,”  he  said. 

Conner  also  handed  out  classified 
ideas  newspapers  may  not  currently 
be  using.  They  included  “Bundles  of 
Joy”  for  newborn  babies,  “Valentine 
Love  Lines,”  free  merchants’  cou¬ 
pons,  church  directories  (display  ads 
can  go  on  the  same  page),  music  and 
dancing  schools,  physical  fitness,  real 
estate  open  houses,  hiring  students, 
medical  opportunities,  garage  sales,  a 
senior  citizens  discount  page  and 
“people-meeting-people.” 

For  the  latter,  Conner  cautioned, 
“Get  cash  in  advance  and  make  them 
use  a  blind  box.” 


R.J.  Reynolds  grant 
to  UNC  j-school 

The  School  of  Journalism  at  the 
University  of  North  Carolina  at 
Chapel  Hill  recently  received  a 
$100,000  grant  from  the  R.J.  Rey¬ 
nolds  Tobacco  Co.  of  Winston- 
Salem,  N.C.,  to  enhance  the  school’s 
teaching  of  editing  and  graphics. 
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NEWSPEOPLE  IN  THE  NEWS 


Jay  Harris  has  been  named  assis¬ 
tant  to  Tony  Ridder,  president  of 
Knight-Ridder’s  Newspaper  Divi¬ 
sion. 

Harris,  executive  editor  of  the  Phil¬ 
adelphia  Daily  News  and  vice  presi¬ 
dent  of  Philadelphia  Newspapers 
Inc.,  replaces  Kathleen  B.  Yates, 
who  recently  became  general  man¬ 
ager  of  the  San  Jose  Mercury  News. 

He  joined  the  Daily  News  in  April 
1985  from  the  Gannett  News  Service 
where  he  was  a  national  correspon¬ 
dent  and  columnist. 

Saundra  Keyes,  Daily  News  man¬ 
aging  editor,  retains  her  title  while 
assuming  additional  responsibilities 
formerly  held  by  Harris. 

4c  s|t  « 

At  the  Salt  Lake  Tribune,  managing 
editor  Jack  L.  Schroeder,  65,  has 
retired  but  did  not  stay  idle  for  long. 
He  flew  to  Austria  in  the  same  week 
to  begin  a  six-month  assignment  as  an 
instructor  in  literature  at  the  Univer¬ 
sity  of  Salzburg.  Schroeder  said  the 
invitation  from  the  university 
prompted  his  decision  to  retire  before 
the  end  of  the  year.  He  will  maintain 
his  home  in  Salt  Lake  City. 

Schroeder  started  on  the  sports 
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desk  of  the  old  Salt  Lake  Telegram  in 
1947,  moved  to  the  Tribune  in  1952 
and  later  became  executive  sports  ed¬ 
itor.  In  the  ’70s  he  became  assistant 
to  the  executive  editor  and  then  assis¬ 
tant  executive  editor,  and  moved  up 
to  managing  editor  in  1981. 

4c  4c  * 

Lennox  Samuels  is  the  new  editor 
of  the  Dallas  Morning  News' 
Fashion  IDallas  and  High  Profile  sec¬ 
tions. 

He  has  been  with  the  Morning 
News  five  years  as  a  special-projects 
reporter,  assistant  city  editor  and 
most  recently,  night  city  editor. 

Samuels  previously  worked  as  a 
reporter  at  the  Milwakee  Sentinel  and 
reviewed  films,  pop  music  and  theater 
and  wrote  a  critic-at-large  column.  He 
was  the  Sentinel’s  entertainment  and 
special-sections  editor  when  he  left  in 
1983. 

4c  4<  4c 

Bill  Thompson,  assistant  national 
advertising  manager  of  the  Detroit 
Free  Press,  was  promoted  recently  to 
manager  of  the  department  and  will 
direct  day-to-day  activities  of 
national  sales  and  support  staffs. 

4c  4c  4c 

Kevin  Ellis,  most  recently  a 
reporter  in  the  Washington  bureau  of 
Gannett  News  Service  joined  Gan- 
nett’s  Burlington  (Vt.)  Free  Press  as  a 
reporter.  Earlier,  he  was  with  the 
Nashville  Tennessean. 

4c  4c  4c 

Diana  M.  Daniels,  general  counsel 
for  The  Washington  Post  Company 
since  January  1988,  has  been  elected 
vice  president  and  general  counsel. 

Daniels  previously  was  vice  presi¬ 
dent  and  general  counsel  of  New.s- 
week  from  1979-1987.  She  is  a  mem¬ 
ber  of  the  American  Bar  Associaton’s 
Forum  Committee  on  Communica¬ 
tions  Law. 


Patricia  Haegele,  publisher  of 
USA  Weekend,  has  been  appointed 
senior  vice  president  of  advertising 
for  USA  Today  and  Brette  Popper 
was  appointed  vice  president/national 
advertising  director  of  USA 
Weekend. 

Popper,  who  has  been  director  of 
divisional  sales  for  USA  Weekend, 
will  assume  many  of  the  duties  for¬ 
merly  handled  by  Haegele. 

Also,  three  USA  Today  advertising 
exectives  have  new  titles: 

Jack  Dickman,  vice  president  of 
the  Western  division  in  Chicago,  to 
the  additional  position  of  associate 
advertising  director. 

Pat  Harris,  to  vice  president/asso¬ 
ciate  advertising  director  for  the  East¬ 
ern  division  from  vice  president/ 
national  sales  manager. 

David  O’Brasky,  to  vice  president 
for  special  sales  from  vice  president/ 
Eastern  sales. 


Kenneth  E.  Wilson,  assistant  to 
the  publisher/systems  of  the  San 
Francisco  Chronicle,  has  retired. 
Wilson  worked  at  the  newspaper  35 
years,  the  last  15  years  in  charge  of 
the  electronic  editing  system  and 
prior  to  that  executive  news  editor. 

Wilson,  a  San  Francisco  native, 
started  his  newspaper  career  at  the 
Santa  Rosa  (Calif.)  Press  Democrat 
as  a  teen-ager.  He  served  in  the  Air 
Force  during  World  War  11,  was  grad¬ 
uated  from  the  University  of  Califor¬ 
nia,  Berkeley  in  1948  and  after 
returning  to  the  Press  Democrat  was 
named  managing  editor  in  1950. 


Lorilea  Blanchfield,  a  reporter 
and  columnist  for  the  Devils  Lake 
(N.D.)  Daily  Journal,  has  been  pro¬ 
moted  to  managing  editor.  She  joined 
the  staff  in  April  1 987  after  teaching  in 
the  Devils  Lake  public  school  district. 
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Kathleen  Burke,  formerly  fea¬ 
tures  editor  for  the  Cleveland  Plain 
Dealer,  has  been  appointed  Panora¬ 
ma  editor  of  the  Asbnry  Park  (N.J.) 
Press.  She  is  responsible  for  editorial 
content  of  the  daily  and  Sunday  life¬ 
style,  entertainment,  food  and  TV 
book  pages. 

A  graduate  of  Miami  (Ohio)  Uni¬ 
versity,  Burke  served  as  copy  editor, 
assistant  news  editor  and  editor  of  the 
Living  section  during  more  than  eight 
years  with  the  Plain  Dealer. 

*  *  * 

Neil  D,  Williams  has  been 
appointed  publisher  of  the  Hanford 
(Calif.)  Sentinel  in  an  announcement 
by  Jack  C.  Morgan,  vice  president 
of  Central- West  operations  of  Scripps 
League  Newspapers  Inc. 

Williams,  who  has  been  publisher 
of  the  Scripps  League’s  Clovis  (Calif.) 
Independent  since  1981,  succeeds 
Morgan  as  publisher  of  the  Sentinel. 
Morgan  recently  was  promoted  to 
publisher  of  the  Napa  (Calif.)  Regis¬ 
ter. 

^  « 

Bob  McCray  has  assumed  his  new 
position  as  advertising  director  of  the 
Daily  News  of  Los  Anpeles.  He 
joined  the  newspaper  from  Suburban 
Journals,  a  group  of  community 
newspapers  in  St.  Louis  where  he  was 
retail  advertising  director  for  a  year. 

Prior  to  St.  Louis,  McCray  was 
advertising  director  for  the 
McClatchy  Newspapers,  Gilroy, 
Calif.,  and  earlier  was  in  sales  posi¬ 
tions  at  the  Miami  Herald. 

*  *  * 

Larry  Burnham  was  promoted 
recently  to  assistant  circulation  direc¬ 
tor  of  the  Lawrence  (Mass.)  Eaple- 
Trihime.  He  joined  the  paper  in  1986 
and  previously  had  worked  as  a  cir¬ 
culation  manager  and  promotion 
manager  at  several  papers  in  the  Mas¬ 
sachusetts  area. 

Also,  Dan  Winning,  assistant  dis¬ 
tribution  manager,  has  been  pro¬ 
moted  to  distribution  manager. 


Arnold  Garson  has  moved  to  edi¬ 
tor  of  the  San  Bernardino  County 
(Calif.)  Sun  from  managing  editor  of 
the  Des  Moines  Register.  He  replaces 
Robert  W.  Ritter,  who  is  now 
executive  editor  of  the  Denver  Post. 

Garson,  managing  editor  in  Des 
Moines  since  1983,  previously  was  a 
Register  reporter  and  prior  to  that  an 
Omaha  World  Herald  reporter.  He 
holds  an  undergraduate  degree  in 
journalism  from  the  University  of 
Nebraska  and  a  master’s  degree  from 
the  University  of  California  at  Los 
Angeles. 

sK 

Paige  St.  John,  a  newswoman  in 
the  Associated  Press’  Charleston, 
W.Va.,  bureau  since  1985,  is  the  first 
correspondent  for  the  newly  opened 
bureau  in  Traverse  City,  Mich. 
Before  joining  AP,  she  worked  on 
weekly  newspapers  in  Illinois  and 
Tennessee. 


—  NEWSPEOPLE  EDITOR 
lENORA  WILLIAMSON 

Dale  Larson  has  been  named  to 
the  new  position  of  assistant  to  the 
publisher  of  The  Gazette  Company, 
Cedar  Rapids,  Iowa.  He  will  be  coor¬ 
dinating  and  assisting  in  directing  all 
aspects  of  Gazette  new'spaper  opera¬ 
tions. 

Larson  joined  the  Gazette  in  1979 
as  weekend  editor  and  later  served  as 
assistant  managing  editor  and  associ¬ 
ate  managing  editor. 

His  experience  at  the  company 
includes  supervising  promotion  and 
public  affairs,  and  most  recently, 
developing  the  Gazette’s  voice-infor¬ 
mation  service,  which  is  affdiated 
with  the  national  Cityline  Network. 
He  was  with  the  Chicago  Tribune 
before  moving  to  the  Gazette. 

Also,  Gazette  president  Joe 
Hladky  announced  two  other  admin¬ 
istrative  appointments.  Jerry  Elsea 
succeeds  retiring  Art  Heusinkveld 
as  editor  of  the  editorial  pages  and 
chairman  of  the  editorial  board. 
Elsea,  editorial  associate  since  1978, 
will  direct  the  opinion  pages.  He  has 
been  with  the  Gazette  since  1963, 
serving  as  police  reporter  and  City 
Hall  reporter  before  joining  the  edito¬ 
rial  page  staff. 

Steve  Hunter  is  the  newly  named 
publisher  of  the  Gazette’s  Penny 
Saver.  He  was  previously  marketing 
manager  of  the  Crystal  Lake  (III.) 
Northwest  Herald  and  earlier  was 
with  the  Kansas  City  5/«r  and  Times. 
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OBITUARIES 


James  Aronson,  73,  an  editor, 
teacher  and  journalism  critic  for  five 
decades,  died  Oct.  21  at  Cabrini  Hos¬ 
pice  in  New  York  City. 

He  worked  for  the  New  York  Her¬ 
ald  Tribune  and  the  New  York  Times 
before  becoming  editor  of  Frontpage, 
the  New  York  Newspaper  Guild 
publication.  In  1979,  Aronson  was  the 
first  American  to  teach  journalism  in 
China  after  the  country’s  resumption 
of  relations  with  the  United  States. 
He  taught  journalism  at  Hunter  Col¬ 
lege  several  years  prior  to  retiring 
three  years  ago. 

He  was  co-founder  of  The  National 
Guardian,  a  leftist  weekly,  in  1948 
and  its  editor  until  he  turned  the  paper 
over  to  its  staff  in  1967. 

*  *  * 

Clarus  Backes,  53,  author,  jour¬ 
nalist  and  former  book  editor  of  the 
Denver  Post,  died  Oct.  23  at  Pres¬ 
byterian  Hospital  in  Denver. 

He  joined  the  Post  in  1975  and  was 
book  editor  from  1979  until  his  retire¬ 
ment  in  1987.  He  then  wrote  a  book  on 
the  lives  of  modern  Western  authors, 
“Growing  Up  Western,”  scheduled 
to  be  published  by  Alfred  A.  Knopf  in 
1990. 

Backes,  a  journalism  graduate  of 
Marquette  University,  worked  on 
newspapers  in  Duluth,  Sheboygan 
and  St.  Paul  before  joining  the  Chi¬ 
cago  Tribune  in  1963.  After  spending 
two  years  in  Spain  as  a  free-lance 
magazine  writer,  he  returned  as  the 
Tribune’s  book  critic  and  editor  of 
Sunday  Book  World  magazine  in 
1972. 

*  *  * 

Warren  Burkett,  59,  professor  of 
journalism  at  the  University  of  Texas 
at  Austin,  died  Oct.  17. 

He  worked  as  a  writer,  editor  and 
publisher  before  joining  the  univer¬ 
sity’s  College  of  Communications 
faculty  in  1980.  He  received  a  bache¬ 
lor’s  degree  from  the  university  in 
1951  and  a  master’s  degree  in  1965. 

His  career  began  with  stints  at  sev¬ 
eral  Texas  newspapers  including  the 
Lamesa  Daily  Reporter  where  he  was 
managing  editor.  He  later  became  sci¬ 
ence-space  editor  for  the  Houston 
Chronicle  and  was  science  writer  and 
technical  news  editor  for  McGraw- 
Hill  Publications. 

He  held  teaching  fellowships  and 
adjunct  positions  at  several  universi- 
I  ties,  including  Columbia  University 
Graduate  School  of  Journalism. 

*  *  * 

Blanche  A.  Temple  Hurd,  88,  a 
former  assistant  art  director  of  the 
Boston  Globe  and  assistant  to  illustra¬ 
tor  Norman  Rockwell,  died  Oct.  13  in 
Stoneham,  Mass. 


James  D.  Madigan,  37,  a  lawyer 
who  represented  Newsday,  Long 
Island  in  labor  law  matters,  died  Oct. 
15  at  Memorial  Sloan-Kettering 
Cancer  Center  in  New  York  City  after 
a  yearlong  battle  with  Hodgkin’s  dis¬ 
ease. 

He  was  a  partner  in  the  Manhattan 
law  firm  of  Morgan,  Lewis  &  Bockius 
and  earlier  in  his  career  was  an  assis¬ 
tant  district  attorney  in  Brooklyn  and 
a  lawyer  for  the  National  Labor  Rela¬ 
tions  Board,  also  in  Brooklyn. 

*  *  * 

Reuel  S.  Moore,  87,  a  newsman 
with  United  Press,  died  Oct.  21.  His 
home  was  in  Cheverly,  Md. 

He  had  worked  for  newspapers  in 
Oregon  before  joining  UP  in  1923.  He 
stayed  with  the  wire  service  until  the 
end  of  World  War  II  and  subsequently 
worked  in  Washington,  D.C.,  for  the 
Congressional  Quarterly,  Nations 
Business  publications  and  the  U.S. 
Information  Agency. 

Mu  tit  tit 

George  Y.  Nehrbas,  66,  retired 
managing  editor  of  the  Allentown 
(Pa.)  Morning  Call,  died  Oct.  7. 

He  joined  the  staff  after  returning 
from  World  War  II,  during  which  he 
served  as  a  Marine  lieutenant.  He  was 
a  reporter,  wire  editor,  copy  editor 
and  assistant  city  editor  and  then 
managing  editor. 

s|c  «  % 

Joel  Oppenheimer,  58,  a  newspa¬ 
per  columnist,  poet,  playwright, 
and  college  professor,  died  Oct.ll, 
at  his  home  in  Henniker,  N.H., 
after  a  long  illness. 

Oppenheimer  wrote  a  weekly  col¬ 
umn  for  the  Village  Voice,  New  York, 
and  was  director  of  the  Poetry  Project 
at  St.  Mark’s  Church  in  the  Bowery 
from  1966  until  he  moved  to  Henniker 
as  professor  of  communications  and 
writer-in-residence  at  New  England 
College. 

Mt  Mu  Mit 

Beatrice  Elizabeth  Fleming 
Quatrale,  50,  an  assistant  editor  at 
Imprint  Newspapers,  West  Hartford, 
Conn.,  died  Oct.  14.  Prior  to  joining 
the  community  weekly  newspapers, 
she  wrote  for  the  Manchester  (Conn.) 
Herald  and  was  editor  of  the  former 
Tri-Town  Reporter,  Vernon,  Conn. 

♦  *  * 

Milton  P.  Rasmussen,  78,  who 
was  with  Parade  magazine  more  than 
23  years  and  retired  in  1976  as  vice 
president  and  manager  of  newspaper 
relations  at  the  Chicago  office,  died 
Oct.  17. 

He  began  his  career  with  the  Texas 
Daily  Press  league  and  while  at 
Parade,  along  with  Arthur  H.  “Red” 


Motley  and  Walter  A.  Tenny,  was 
responsible  for  persuading  many 
publishers  of  Sunday  papers  to  dis¬ 
tribute  the  young  magazine. 

*  *  * 

John  Scotzin,  75,  a  state  capital 
reporter  for  the  Harrisburg  (Pa.)  Pa¬ 
triot-News  papers  for  34  years, 
died  Oct.  28  in  Harrisburg  Hospital. 

Scotzin  began  his  career  with  the 
old  International  News  Service  in 
1932  and  later  worked  for  the  Asso¬ 
ciated  Press,  the  former  Philadelphia 
Record,  and  the  Allentown  Morning 
Call.  He  served  a  number  of  state 
agencies  as  public  relations  officer 
between  reporting  jobs  but  always 
returned  to  newspapers  and  was  dean 
of  the  Capitol  newsroom  when  he 
retired  in  1985. 

Ma  Ma  Mt 

George  McMurtry  Spiher  Jr., 
71,  a  longtime  editor  at  the  Vander- 
grift  (Pa.)  News-Citizen,  died  Oct.  4 
of  complications  related  to  cirrhosis 
of  the  liver.  He  began  at  the  News- 
Citizen  as  a  copy  boy  and  advanced  to 
reporter,  city  editor  and  editor, 

M/t  Mfi  Mit 

Warren  D.  Stevens,  76,  retired 
editor  in  chief  of  the  Pioneer  Press 
newspaper  group  and  retired  editor  of 
Oak  Leaves,  Oak  Park,  III.,  died  Oct. 
14  in  West  Suburban  Hospital  Medi¬ 
cal  Center,  Oak  Park. 

He  worked  for  Oak  Leaves  31 
years,  having  started  as  sports  editor. 
He  served  10  years  as  editor  and  in  the 
same  period  was  editor  in  chief  of 
Pioneer  Press.  He  retired  1 1  years 
ago. 

*  *  * 

Michael  Trilling,  46,  an  editor  in 
the  Washington  Post  sports  depart¬ 
ment  who  coordinated  coverage  of 
high  school  sports  in  the  area,  died 
Oct.  26  at  his  home  in  Chevy  Chase. 
He  had  kidney  and  circulatory  ail¬ 
ments  and  diabetes. 

A  major  part  of  his  work  involved 
working  with  young  reporters  on  the 
staff  and  helping  them  develop  into 
experienced  sportswriters.  He  had 
served  periodically  as  a  night  sports 
desk  editor. 

In  the  ’60s,  Trilling  was  a  part-time 
sports  writer  at  the  Washington  Star 
and  sports  information  director  at 
American  University  and  a  sports 
reporter  and  editor  for  the  Montgom¬ 
ery  County  Sentinel. 

*  *  * 

Roderick  Turnbull,  84,  veteran 
farm  editor  of  the  Kansas  City  Star 
and  Times,  died  Oct.  22.  Director  of 
public  affairs  for  the  Kansas  City 
Board  of  Trade  since  1970,  he  also 
was  author  of  “Turnbull  on  Grain,”  a 
collection  of  personal  columns. 
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Traffic  radar  doesn't  say  which  car  is  being  clocked,  it  merely  flashes  a  number.  The  radar  operator  must  then  try  to  determine  which  vehicle  produced  the  reading. 


Why  radar  makes  mistakesi 
How  to  protect  yourself. 


Mithough  nine  different  errors  have  been 
documented  for  traffic  radar,  the  most  common 
source  of  wrongful  tickets  is  mistaken  identity. 

It’s  hard  to  believe,  but  traffic  radar  does 
not  identify  which  vehicle  is  responsible  for  the 
speed  being  displayed.  It  shows  only  a  speed 
number  and  nothing  else.  The  radar  operator 
must  decide  who  is  to  blame. 

How  radar  works 

The  radar  gun  is  aimed  at  traffic  and  it 
transmits  a  beam  of  invisible  radar  waves.  Each 
moving  object  within  range  reflects  these  invisible 
waves  back  to  the  radar  gun.  Using  the  Doppler 
principle,  the  radar  calculates  speed  from  the 
reflected  waves. 

‘frafflc  radar  Is  blind 

Traffic  radar  works  differently  from  military, 
air-traffic-control,  and  weather  radars.  The  others 
use  rotating  dish  antennas  in  order  to  track  many 
objects  simultaneously. 

Traffic  radar  uses  a  far  smaller,  far  cheaper, 
gun-shaped  antenna.  This  simplification  requires 
traffic  radar  to  ignore  all  reflections  but  the 
strongest.  The  number  displayed  is  speed 
calculated  from  the  strongest  reflection. 

The  best  guess 

Remember,  these  reflections  are  invisible. 
Truck  reflections  can  be  ten  times  stronger  than 
car  reflections.  How  can  the  operator  know  for 
sure  which  vehicle  is  responsible  for  the  number? 

The  truth  is,  he  can’t  be  sure  in  many  cases. 
The  result  is  mistaken  identity.  You  can  be  ticketed 
for  somebody  else’s  reflection. 


Self  defense 

The  only  way  to  defend  yourself  against 
these  wrongful  tickets  is  to  know  when  radar  is 
operating  near  you.  Others  agree  with  this 
method.  In  his  verdict  upholding  a  citizen’s  right 
to  use  a  radar  detector.  Judge  Joseph  Ryan, 
Superior  Court,  District  of  Columbia,  wrote: 

“If  government  seeks  to  use  clandestine 
and  furtive  methods  to  monitor  citizen  actions, 
it  can  ill  afford  to  complain  should  the  citizen 
insist  on  a  method  to  effect  his  right  to  know  he 
is  under  such  surveillance.” 

We  can  help 

We  specialize  in  radar  warning.  And  Escort 
and  Passport  do  far  more  than  simply  find  radar. 
Upon  radar  contact,  the  alert  lamp  responds 
and  the  meter  shows  radar  signal  strength.  At 
the  same  time,  you  will  hear  an  audio  warning 
—pulsing  slowly  when  the  radar  is  weak,  quicker 
as  it  strengthens,  then  constant  as  you  approach 
close  range.  When  you  know  exactly  how  strong 
the  radar  waves  are,  you’ll  know  when  the  radar 
unit  is  near  enough  to  actually  have  you  under 
surveillance. 

Expert’s  Choice 

Escort  and  Passport  are  the  most  effective 
radar-warning  instruments  available.  But  don’t 
take  our  word  for  it.  Car  and  Driver,  Popular 
Mechanics  and  Roundel  magazines  have  each 
published  independent  tests  of  radar  detectors. 
And  each  gave  us  the  highest  ratings.  Just  call  us 
toll-free  and  we’ll  send  reprints  of  the  complete 
tests,  not  Just  excerpts  or  quotes. 


We’re  as  close  as  your  phone 

We  sell  directly  to  you.  and  we  guarantee 
your  satisfaction.  If  you’re  not  entirely  satisfied 
within  30  days,  return  your  purchase.  We’ll  refund 
your  money  and  shipping  costs. 

To  order,  call  toll-free.  Orders  in  by  5:00  pm 
eastern  time  go  out  the  same  day  by  UPS  and 
we  pay  the  shipping.  Overnight  delivery  is  guar¬ 
anteed  by  Federal  Express  for  only  $10  extra. 

Call  now,  and  the  best  defense  against 
wrongful  tickets  can  be  in  your  car  tomorrow. 


Order  Today 

TOLL  FREE  1-800-543-1608 

(Mon-Fri  8am-llpm.  Sat-Sun  9:30-6  EST) 


By  mail  send  to  address  below.  All  orders 
processed  immediately.  Prices  slightly 
higher  for  Canadian  shipments. 


RADAR  WARNING  RECEIVER 


The  Classic  of  Radar  Warning  $  245 

(Ohio  Res.  add  $13.48  tax) 


Cincinnati  Microwave 
►  Department  6591N8 
One  Microwave  Plaza 
Cincinnati,  Ohio  45249 


For  our  free  engineering  report  "TRAFFIC  RADAR:  How  it  works,  and  why  it  gets  wrong  readings,”  call  us  toll  free  1-800-543-1608. 


> 
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IN  BRIEF 


Military  leader 
wants  to 

give  press  access 

The  commander  of  U.S.  military 
forces  in  the  Middle  East  says  he 
believes  American  journalists  “tell 
the  story  better  than  we  do"  and 
should  be  given  as  much  access  to 
military  operations  as  possible. 

Gen.  George  B.  Crist,  commander 
of  U.S.  Central  Command,  said  offi¬ 
cials  should  not  try  to  interfere  with 
reporting  of  adverse  developments  or 
incidents  that  reflect  unfavorably  on 
the  military. 

“There’s  always  the  chance  of  ter¬ 
rible  things,  but  we're  going  to  tell 
them  anyway  if  it  goes  wrong,  right? 
If  we  had  a  disaster  out  there,  we're 
going  to  have  to  say  it  anyway,  so  we 
might  as  well  have  the  press  out  there 
to  see  what  the  hell  happened  and 
explain  it,"  he  said. 

Crist,  a  four-star  Marine  Corps  gen¬ 
eral,  retires  in  November  after  three 
years  in  charge  of  U.S.  military  affairs 
in  the  Middle  East.  He  made  his 
remarks  in  an  interview  during  a 
farewell  tour  of  the  Persian  Gulf 

—  AP 

Free  tab  for  kids 
to  promote  reading 

The  Austin  Americun-Statesman 
recently  produced,  promoted  and  dis¬ 
tributed  a  free  publication  called  Peri¬ 
scope  to  more  than  200,000  school 
children  in  central  Texas. 

Two  editions  of  Periscope  were  dis¬ 
tributed  by  the  newspaper's  circula¬ 
tion  department  on  National  Newspa¬ 
per  Literacy  Day,  Sept.  8.  One  was 
geared  for  kindergarten  through  fifth- 
grade  students  and  the  other  for  stu¬ 
dents  in  grades  six  through  12. 

The  12-page,  full-color  tabloid 
issues  —  the  idea  of  Newspaper  in 
Education  director  Joan  Filvaroff  — 
featured  articles  about  music,  sports, 
books,  cars,  skateboards,  television 
and  student  opinion.  The  Capital 
Area  Reading  Council,  an  affiliate  of 
the  International  Reading  Associa¬ 
tion,  assisted  with  the  editorial  con¬ 
tent. 

Before  Literacy  Day,  the  Ameri- 
can-Statesman  ran  12  quarter-page 
ads  announcing  the  upcoming  Peri¬ 
scope  and  encouraging  parents  to 
have  their  children  bring  the  publica¬ 
tion  hom.e.  Ad  copy  also  gave  the 
number  for  a  one-day  hotline  set  up 
by  the  newspaper  to  inform  callers 


about  area  literacy  programs. 

The  paper  also  promoted  literacy  a 
few  days  prior  to  Periscope  ’  s  distribu¬ 
tion  with  a  “Read-In”  at  a  local  shop¬ 
ping  mall,  where  members  of  the 
Capital  Area  Reading  Council 
dressed  up  as  characters  from  chil¬ 
dren’s  book  and  read  to  children. 
Bookmarks  professing,  “Read  with 
someone  you  love,”  and  information 
about  literacy  programs  were  also  dis¬ 
tributed. 

Newspaper  employees  were  given 
a  special  preview  of  Periscope  the  day 
before  it  appeared,  and  T-shirts  with 
the  “Read  with  someone  you  love” 
banner  were  given  away  as  prizes  to 
the  first  50  people  to  attend  the  pre¬ 
view. 

INMA  regions  name 
officers  for  1988-89 

The  Eastern,  Southern,  Central 
and  Western  regions  of  the  Interna¬ 
tional  Newspaper  Marketing  Associ¬ 
ation  have  elected  their  officers  for 
1 988-89. 

In  the  Eastern  Region,  Phil  Maher, 
marketing  services  manager  of  the 
Buffalo  News,  was  elected  president; 
David  Meade,  marketing/public  rela¬ 
tions  director,  the  Enterprise,  Brock¬ 
ton,  Mass.,  was  elected  first  vice 
president;  Linda  Lenza,  promotion 
manager,  the  Quincy  (Mass.)  Patriot 
Ledger,  was  elected  second  vice 
president;  Liz  Bracken,  vice  presi¬ 
dent/director  of  promotion,  Gannett 
Westchester  Rockland  Newspapers, 
White  Plains,  N.Y.,  was  elected  sec¬ 
retary;  and  Ray  Lomax,  promotion 
director,  the  Providence  (R.l.)  Jour¬ 
nal-Bulletin,  was  elected  treasurer. 

In  the  Southern  Region,  officers 
elected  were:  president.  Page  Haines, 
promotion  manager,  the  Houston 
Chronicle]  first  vice  president,  Amy 
Pack,  marketing  services  director, 
Florida  Today,  Melbourne,  Fla.;  sec¬ 
ond  vice  president,  Chris  Schroder, 
promotion  manager,  the  Charlotte 
(N.C.)  Observer,  and  secretary-trea¬ 
surer,  Barbara  van  Pelt,  marketing 
director,  the  Dallas  Morning  News. 

Officers  elected  in  the  Central 
Region  were:  president,  Carolyn  Ter- 
hune,  promotion/research  manager, 
the  Capital-Journal,  Topeka,  Kan.; 
first  vice  president,  Terry  Ausen- 
baugh,  marketing  manager,  the 
Omaha  (Neb.)  World-Herald]  second 
vice  president,  Jerry  Mayeroff,  asso¬ 
ciate  promotion  manager,  the  Chi¬ 
cago  Tribune]  and  secretary-trea- 
surer,  Allan  Murphy,  director/per¬ 
sonnel  and  community  service,  the 


Herald-Telephone ,  Bloomington, 
Ind. 

In  the  Western  Region,  officers 
elected  were:  president,  Jill  Camp¬ 
bell,  employee  relations  coordinator, 
the  Columbian,  Vancouver,  Wash.; 
president-elect,  John  Green,  market¬ 
ing  director,  the  Reno  (Nev.)  Gazette- 
Journal]  vice  president,  Steve  Hub¬ 
bard,  marketing  services  manager, 
the  Oregonian,  Portland,  Ore.;  and 
secretary-treasurer,  Pat  McMahon, 
director  of  community  relations,  the 
Calgary  (Alberta)  Herald. 

Mariner  brings  all 
biz  under  one  roof 

Mariner  Newspapers  recently  wel¬ 
comed  a  crowd  of  nearly  1 ,000  read¬ 
ers,  advertisers  and  public  officials  to 
the  grand  opening  of  its  new  head¬ 
quarters  at  165  Enterprise  Drive, 
Marshfield,  Mass. 

The  new  1 ,800-square-foot  building 
on  three  acres  brings  under  one  roof, 
for  the  first  time,  all  Mariner  opera¬ 
tions,  which  includes  16  weekly  com¬ 
munity  papers,  the  South  Look  enter¬ 
tainment  section  and  the  monthly 
South  Shore  Business  Journal.  The 
group  also  operates  Clipper  Enter¬ 
prises,  its  web  press  printing  division, 
and  the  Mariner  Print  Shop  for  sheet¬ 
fed  job  printing. 

Midwest  ad  group 
elects  new  officers 

The  Midwest  Newspaper  Adver¬ 
tising  Executives  Association  elected 
Jimmy  Skeen,  ad  director,  the  News 
Star  World,  Monroe,  La.,  as  its  presi¬ 
dent  during  the  group's  fall  meeting. 

Other  officers  elected  were;  vice 
president,  Don  Stewart,  display 
advertising  manager,  the  State  Times 
and  Morning  Advocate ,  Baton 
Rouge,  La.;  secretary-treasurer, 
John  Mobbs,  advertising  director,  the 
Arkansas  Democrat,  Little  Rock, 
Ark.;  and  sergeant  at  arms,  Kent 
Eikenberry,  advertising  director,  the 
Northwest  Arkansas  Morning  News, 
Rogers,  Ark. 

Four  million 
classified  ads 

On  Oct.  27,  six  days  sooner  than  in 
1987,  the  San  Jose  (Calif.)  Mercury 
News  published  its  four-millionth 
classified  ad  of  the  year. 
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Beating  the  newsprint  cost  crunch 

Community  newspaper  publisher  turns  reduced  page  size  into  a  plus 


By  M.L.  Stein 

A  Southern  California  publisher  of 
nine  community  newspapers  claims  it 
has  not  only  reduced  its  newsprint 
costs,  but  has  turned  the  cuts  into  a 
marketing  opportunity. 

Golden  West  Publishing  Co.  in 
South  Orange  County,  an  affiliate  of 
Media  General  Inc.,  sliced  its  page 
size  by  12%  while  initiating  “signifi¬ 
cant  design  and  editorial  space 
improvements,”  said  president  and 
publisher  Douglas  E.  Hanes. 

He  reported  the  move  was  made 
after  the  company  had  seen  its  news¬ 
print  bill  jump  nearly  30%  in  the  past 
18  months. 

“We  felt  we  had  to  take  action,” 
Hanes  said.  “Like  most  publishers, 
we  were  seeing  our  profit  margins 
squeezed  by  those  increases.” 

All  of  Golden  West's  changes  were 
timed  to  coincide  with  a  6%  display 
advertising  rate  hike,  he  noted. 

Before  the  conversion,  the  chain 
had  been  publishing  its  newspapers 
on  a  standard  tab  size  page  with  a 
measure  of  11x16  inches. 

To  reduce  newsprint  consumption, 
the  page  length  was  brought  down  by 
two  inches  to  14  inches. 

“At  our  projected  rate  of  consump¬ 
tion,  this  reduction  will  save  us 
approximately  168  tons  of  newsprint 
in  1989,”  said  production  director 
Doug  Mangum.  “That  represents 
savings  that  flow  directly  to  the  bot¬ 
tom  line.” 

Golden  West,  which  has  a  com¬ 
bined  circulation  of  131,888,  buys 
only  recycled  newsprint  from  another 
Media  General  subsidiary.  Garden 
State  Paper  Inc. 

Hanes  said  several  major  changes 
were  made  to  complete  the  size  con¬ 
version.  The  papers  changed  column 
widths,  going  from  six  9'/2  pica  col¬ 
umns  in  display  advertising  to  IVi  pica 
columns.  Classified  went  from  seven 
columns  to  eight.  This  coupled  with 
the  shorter  page  meant  virtually  every 
ad  had  to  be  redesigned  or  shot  down 
in  size,  he  explained. 

For  agency  ads  and  others  that 
came  in  camera  ready.  Golden  West 
purchased  an  anamorphic  lens  capa¬ 
ble  of  reducing  images  in  one  direc¬ 
tion  only  in  contrast  to  normal  lenses, 
which  reduce  images  both  in  length 
and  width. 


The  conversion,  Hanes  continued, 
seemed  to  be  a  good  time  to  introduce 
long-planned  design  modernizations. 

Among  the  changes  were  com¬ 
pletely  redesigned  front-page  flags. 


new  inside  section  headers,  new 
indexes  and  teasers,  and  the  creation 
of  expanded  and  new-style  staff 
boxes  for  Page  2's  that  included 
everything  a  reader  might  want  to 
know  about  Golden  West,  Hanes 
related. 

All  this,  Hanes  said,  led  to  the  big¬ 
gest  improvement  of  all:  a  larger  news 


hole. 

“We  were  operating  with  very  tight 
news  holes  due  to  the  severe  hits  we 
were  taking  in  our  printing  bill,” 
recalled  editor  David  McAdam. 


“With  the  savings  ...  we  changed 
our  page  determination  formula  to 
permit  guaranteed  news  holes,  as  well 
as  more  appealing  advertising-to-edi- 
torial  percentages.” 

McAdam  said  research  had  shown 
readers  wanted  more  news  coverage. 

Reader  and  advertiser  reaction  has 
(Continued  on  page  45) 


Home  Health  Care 

Millions  of  elderly  Americans  and  their  families 
need  to  know  the  facts. 


MATURITY  NEWS  SERVICE  explores  the  alternatives  in  a 
special  series  beginning  November  28. 

Through  interviews,  investigative  reporting  and  analysis, 
MATURITY  NEWS  SERVICE  provides  a  comprehensive 
series  on  home  health  care  for  the  elderly,  which  can  mean 
the  difference  between  independence  and  life  in  a  nursing 
home. 

This  is  just  one  example  of  how  MATURITY  NEWS 
SERVICE  covers  issues  concerning  the  population’s  fastest- 
growing  segment:  people  over  50. 

MATURITY  NEWS  SERVICE  is  the  supplemental  service 
aimed  at  readers  50  and  over.  For  more  information, 
call  Brad  Bushell  at  1-800-221-4816  (in  New  York, 
212-692-3700). 


^  UNITED  FEATURE 
i!i  SYNDICATE 

200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

AN  AFFILIATE  OF  UNITED  MEDIA 
A  SCRIPPS  HOVmRD  COMPANY  \/\/\/\ 

MNS  is  an  editorially  independent  news  service  underwritten  In  part 
by  the  American  Association  of  Retired  Persons. 


“We  felt  we  had  to  take  action,”  Hanes  said.  “Like 
most  publishers,  we  were  seeing  our  profit  margins 
squeezed  by  those  increases.” 
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NEWS/TECH 


IPEX  88 

Providence  paper  updates  its  fiexography  experiences  at 
the  faii  internationai  printing  equipment  exhibition 


tone  density.  It  also  predicts  on-press  very  subtle  problems  [with  ink]  to 
dot  gain.  surface.” 

Also  interesting  was  a  flying  splicer  He  said  lowering  viscosity  to 
that  utilizes  different  engineering  for  improve  ink  mileage  is  a  “false  econ- 

making  the  newsprint  roll  splice.  The  omy,”  and  insisted  the  Journal  now 

unit  has  an  automatic  tension  in-feed  has  the  proper  ink-to-water  relation- 

where  the  surface  velocity  of  the  in-  ship,  runs  plates  with  more  than 

feed  pull  roll  and  the  pre-drive  belt  of  200,000  impressions  “with  no  degra- 

the  new  roll  are  mechanically  linked.  dation”  and  prints  over  6,100  pages 

Precise  splices  are  reportedly  possi-  per  pound  of  ink.  He  said  the  ink-han- 

ble  at  press  speeds  in  excess  of  2,000  dling  system  presented  no  problems, 

fpm.  Shadrick  offered  hope  that  wear  to 

Big  double-width  presses  and  long  anilox  rolls  and  doctor  blades  may  not 
mailroom  systems  were  absent  from  be  an  ongoing  flexo  problem.  Tests 
the  exhibition.  Instead,  the  1,385  with  nylon  doctor  blades  on  chrome 
exhibitors  concentrated  on  sheetfed  rolls  are  encouraging,  he  reported, 
presses  and  finishing  machines.  Using  a  new  formulation  of 

For  newspapers,  the  bright  spots  polymer,  the  Journal  has  had  best 

were  found  in  the  area  of  electronic  results  from  W.R.  Grace’s  Letterflex 

prepress.  Here,  the  selection  was  plates.  The  speaker  described 

enormous,  with  new  workstations  Grace’s  research  and  development 

effort  as  “massive.” 

— He  summed  up  results  with  flexo  to 
..  .a  1.  .  X  -1  >.  X  XI.  date  as  follows: 

No  now  tochnology  SUrfaCGd^  but  f/lGr@  3  •  “We  print  more  product  with 

proliferation  of  new  products,  some  of  which  may  less  equipment. 

find  their  way  into  newspaper  plants.  print  the  afternoon  paper 

'  with  one  press,  where  previously  we 

— — used  two. 

•  “We  print  the  morning  paper 

The  huge  event  served  as  a  show¬ 
case  for  machines,  materials  and  sys¬ 
tems  used  for  producing  every  con¬ 
ceivable  printed  product. 

No  new  technology  surfaced,  but 
there  was  a  proliferation  of  new  prod¬ 
ucts,  some  of  which  may  find  their 
way  into  newspaper  plants.  The  show 
reinforced  the  role  of  such  advanced 
technologies  as  computers,  lasers  and 
robotics  in  production.  For  instance, 
there  is  a  new  way  to  count  newspa¬ 
pers  using  infrared  light.  The  device, 
which  can  be  mounted  anywhere, 
counts  an  overlapped  stream,  ignor¬ 
ing  double  noses,  ripples  and  trailing 
edges. 

An  electronic  loupe  no  bigger  than 
a  cigarette  pack  served  as  both  a  dot 
area  meter  and  a  transmission  densi¬ 
tometer.  Ideal  for  newspaper  produc¬ 
tion  management,  the  small  instru¬ 
ment  quickly  measures  screen  tints, 
halftone  percentage  and  continuous- 

(Owen  is  a  free-lance  writer.) 


and  small  cameras  leading  the  way. 

The  best  example  of  this  was  seen 
in  a  new  horizontal  camera  only  9" 
long,  which  incorporated  its  own  film 
processor  below  the  bed.  All  under 
computer  control,  the  unit  is 
equipped  with  an  online  densitome¬ 
ter. 

The  flexo  report  form  the  U.S.  was 
delivered  by  Robert  A.  Shadrick,  pro¬ 
duction  director  in  Providence,  who 
said  he  was  not  “waving  the  flag”  for 
the  process,  but  proving  there  is  an 
alternative  way  to  print  newspapers. 
In  an  unusually  candid  report,  Shad¬ 
rick  dealt  with  virtually  every  vari¬ 
able  in  flexo  printing,  from  newsprint 
to  anilox  rolls. 

He  blamed  newsprint  for  causing 
some  of  the  “worst  quality  prob¬ 
lems.”  including  filled-in  halftones 
and  blurred  pages,  but  the  Providence 
spokesman  declared  that,  by  chang¬ 
ing  either  newsprint  or  mill,  “they  are 
problems  of  the  past. 

“It  takes  weeks,”  he  said,  “for 


with  two  presses,  where  previously 
we  used  three. 

•  “One  press  operator  produces 
80-page  papers  with  process  color, 
and  no  one  sets  ink  keys.” 

Cartledge  elected 
API  chairman 

R.  Eugene  Cartledge,  chairman  and 
president  of  Union  Camp  Corp.,  has 
been  elected  chairman  of  the  Ameri¬ 
can  Paper  Institute’s  board  of  direc¬ 
tors. 

Cartledge  succeeds  Phillip  E.  Lip- 
pincott,  Scott  Paper  Co.  chairman 
and  president. 

Thomas  C.  Norris,  chairman  and 
president  of  P.H.  Glatfelter  Co.,  was 
elected  vice  chairman. 

Cartledge,  whose  background  is  in 
sales  and  management,  is  a  trustee  of 
the  Institute  of  Paper  Chemistry  and  a 
director  of  the  Pulp  and  Paper  Foun¬ 
dation. 


By  Ed  Owen 

Almost  100,000  printers  from 
around  the  world  converged  on  Bir¬ 
mingham,  England,  for  this  fall’s 
IPEX  88  international  printing  equip¬ 
ment  exhibition. 

The  biggest  IPEX  ever,  it  had  sub¬ 
stantially  greater  attendance  than  in 
1984  and  filled  eight  massive  show 
halls  at  Britain’s  national  Exhibition 
Center. 

While  the  show  was  predominantly 
oriented  toward  commercial  printing, 
some  newspaper  representation  was 
evident.  Chosen  to  represent  the  U.S. 
at  an  international  technical  confer¬ 
ence  held  in  conjunction  with  the 
show,  the  Providence,  R.l.  Journal 
reported  on  its  experience  with  flex¬ 
ography. 
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TECHNICAL  BRIEFS 
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Imprint  installs 
Mac-based  systems 

Imprint  Newspapers  has  com¬ 
pleted  installation  of  Apple  Computer 
Inc.  Macintosh-based  editorial  and 
advertising  systems  for  production  of 
its  weekly  newspapers  serving  13 
towns  in  the  greater  Hartford,  Conn., 
area,  including  Longmont,  Mass. 

All  page  elements  except  halftones 
are  produced  on  30  Macintoshes  with 
630  MB  systemwide  storage,  which 
replace  a  Harris  Composition  Sys¬ 
tems  front  end.  Two  Varityper  VT600 
plain-paper  laser  typesetters  replace  a 
Compugraphic  8600  phototypesetter. 

Editorial  uses  Microsoft  Word  and 
Write  and  PageMaker  3.0  for  layout. 
QuarkXPress  2.0  is  used  for  ad  com¬ 
position.  Imprint’s  Paginator  soft¬ 
ware  automates  dummying.  Classi¬ 
fied  advertising  captured  on  an  IBM 
System  36  is  ported  via  TOPS  to 
Microsoft  Word,  then  typeset. 

The  Farallon  PhoneNet  network 
uses  an  Apple  II  dedicated  file  server 
and  AppleShare  software.  Another  of 
Imprint’s  own  programs  tracks  the 
size,  modifications,  date,  name  and 
location  of  stories  across  the  net¬ 
work. 

Operations  manager  Joseph 
DeLuca  Jr.  said  Imprint’s  “approach 
is  to  use  applications  locally  and 
only  use  the  network  for  document 
traffic  to  and  from  the  VT600s.”  The 
changeover  took  place  on  a  three-day 
weekend,  during  which  commercial 
typesetting  operations  were  relo¬ 
cated. 

Print  equipment 
orders  up  by  7% 

The  National  Printing  Equipment 
and  Supply  Association  reported  that 
new  printing  equipment  orders  for  the 
first  half  of  1988  rose  1%  over  figures 
for  the  same  period  last  year,  reaching 
almost  $1.24  billion. 

Total  shipments  valued  at  over 
$1.35  billion  for  the  first  six  months  of 
the  year  represented  a  34.5%  increase 
over  first-half  1987  shipments, 
according  to  NPES.  The  association 
noted  that  its  figures  represent  “a 
significant  portion”  of  the  market. 
Figures  for  the  entire  industry  are 
unavailable. 

Total  orders  for  1987  amounted  to 
$2.7  billion,  a  38.4%  increase  over 
1986,  when  orders  declined  by  almost 
6%. 

First-half  1988  printing  equipment 
exports  of  more  than  $418  million 


were  up  33.1%  over  the  same  period 
in  1987.  The  rise  is  in  line  with  two 
previous  annual  increases  that  fol¬ 
lowed  successive  declines  through 
1985. 

First-half  equipment  imports  that 
surpassed  $576  million  represent  only 
a  2.9%  increase  over  the  first  six 
months  of  1987.  Though  higher  than 
figures  for  comparable  periods  in  the 
preceding  six  years,  as  a  percentage 
increase  it  is  substantially  below  first- 
half  figures  for  all  but  1983,  which 
showed  a  decline.  Annual  increases 
every  year  since  1982  reached  a  high 
in  1984,  when  imports  rose  by  more 
than  40%. 

Hoechst  appoints 
Michael  Haber 

Hoechst  Celanese  Corp.’s  Printing 
Products  Division  announced  the 
appointment  of  Michael  Haber  as 
newspaper  systems  manager,  report¬ 
ing  to  marketing  manager  Burke 
Burns. 

Haber  will  be  responsible  for 
strategic  planning,  product  marketing 
and  new  product  development. 

Newsletters 
go  online 

Source  Telecomputing  Corp.  an¬ 
nounced  availability  of  the  Deci- 
sionLines  collection  of  topical  news¬ 
letters  compiled  by  Gannett  New 
Media  Services  on  The  Source,  its 
online  information  network. 

DecisionLines  are  compiled  from 
wire  services,  Gannett  reporters, 
press  releases  and  other  media 
sources. Updated  daily  at  6  am,  the 
newsletters  include  economic,  finan¬ 
cial,  legal,  technological,  health, 
marketing  and  travel  news.  Any 


number  of  newsletters  can  be 
searched  with  a  single  keyword. 

Monthly  subscription  fee  is  $7.50 
per  newsletter;  usage  fees  begin  at  180 
per  minute.  Reduced-rate  subscrip¬ 
tions  are  as  low  as  $49.99  for  all  12 
newsletters.  The  Source  membership 
is  $29.95,  giving  access  to  hundreds  of 
other  services. 

BASF  division 
to  build 

new  tech  center 

BASF  Corp.’s  Coatings  and  Inks 
Division  (formerly  Inmont)  has  begun 
construction  of  a  $6-million  Graphic 
Systems  Center  for  Applied  Printing 
Technologies  at  its  Clifton,  N.J., 
headquarters. 

The  two-story,  17,(XX)-square-foot 
structure  will  be  devoted  to  testing, 
training  and  customer  service. 

It  will  house  the  latest  printing 
presses  and  related  equipment  for  ink 
and  plate  testing.  Lockwood 
Greene’s  New  York  office  is  the 
project’s  architect  and  engineer. 
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TECHNICAL  BRIEFS 


Howard  installs 
Muller-Martini 
inserting  system 

Howard  Publications’  South  Coast 
Newspapers  Inc.  has  installed  an 
online  PrintRoll  inserting  system 
from  Muller-Martini  Corp. 

Used  in  production  of  the  36,000- 
circulation  Blade-Tribune  in  Ocean- 
side,  Calif.,  the  system  includes  a 
Daverio  conveyor,  a  stacker,  two  308 
Biliner  inserting  machines  with 
stacker  and  PrintRoll  buffer. 

By  winding  a  press-speed  shingle 
stream  into  a  compact  roll  as  a  buffer 
between  the  press  and  inserters, 
eliminating  overflow  and  extra  han¬ 
dling,  the  system  allows  press  and 
mailroom  to  remain  in  online  opera¬ 
tion  at  their  own  speeds.  Main  jackets 
are  buffered  on  rolls  and  automati¬ 
cally  conveyed  overhead  to  an  insert¬ 
ing  machine. 

Wifag  announces 
offset  press  sales 

Swiss  pressmaker  Wifag 
announced  sale  of  four  40,000-speed 
newspaper  offset  presses  to  the 
AdligenswiI,  Switzerland,  printing 
center  of  C.J.  Bucher  AG,  a  Ringier 
Group  company. 

While  noting  the  presses  incorpo¬ 
rate  “new-generation  capabilities  and 
mechanical  engineering  concepts,” 
Wifag  would  disclose  only  that  the 
installation  will  be  a  twin  satellite 
stack  configuration. 

The  two  twin-  stacked  satellite  units 
are  said  to  offer  greater  flexibility  for 
color  imposition  for  32-  and  48-page 
products.  For  a  48-page  product  with 
all  couples  active,  two  webs  can  be 
printed  4/2;  for  32  pages,  the  manufac- 
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turer  said  all  webs  can  have  4/4  color, 
“which  is  only  possible  with  the  twin 
satellite  tower,  and  it  is  sufficient  for 
two  printing  couples  to  be  reversi¬ 
ble.” 

All  colors  on  one  web  side,  four  or 
two,  are  printed  with  a  fixed-wrap- 
angle  steel  common  impression  cylin¬ 
der,  which  was  said  to  bring  better 
accuracy  regardless  of  press  speed, 
paper  quality  or  width.  Adjustment 
for  fan-out  was  said  to  be  unnecessary 
because  first-  to  fourth-impression 
time  on  the  CIP  is  faster  than  the 
web’s  response  to  water. 

Other  features  include  easy  cylin¬ 
der  access  to  facilitate  web  threading 
and  tension  optimization  to  minimize 
the  effects  of  eight  ink-water  applica¬ 
tions  and  possibility  of  web  breaks. 

Jaw-type  2:5:5  folders  have  Wifag 
paced  delivery  chain,  balloon  form¬ 
ers,  variable-circumference  col¬ 
lecting  cylinders  and  overlap  adjust¬ 
ment.  Bucher  also  specified  stitcher 
retrofits  beneath  the  former  and  in  the 
folder. 

ABB  is  designing  control  and  drive 
equipment,  with  automated  preset¬ 
ting  for  minimal  operator  functions. 
Ringier  and  Wifag  are  jointly  devel¬ 
oping  automated  roll  handling  for 
delivery  from  storage  to  the  12  auto¬ 
pasters  and  butt  removal. 

GMA  sales 

Graphic  Management  Associates 
Inc.  received  orders  for  six  SLS-40 
and  three  SLS-1000  inserters  from 
Thomson  Regional  Newspapers  in 
the  U.K. 

Other  recent  international  orders 
included  three  SLS-lOOOs  for  Cana¬ 
da’s  Hamilton  (Ont.)  Spectator  and 
SLS-lOOOs  for  one  Swedish  and  sev¬ 
eral  British  newspapers.  European 
marketing  and  sales  are  handled  by 
WAMAC  AB  of  Eskjo,  Sweden. 

Mycro-Tek  fills 
three  positions 

Patrick  Blanton  has  been  named 
customer  service  manager  at  Mycro- 
Tek  Inc.,  with  responsibility  for  field 
engineering,  test,  repair  and  system 
integration. 

His  experience  includes  15  years  in 
computer  and  telecommunications 
repair,  as  well  as  customer  service 
management  positions. 

Steve  Gardner  was  promoted  to  the 
position  of  marketing  director,  where 
he  will  concentrate  on  expanding 
applications  for  Mycro-Tek  hardware 
and  software. 


Barbara  Boyer  has  become  soft¬ 
ware  development  manager,  with 
responsibility  for  product  design  and 
implementation,  as  well  as  recom¬ 
mendation  of  new  products  direc¬ 
tions.  Boyer  moved  to  Mycro-Tek 
from  R.R.  Donnelley  and  Sons, 
where  she  served  as  a  systems 
development  engineering  supervisor. 

Kaspar  names 
production  mgr. 

Steve  Langguth  has  been  appointed 
production  manager  at  Kaspar  Wire 
Works  Inc.’s  Benicia,  Calif.,  Sho- 
Rack  Service  Center. 

Langguth,  earlier  involved  in  news¬ 
paper  home  delivery,  had  worked  for 
six  years  in  newsrack  repair  for  the 
San  Diego  Union  and  Tribune.  Since 
assuming  the  post,  Langguth  has 
upgraded  and  added  to  refurbishing 
equipment. 

Times  Mirror 
to  buy 

cable  system 

Times  Mirror  Co.  has  reached  an 
agreement  to  purchase  the  stock  of 
Chillicothe  Cablevision  Inc.,  which 
operates  systems  serving  about 
29,000  basic  subscribers  in  13  Ohio 
communities. 

Times  Mirror  already  operates  sys¬ 
tems  in  Ohio  serving  100,000  sub¬ 
scribers  and  its  systems  in  14  states 
currently  serve  nearly  one  million 
subscribers. 

New  software 
by  Letraset 

Letraset  USA  is  preparing  a  ver¬ 
sion  of  its  newest  release  of 
Ready, Set,Go!  software  for  Macin¬ 
tosh-based  page  layout  for  use  by 
Crosfield  to  translate  the  program’s 
PostScript  files  into  Crosfield  Pro¬ 
prietary  Page  format. 

The  new  release,  featuring  Pantone 
Matching  System  colors  and  typo¬ 
graphic  control,  would  work  in  con¬ 
junction  with  Crosfield’s  Studio  elec¬ 
tronic  page  composition  systems. 
Once  a  page  is  moved  to  a  Studio 
system,  color  images  scanned  on  a 
Magnascan  can  be  dropped  in.  The 
Magnascan’s  laser  exposure  can  then 
output  film  separations. 
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Review  and  Forecast  that  is... 


Editor  &  Publisher  will  once  again  publish  its  REVIEW  &  FORECAST  issue, 
January  7,  1989. 

Launch  your  1989  promotion  campaign  with  your  ad  in  this  informative 
first-of-the-year  issue! 

Editorial  promises  to  be  exciting  as  ever  with  a  comprehensive  look  back  at 
1988  and  an  extensive  look  into  1989. 

Our  readers  look  forward  to  this  annual  opening  issue  with  enthusiasm  and 
excitement.  This  issue  helps  to  complete  on  all  that  transpired  in  the  previous 
year  and  also  helps  to  get  a  head  start  and  prepare  for  the  year  to  come. 

Place  your  ad  in  this  issue  and  grab  the  attention  at  the  top  of  the  year  of  our 
loyal,  informed  and  professional  readers  of  the  newspaper  industry. 

Get  involved  and  associated  with  the  excitement  and  enthusiasm 

of  E&P^s  Review  &  Forecast  issue! 
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and  simple,”  he  continued.  “Where 
does  it  come  from?  It  comes  from  the 
corporate  hierarchies  that  teach  you 
not  to  make  trouble,  because  there’s 
an  executive  vice  president  in  Flint, 
Mich.,  who’s  in  charge  of  newspapers 
and  condom  factories  west  of  the  Mis¬ 
sissippi. 

“He  eventually  is  going  to  have  an 
influence  on  your  life  and  his  influ¬ 
ence  better  not  bring  attention  to  him¬ 
self.” 

Bloom’s  address  demonstrated  his 
view  of  humor  as  one  of  the  journal¬ 
ist’s  best  weapons.  He  kept  his  audi¬ 
ence  laughing  steadily,  in  sharp  con¬ 
trast  with  the  deadly  serious  tone  of 
Rappoport  whose  subject,  AIDS,  left 
little  room  for  humor. 

Rappoport,  while  sympathetic  to 
the  plight  of  the  reporter  seeking 
information  for  a  science  story  from 
often  reluctant  and  difficult-to-talk-to 
sources,  deplored  the  shortcuts 
through  press  offices. 

He  said  somewhere  between  97% 
and  100%  of  the  reporters  in  the 
United  States  would  have  to  say  they 
got  their  scientific  information  from 
people  who  are  press  representatives, 
public  relations  people  at  the  national 
health  agencies  or  universities. 

Those  press  people,  he  said,  get 
their  information  from  the  heads  of 
laboratories,  and  those  people  get 
their  information  from  the  research¬ 
ers.  The  facts  funneled  through  this 
system  and  reported  to  the  public 
come  from  four  floors  above  the 
studies  done  in  the  labs,  according  to 
Rappoport. 

Much  of  the  facts  for  science  news 
come  from  other  newspaper  articles, 
obtained  from  other  public  relations 
people,  or  different  agencies,  he  said. 

“Where  do  the  facts  come  from? 
Who  did  the  study?  Are  their  studies 
for  real?”  Rappoport  asked. 

When  he  began  pushing  these  ques¬ 
tions,  he  said,  he  began  to  uncover 
information  that  made  him  decide 
AIDS  is  not  one  thing,  and  that  the 
original  work  done  by  Dr.  Robert 
Gallo  in  1985  did  not  prove  HIV  is  the 
cause  of  whatever  it  is  that  is  killing 
the  people  commonly  supposed  to  be 
dying  of  AIDS. 

In  an  interview  after  his  address, 
Rappoport  cited  one  of  his  sources, 
beyond  the  press  relations  offices,  as 
University  of  California/Berkeley 
molecular  biologist  Dr.  Peter  Dues- 
berg,  a  researcher  who  made  a  major 
cancer  research  breakthrough  with 
his  discovery  of  oncogenes.  To  any¬ 


body  who  seeks  him  out,  Duesberg 
speaks  freely  of  his  conviction  that 
HIV  does  not  cause  AIDS,  Rappo¬ 
port  said. 

The  Free  Press  Association  kicked 
off  its  conference  with  a  debate 
between  proponents  of  a  ban  on 
cigarette  advertising  and  First 
Amendment  absolutists  who  believe 
freedom  of  the  press  should  extend  to 
commercial  advertising. 

For  the  ad  ban,  past  president  of 
California’s  American  Cancer  Soci¬ 
ety,  Dr.  James  Nethery,  currently 
head  of  the  Cancer  Society’s  Tobacco 
and  Health  Task  Force  and  chairman 
of  the  Coalition  for  a  Healthy  Califor¬ 
nia,  said  the  Supreme  Court  makes  a 
distinction  between  commercial  and 
other  kinds  of  speech.  Offering  statis¬ 
tics  on  deaths  due  to  smoking,  he  said 
the  tobacco  industry  makes  Vietnam 
look  like  a  picnic. 

Also  favoring  the  ban,  UCLA  law 
professor  Dan  Lowenstein,  a  board 
member  of  the  Americans  for  Non- 
Smokers  Rights,  viewed  the  issue  as  a 
choice  between  absolute  First 
Amendment  rights  or  protecting  the 
public  from  the  lethal  effects  of 
smoking.  “What  will  society  gain  and 
what  will  society  lose?”  he  asked. 

He  pointed  to  John  Stewart  Mill’s 
“perfectly  balanced  question,”  and 
argued  that  even  Mill  had  reserva¬ 
tions  about  protecting  the  freedom  of 
speech  of  an  adviser  giving  counsel 
based  on  his  own  personal  gain  rather 
than  the  interest  of  the  advised,  as  in 
the  case  of  commercial  advertising. 

Opposing  the  ad  ban,  Los  Angeles 
attorney  and  senior  editor  of  Reason 
magazine  Manny  Klausner  warned  of 
the  slippery  slope  of  compromising 
rights  for  well-intentioned  causes, 
and  said  the  line  is  fuzzy  between 
commercial  speech  and  religious 
speech. 

Gary  Miller,  assistant  to  the  presi¬ 
dent  of  the  Tobacco  Institute,  chal¬ 
lenged  the  contention  that  cigarette 
advertising  really  increases  smoking 
by  children.  Miller  said  studies  show 
countries  like  Spain  have  high  smok¬ 
ing  rates  among  children  even  though 
there  are  no  cigarette  ads  there. 

Mencken  Awards 

Finalists  for  the  H.  L.  Mencken 
awards  included  contributors  and 
staffers  for  publications  ranging  from 
the  New  York  Times  to  the  Casper 
(Wyo.)  Star-Tribune,  and  from  Har¬ 
per's  to  Mother  Jones. 

The  Free  Press  Association  pre¬ 
sented  the  awards  at  the  Seventh 
annual  Mencken  Awards  Banquet 
during  the  association  conference. 

A  challenging  series  on  the  effects 
of  unjust  accusations  of  child  moles¬ 
tation  won  the  Best  News  Story  or 


Investigative  Report  award  for 
Debbie  Nathan’s  “The  Making  of  a 
Modern  Witch  Trial,”  published  in 
the  Village  Voice. 

“The  Erotic  Stripped  Bare,”  writ¬ 
ten  for  Harper’s  by  Linda  Mizejewski 
following  an  extended  trip  to  Roma¬ 
nia,  won  in  the  Best  Feature  Story  or 
Essay  category. 

She  wrote  her  memoir  after  she  left 
Romania  where  tight  press  controls 
would  have  prevented  its  publication 
and,  in  accepting  the  award,  she 
explained  the  misgivings  she  had 
experienced  about  publishing  the 
piece  because  she  knew  it  would  bring 
problems  for  people  who  had  be¬ 
friended  her  there. 

She  published  the  piece  anyway, 
trusting  in  the  benefit  it  might  bring 
the  cause  of  future  press  freedom,  and 
she  dedicated  the  award  “to  all 
Romanians  I  know”  in  the  hope  they 
will  one  day  be  able  to  enjoy  the  free¬ 
dom  they  aspire  to. 

The  Austin  (Texas)  American- 
Statesman's  Ben  Sargent  won  the 
Best  Cartoon  award  for  “The  Normal 
Have  Nothing  to  Fear.”  Best  Edito¬ 
rial  or  Op-Ed  honors  went  to  the  Cas¬ 
per  (Wyo.)  Star-Tribune’s  Charles 
Levandosky  for  his  “Now  Meese 
Wants  Teachers’  Urine  Tested.”  Edi¬ 
tor  Ronald  Hamowy’s  collection  of 
essays.  Dealing  With  Drugs:  Conse¬ 
quences  of  Government  Control,  won 
the  Best  Book  award. 

Letter 

FPA  official 
clarifies  libel 
law  position 

The  Free  Press  Association  appre¬ 
ciates  Editor  &  Publisher's  coverage 
of  our  national  conference  on  First 
Amendment  frontiers  last  year  in  Chi¬ 
cago  and  this  year  in  Los  Angeles. 

As  an  eight-year  network  of  First 
Amendment  absolutists,  the  Free 
Press  Association  often  takes  contro¬ 
versial  stands  in  defense  of  unre¬ 
stricted  freedom  of  expression.  How¬ 
ever,  the  FPA  has  never  taken  a  for¬ 
mal  stand  favoring  abolition  of  libel 
laws. 

Some  FPA  members  favor  libel 
laws,  others  don’t.  That’s  why  the 
FPA  sponsored  a  debate  on  this  com¬ 
plex  issue  between  Nat  Hentoff  and  a 
Barron’s  editorial  columnist  at  our 
1986  conference  in  New  York  City. 
And  that’s  why  our  newsletter,  Free 
Press  Network,  continues  to  explore 
both  sides  of  the  libel  laws  debate. 

Jeffrey  Rogers  Hummel 

(Hummel  is  secretary  of  the  Free 
Press  Association.) 
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Ex-Chronicle  Publishing  Co. 
executives  form  partnership 


Market  Research 
lor  the 

Newspaper  Industry 


By  M.L.  Stein 

Three  former  Chronicle  Publishing 
Co.  executives  and  others  have 
formed  a  new  venture  called  InterMe- 
dia  Partners  in  a  nationwide  effort  to 
acquire  and  operate  newspapers  and 
cable  tv  systems. 

A  spokeswoman  told  E&P  the  San 
Francisco-based  group  has  been 
underwritten  financially  by  some  12 
private  investors,  corporations, 
insurance  companies,  commercial 
banks  and  pension  funds.  She 
declined  to  name  them,  but  said  Salo¬ 
mon  Brothers  Inc.  was  responsible 
for  managing  the  private  placement  of 
interests  in  the  limited  partnership. 

Leo  J.  Hindery  Jr.,  InterMedia’s 
managing  general  partner,  said  the 
partnership  is  seeking  to  buy  print  and 
broadcast  properties  in  medium-  to 
large-sized  markets  serving  upward 
of  20,000  readers  or  subscribers. 

“We  expect  to  achieve  superior 
returns  on  these  properties  over  the 
long  term  for  our  investors,”  added 
Hindery,  41,  who  most  recently  was 
the  Chronicle  Publishing  Co.’s  chief 
officer  for  planning  and  finance. 

“We  expect  to  achieve  superior 
returns  on  these  properties  over  the 
long  term  for  our  investors,”  Hindery 
stated. 

Others  in  the  organization  are  gen¬ 
eral  partner  Edward  M.  Allen,  63, 
former  chairman  and  chief  executive 
officer  of  Western  Communications 
Inc.,  a  cable  tv  subsidiary  of  Chroni¬ 
cle  Publishing;  Alan  D.  Mutter,  39, 
former  assistant  managing  editor  of 


the  San  Francisco  Chronicle',  senior 
vice  president  and  limited  partner 
Edward  G.  Liebst  Jr.,  38,  who  was 
vice  president  in  the  investment 
banking  unit  of  Bank  of  America  and 
BankAmerica  Capital  Corp. ;  and  gen¬ 
eral  partner  David  G.  Rozzelle,  41,  a 
recent  partner  in  the  communication 
law  firm  of  Fletcher,  Heald  &  Hil¬ 
dreth  in  Washington,  D.C. 

InterMedia  said  it  expects  its  first 
acquisitions  to  take  place  in  the  next 
18  months  and  to  have  its  group  of 
properties  assembled  within  36 
months. 

Hindery  asserted  that  the  partner¬ 
ship  will  put  heavy  emphasis  on  local 
managers,  relying  on  their  expertise 
and  sensitivity  toward  issues  in  their 
communities. 

For  the  most  part,  he  continued,  it 
will  look  for  situations  where  profes¬ 
sional  management  already  is  in  place 
and  will  encourage  those  managers  to 
remain. 

“We  recognize  that  cities  in  Amer¬ 
ica  are  not  interchangeable,”  Hin¬ 
dery  commented.  “Each  cable  prop¬ 
erty  or  newspaper,  in  its  own  unique 
way,  represents  the  character,  con¬ 
science  and  vision  of  the  community 
it  serves.  We  are  committed  to  con¬ 
tinuing  that  service,  not  disrupting 
it.” 

Hindery  said  top  executives  of 
InterMedia  properties  will  meet  reg¬ 
ularly  with  subscribers,  readers  and 
community  leaders,  some  of  whom 
will  be  invited  to  join  advisory 
boards,  “insuring  a  strong  local  per¬ 
spective.” 


What  is 

E&P  Research.  Inc.? 

E&P  Research  is  a  research  firm 
specializing  in  providing  accurate, 
reliable  and  affordable  readership 
data  to  small  and  medium-sized 
newspapers  through  sophisticated 
market  research.  The  data  devel¬ 
oped  meet  the  strict  standards  of  the 
Advertising  Research  Foundation. 

Why  Choose  E&P? 

E&P  Research  provides  not  only 
excellent  data  on  your  market,  but 
supplements  it  with  extensive 
training  for  your  advertising  sales 
staff  to  increase  their  effectiveness. 
We  can  also  provide  seminars  for 
your  local  advertisers  to  increase 
their  appreciation  of  the  potential  of 
newspaper  advertising.  Both  the 
survey  and  the  training  are  tailored 
to  your  newspaper  and  your  market 
requirements. 


How  Do  We  Do  It? 

Using  inquiry  techniques  appropri¬ 
ate  to  your  newspaper  and  market, 
E&P  Research  develops  informa¬ 
tion  in  four  principal  areas; 

•  Reading  Patterns  of  Newspaper 
Readers 

•  Readers’  Perception  and  Use  of 
Advertising 

•  Consumer  Behavior 

•  Demographics 


Who  Needs  Research? 

Modest-size  newspapers  need  reli¬ 
able  data,  at  an  affordable  price,  to 
compete  for  the  advertising  dollars 
in  their  highly  competitive  markets. 

Call  or  write  today  to  find  out  how 
E&P  Research  can  heip  you  make 
the  most  of  your  research  dollar. 

E&P  Reseaich,lna 

P.O.  Box  396 
809  North  Bethlehem  Pike 
Spring  House,  PA  19477 
(215)  643-9350 
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SYNDICATES 


Five  panelists  discuss  self-syndication 

And  other  speakers  focus  on  licensing  spinoffs  at  the  Newspaper 
Features  Council’s  ‘How  to  Become  Syndicated’  seminar  in  N.Y. 


Peter  Guren,  seated  in  the  center  of  the  left-hand  photo,  with  seminar  attendees. 
Milton  Rockmore  and  Anne  Gilbert  are  in  the  right-hand  photo. 


By  David  Astor 

Some  creators  distribute  their  own 
features  with  the  hope  of  eventually 
signing  with  a  major  syndicate. 
Others  self-syndicate  after  leaving  a 
major  syndicate.  And  still  others  self¬ 
syndicate  because  they  like  retaining 
control  and  100%  of  their  earnings. 

But  whatever  their  reasons,  inde¬ 
pendent  syndicators  need  to  work 
long  hours  and  be  as  professional  as 
possible  to  have  a  chance  to  succeed. 

“It’s  not  amateur  time,"  said  June 
Roth,  moderator  of  the  "How  I  Did  It 
Myself’  panel  at  the  recent  “How  to 
Become  Syndicated”  seminar  in  New 
York  City.  “Bills  have  to  go  out  on 
time.  And  you  have  to  be  able  to 
deliver  your  column  electronically.” 

Roth,  who  writes  the  “Special 
Diets/Nutrition  Hotline”  column  (see 
E&P,  October  I ),  told  the  3.50  seminar 
attendees  that  self-syndication  is  like 
starting  and  running  one’s  own  busi¬ 
ness. 

“You’ve  got  to  become  a  business¬ 
man,”  agreed  panelist  Milton  Rock- 
more.  “You’ve  got  to  learn  to  do 
things  you  don’t  like  to  do”  —  such  as 
selling  and  billing. 

But  the  “How  to  Make  More 
Money”  columnist  —  who  ran  his 
own  ad  agency  for  25  years  —  added 
that  independent  syndication  can  be  a 
“very  heady  experience.” 

Panelists  also  offered  specific 
advice  on  how  to  sell  one’s  own  fea¬ 
ture. 

“Ask  Shagg”  creator  Peter  Guren, 
who  self-syndicated  for  several  years 
before  signing  with  United  Feature 
Syndicate,  said  he  first  went  to  a  local 
feature  editor  to  ask  what  a  typical 
syndicate  salesperson  did  to  sell  that 


Robert  Roy  Metz 


newspaper  a  feature.  Then  he  incor¬ 
porated  some  of  the  things  he  learned 
into  his  own  subsequent  sales  efforts. 

The  cartoonist  wrote  a  cover  letter, 
made  up  a  “shiny”  brochure,  and  put 
together  sample  “Ask  Shagg”  strips. 
Then  he  consulted  an  Editor  & 
Publisher  Year  Book  to  get  addresses 
cf  newspapers.  “They’re  listed  in 
alphabetical  order  so  even  a  cartoon¬ 
ist  can  understand,”  cracked  Guren, 
who  used  a  humorous  teacher-like 
tone  for  his  remarks. 

Then  Guren  sent  out  his  mailings 
and  made  some  follow-up  calls.  And, 
to  his  surprise,  some  newspapers 
expressed  interest.  Guren  sent  them  a 
contract  based  on  a  syndicate  con¬ 
tract  the  aforementioned  local  feature 
editor  had  shown  him. 

“Don’t  haggle  in  the  beginning,” 
Guren  advised.  “You’re  a  nobody! 
Take  it!  When  you  get  more  papers, 
then  you  can  haggle.” 

The  “Ask  Shagg”  cartoonist  (pro¬ 
filed  in  E&P,  March  1 , 1986)  ended  up 
with  about  30  papers  before  joining 
United.  Obviously,  this  self-gener¬ 
ated  client  list  made  Guren  more 
attractive  to  a  syndicate. 

A  couple  of  panelists  suggested  that 
self-syndicated  creators  offer  news¬ 
papers  the  first  few  weeks  of  their 
column  on  a  free  trial  basis  to  get  their 
foot  in  the  door. 

Once  payment  starts,  it  is  usually 
based  on  circulation.  Guren  said  a 
small  paper  might  pay  as  little  as  S4  a 
week  and  a  large  one  over  $  1 00  for  the 
same  feature.  Rockmore  stated  that 
he  gets  an  average  of  $15  a  week  from 
his  50  clients. 

Guren  added  that  a  “big  name”  like 
“Garfield”  cartoonist  Jim  Davis  of 


United  can  get  significantly  more  than 
a  lesser-known  creator.  And  in  com¬ 
petitive  cities  where  two  papers  both 
want  the  same  feature,  a  bidding  situ¬ 
ation  can  up  the  fee. 

In  the  area  of  self-syndicated  one- 
shot  articles,  panelist  Barbara  Burtoff 
said  papers  give  her  $15  to  $250  for 
one  use.  This  is  less  per  story  than  the 
typical  free-lancer  gets,  but  the  pay¬ 
ment  is  multiplied  when  the  same  self- 
syndicated  one-shot  appears  in  a 
number  of  papers.  Burtoff  reported 
that  she  has  233  potential  client 
papers  for  any  one  article,  with  as 
many  as  80  running  a  specific  piece. 

A  chain  might  pay  only  $150  for 
running  a  self-syndicated  one-shot  in 
a  number  of  papers,  she  added,  but 
this  does  give  a  writer  a  lot  of  expo¬ 
sure  that  can  be  of  future  help. 

Burtoff  is  head  of  Barbara  Burtoff 
Syndicated  Features,  through  which 
she  has  self-syndicated  illustrated 
one-shots  (via  “Coping”  and  “Mat¬ 
ters  of  Taste”)  since  1979. 

“Some  [major]  syndicates  do  dis¬ 
tribute  one-shots  so  you  don’t  have  to 
start  your  own  business,”  said  Bur¬ 
toff,  a  former  food  editor  at  what  is 
now  the  Boston  Herald. 

Another  panelist,  Anne  Gilbert, 
worked  in  public  relations  before 
starting  the  column  that  is  now  called 
“The  Antique  Detective.”  The  fea¬ 
ture  —  which  provides  antique  infor¬ 
mation  while  also  spoofing  the  “snob¬ 
bery”  often  connected  with  the  sub¬ 
ject  —  first  appeared  in  the  Chicago 
Daily  News.  Then  it  was  picked  up  by 
the  old  National  Newspaper  Syndi¬ 
cate  and  United.  Gilbert  now  self¬ 
syndicates  her  column  to  the  Chicago 
Sun-Times  and  over  20  other  papers 
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A  special  holiday  comic  called  'Carlyle's  Christmas'  has  been  created  by  'Kit  'n' 
Carlyle'  cartoonist  Larry  Wright.  The  strip  —  which  will  run  six  times  a  week  from 
December  5  through  December  24  —  is  being  sent  to  Newspaper  Enterprise 
Association  clients  and  can  also  be  purchased  by  other  papers. 


and  antique  publications. 

Gilbert  noted  that  non-newspaper 
publications  covering  a  certain  field 
are  potential  clients  for  self-syndi¬ 
cated  columnists,  and  that  “they  pay 
almost  as  well  as  the  metropolitan 
dailies.” 

She  added:  “1  like  being  self-syndi¬ 
cated.  I  love  having  control  over  what 
I’m  doing.  But  sometimes  it  gets 
lonely!” 

Rockmore  also  offered  advice  to 
the  seminar  attendees.  He  said  self- 
syndicated  creators  should  tell  pro¬ 
spective  newspaper  clients  how  their 
feature  will  help  the  paper  achieve  its 
goals.  If  a  paper  is  trying  to  attract 
more  younger  readers,  for  instance, 
“say  how  your  column  can  reach 
them.” 


And  Rockmore  (profiled  in  E&P, 
August  2, 1986)  suggested  that  it  helps 
for  self-syndicated  people  to  keep  a 
high  profile  by  writing  books, 
appearing  on  talk  shows,  and  so  on. 

For  more  on  self-syndication,  see 
E&P,  August  27,  1983. 

Another  panel  at  the  Newspaper 
Features  Council-sponsored  seminar 
was  entitled  “Franchising,  Merchan¬ 
dising  &  Spinoffs.”  It  was  moderated 
by  United  Media  president/chief 
executive  officer  Robert  Roy  Metz, 
whose  company  handles  the  super- 
star  licensed  properties  of  “Peanuts” 
by  Charles  M.  Schulz  and  “Gar¬ 
field.” 

“Licensing  is  a  tremendous  busi¬ 
ness,”  declared  United  marketing 
and  licensing  vice  president  Peter 


Shore,  who  noted  that  219?  of  the 
almost  $60-billion  licensing  industry 
is  cartoon-related. 

The  panelist  added  that  licensing 
includes  products  (such  as  toys  and 
apparel),  books,  tv  programs,  videos, 
ads,  and  more. 

In  the  syndication  area,  comics 
rather  than  text  features  spawn  most 
licensed  spinoffs.  Metz  did  note  that 
United  has  had  some  licensing  suc¬ 
cess  with  “Miss  Manners”  columnist 
Judith  Martin  (there  has  been  a  wed¬ 
ding  advice  video,  for  instance).  And 
Universal  Press  Licensing  president 
Tom  Drape  said  there  has  been 
licensing  connected  with  astrology 
columnist  Jeane  Dixon. 

Both  Drape  and  Shore  noted  that 
they  wait  for  a  comic  to  be  chosen  for 
syndication  on  its  editorial  merits 
before  possibly  licensing  it.  Shore 
observed  that  having  a  large  and  loyal 
newspaper  readership  already  in 
place  makes  a  comic  easier  to  license. 

“We  like  to  build  [licensing]  on  a 
slow  and  steady  basis,”  added  Drape, 
who  said  overexposure  should  be 
avoided. 

As  is  the  case  with  features,  cre¬ 
ators  and  syndicates  usually  split 
licensing  revenue  50-50. 

Another  panelist,  Lin-Tex  Market- 

(Continued  on  page  42) 


TRAVEL  TIPS _ 

Most  popular  travel  spots  lor  1988 

The  nine  most  popular  domestic  travel  spots  for  1988  as  reported  by 
an  American  Express  survey  of  vacationers. 


6.  San  Francisco 


Copley  News  Service 


HELP  TRAVELING  READERS  GET  THE  PICTURE. 


Tip  off  your  roaming  readers  with  Travel  Tips,  our  weekly 
infographic  that  proves  pointers.  Illustrates  words  to  the  wise 
traveler.  And  looks  at  the  ever-growing  world  of  travel  and 
tourism  from  both  sides  of  the  suitcase. 

Pleasure  travelers  enjoy  the  inside  information.  Business 


traverlers  cash  in  on  the  extra  knowledge.  That's  exactly  why 
Travel  Tips  is  a  travel  editor's  ticket  to  increased  readership. 

Call  toll-free  800-445-4555  for  a  free  sample  of  Travel  Tips, 
available  in  our  FILLERS,  TRAVEL  and  AMERICAN  SCENE 
packages.  Don't  let  your  readers  leave  home  without  it. 


COPUY 


P.O.  Box  190  •  San  Diego,  CA  92112-0190 

‘Alaska,  California,  Hawaii  and  Canada,  call  collect  (61^)  293-1818. 
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(Continued  from  page  41) 
ing  chairman  and  ceo  Jim  Teal,  talked 
about  his  company's  success  with  T- 
shirts.  Lin-Tex  best  sellers  include 
shirts  with  characters  from  “Mother 
Goose  and  Grimm"  by  Mike  Peters  of 
Tribune  Media  Services  and  “Bloom 
County”  by  Berke  Breathed  of  the 
Washington  Post  Writers  Group.  Teal 
noted  that  a  “Bloom”  T-shirt  went  up 
on  the  recent  space  shuttle  flight. 

“We  have  no  staff  artists,”  he  con¬ 
tinued.  “The  [cartoonists]  do  their 
own  designs.  And  they  have  final 
approval.”  Teal  added:  “It's  a  real 
fun  business.” 

A  fourth  panelist  was  Squire  Rush- 
nell,  who  is  ABC's  vice  president  for 
late  night  and  children’s  television. 

For  more  on  licensing,  see  E&P, 
March  12,  1983. 

After  the  panel  discussions,  syndi¬ 
cate  executives  and  creators  met  one 
on  one  with  seminar  attendees  to 
answer  questions. 

Two  bridge  winners 

“Aces  on  Bridge”  columnist 
Bobby  Wolff  of  United  Feature  Syndi¬ 
cate  and  “Bridge”  columnist  Jim 


AS  YE  SOW..’ 


Edwin  Meese  is  writing  a  coiumn 


Plant  our  woodworking  and  handi¬ 
crafts  columns  in  your  pages  and 
reap  a  25%  commission  on  all 
orders  received. 

Currently  700  newspapers  are 
harvesting  the  benefits  of  these 
reader  services  which  we  have 
offered  to  the  industry  for  40  years. 

THERE  IS  NO  CHARGE... 

200%  READER  SATISFACTION 
AND  A  25%  COMMISSION  TO 
PARTICIPATING  NEWSPAPERS. 

— For  complete  details. 

Un  U-bUd 

(818)  785-6368 

U-Bild  Newspaper  Features 
T  /g  iJ  P.O.  Box  2383 
^  ]»ol  Van  Nuys,  CA  91409-2383 


Former  U.S.  Attorney  General 
Edwin  Meese  111,  a  longtime  close 
confidant  of  President  Reagan,  is 
writing  a  weekly  column  for  the  Herit¬ 
age  Features  Syndicate. 

The  controversial  conservative  will 
discuss  “issues,  ideas,  policy,  and 
politics,”  according  to  Heritage. 

Meese,  who  has  been  the  subject  of 
corruption  investigations  relating  to 
the  Wedtech  scandal  and  other  mat¬ 
ters,  was  attorney  general  for  3'/’ 
years.  He  also  served  Reagan  as 
counselor,  chairman  of  the  Domestic 
Policy  Council,  and  member  of  the 
National  Security  Council. 

Before  coming  to  Washington, 
Meese  was  a  professor  of  law  and 
director  of  the  Center  for  Criminal 
Justice  Policy  and  Management,  a 
legal  issues  research  group  at  the  Uni¬ 
versity  of  San  Diego.  The  former  Cali¬ 
fornia  criminal  prosecutor  was  also 
the  state’s  legal  affairs  secretary  from 
1967  to  1968,  and  Governor  Reagan's 

Jacoby  of  Newspaper  Enterprise  Asso¬ 
ciation  were  on  the  U.S.  squad  that 
finished  first  at  the  recent  World 
Team  Bridge  Olympiad  in  Venice, 
Italy. 

It  was  the  first  time  a  U.S.  men’s 
team  won  the  prestigious  event, 
according  to  United. 

Wolff  is  past  president  of  the 
American  Contract  Bridge  League 
and  winner  of  a  number  of  world 
championships.  Jacoby  is  also  a 
world-class  player  who  has  written 
books  on  bridge  and  card  games. 

Sargent  wins  award 

Editorial  cartoonist  Ben  Sargent  of 
the  Austin  American-Statesman  and 
Universal  Press  Syndicate  has  won 
the  1988  Mencken  Award  for  Best 
Cartoon  from  the  Free  Press  Assoc¬ 
iation. 

He  was  honored  for  a  cartoon  trac¬ 
ing  a  historical  succession  from  a 
Spanish  Inquisitor  to  a  Salem  witch- 
burner  to  a  Nazi  to  Jerry  Falwell  in  his 
lawsuit  against  Larry  Flynt. 

In  other  award  news,  Copley  Los 
Angeles  Newspapers  food  editor 
Charles  Britton  was  honored  by  the 
Newspaper  Food  Editors’  and  Writ¬ 
ers’  Association  for  a  story  on  bottled 
water.  Britton  writes  the  “Cooks’ 
Books”  column  for  Copley  News  Ser¬ 
vice. 

Another  Copley  creator,  “Wine 
Talk”  columnist  Richard  Nalley,  was 
selected  as  one  of  the  four  winners  of 


Edwin  Meese 

executive  assistant  and  chief  of  staff 
from  1969  to  1974. 

Meese  is  currently  a  distinguished 
fellow  at  the  conservative  Heritage 
Foundation  think  tank,  a  distin¬ 
guished  visiting  fellow  at  Stanford 
University’s  Hoover  Institution,  and 
a  fellow  of  the  National  Academy  of 
Public  Administration. 

The  Yale  University  graduate  holds 
a  law  degree  from  the  University  of 
California  at  Berkeley. 

Heritage  is  based  at  214  Massa¬ 
chusetts  Ave.,  N.E.,  Washington, 
D.C.  20002. 

a  national  poetry  competition 
sponsored  by  New  York  City’s  92nd 
St.  YM/WHA  and  The  Nation  rnaga- 
zine. 

And  Doc  and  Katy  Abraham,  who 
have  been  writing  “The  Green 
Thumb”  column  for  almost  40  years, 
have  received  a  1988  Outstanding 
Alumni  Award  from  Cornell  Univer¬ 
sity.  The  Abrahams  —  based  in 
Naples,  N.Y.  14512  —  have  authored 
eight  books  on  horticultural  topics 
and  done  radio  and  tv  shows  on  gar¬ 
dening  for  over  three  decades. 


A  fund-raiser  in  D.C. 

“Cartoons  and  Cocktails,”  a  celeb¬ 
rity  auction  to  raise  funds  for  Youth 
Communication,  was  held  November 
18  at  the  National  Press  Club  in 
Washington,  D.C. 

The  non-profit  YC  is  an  1 1 -year-old 
(Continued  on  next  page) 
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Bud  Grace  recently  introduced  a  black  character  into  his  King  Features  Syndi¬ 
cate-distributed  'Ernie'  strip.  The  need  to  increase  minority  representation  in 
comics  has  been  widely  discussed  this  year  (see  E&P,  October  8). 


(Continued  from  previous  page) 
organization  of  teen-age  journalists 
(especially  minorities)  in  the  U.S.  and 
Canada.  It  publishes  Youth  News  Ser¬ 
vice  for  student  and  commercial 
newspapers  through  a  network  of 
eight  teen-run  bureaus.  And  the  D.C.- 
based  YC  has  a  mentor  program  link¬ 
ing  teen  minority  Journalists  one-on- 
one  with  professionals. 

Cartoonists  who  donated  their 
work  for  the  auction  include  Jim 
Borgman  of  the  Cincinnati  Enquirer 
and  King  Features  Syndicate,  Paul 
Conrad  of  the  Los  Angeles  Times  and 
Los  Angeles  Times  Syndicate,  Bob 
Englehart  of  the  Hartford  Courant 
and  Copley  News  Service,  Jerry  Fear¬ 
ing  of  the  St.  Paul  Pioneer  Press  & 
Dispatch,  and  Brian  Gable  of  the 
Toronto  Globe  and  Mail. 

Also;  Herblock  of  the  Washington 
Post  and  Creators  Syndicate,  Jeff 
MacNelly  of  the  Chicago  Tribune  and 
Tribune  Media  Services,  Doug  Mar- 
lette  of  the  Atlanta  Constitution  and 
Creators,  Jim  Morin  of  the  Miami 
Herald  and  King,  Jack  Ohman  of  the 
Portland  Oregonian  and  TMS, 
“Crock”/“Out  of  Bounds”  artist  Bill 
Rechin  of  North  America  Syndicate, 
and  Tom  Toles  of  the  Buffalo  Evening 
News  and  Universal  Press  Syndicate. 

Markey  does  survey 

A  total  of  2,200  readers  responded 
when  North  America  Syndicate  col¬ 
umnist  Judy  Markey  recently  asked: 
“If  you  found  out  your  spouse  was 
having  an  affair,  would  that  end  the 
marriage  for  you?” 

Forty-eight  percent  of  the  married 
respondents  and  63%  of  the  single 
respondents  said  it  would.  “(I)n  order 
to  stay  married,  a  whole  lot  of  toler¬ 
ance  comes  with  the  territory,”  wrote 
Markey,  in  explaining  the  widely 
divergent  figures. 

The  responses  of  women  and  men 
did  not  differ,  however,  as  53%  of 
each  said  a  spouse’s  infidelity  would 
end  the  marriage. 

Markey  went  on  shows  such  as 
Oprah  Winfrey  and  CBS  Morning 


News  to  discuss  the  results. 

In  a  related  matter,  Markey’s  You 
Only  Get  Married  for  the  First  Time 
Once  book  has  been  published  by 
Doubleday. 


‘Nancy’  film  coming 

Nancy,  The  Movie  —  a  film  that 
will  portray  the  United  Feature  Syndi¬ 
cate  comic  strip  girl  as  an  adult  —  is 
being  planned  by  the  Muller  Enter¬ 
tainment  Group  of  New  York  City. 

Nancy  will  be  a  record  company 
executive  in  her  30s  who  will  find 
Sluggo,  a  minor  league  ballplayer, 
after  a  long  separation. 

In  a  related  matter.  The  Best  of 
Ernie  Bushmiller’s  Nancy  has  been 
published  by  Comicana  Books. 
Henry  Holt  and  Company  is  the  dis¬ 
tributor  of  the  240-page  volume, 
which  was  written  and  edited  by 
Brian  Walker. 

“Nancy”  —  now  done  by  Jerry 
Scott  —  will  also  be  featured  in  four 
other  compilations  next  spring.  The 
Trumpet  Book  Club  will  publish  Star¬ 
ring  Nancy  and  Kitchen  Sink  Press 
will  release  three  other  volumes. 

It  focuses  on  issues 

The  second  volume  of  “Back¬ 
ground”  articles  has  been  published 
by  the  Educational  Services  Depart¬ 
ment  of  the  Baton  Rouge  (La.)  State- 
TimesIMorning  Advocate. 

“Background”  —  which  is  also 
carried  by  papers  in  Colorado,  Mis¬ 
sissippi,  North  Carolina,  Utah,  and 
West  Virginia  —  is  a  weekly  half-page 
feature  which  “looks  at  the  basic 
issues  behind  the  news.” 

The  just-released  book  includes 
“Background”  pieces  —  and  maps, 
charts,  graphs,  and  pictures  —  from 
between  September  1987  and  August 
1988.  Among  the  subjects  covered  are 
the  stock  market,  contra  aid,  drug 
testing,  women’s  rights,  the  space 
program,  baseball,  the  FBI,  OPEC, 
Australia,  Cuba,  Haiti,  Japan,  South 
Korea,  Michael  Dukakis,  Mikhail 


Gorbachev,  Martin  Luther  King, 
President  Reagan,  and  more. 

The  book  is  available  for  $2  from 
the  State  Times/Morning  Advocate  at 
P.O.  Box  588,  Baton  Rouge,  La. 
70821. 


Some  anniversaries 

“The  Art  of  Feeling  Good”  by  Dr. 
Art  Mollen  of  Davy  Associates 
reached  its  10th  year  of  syndication 
last  month. 

And  the  “Ask  Mom  &  Dawn” 
advice  feature  by  Dawn  and  Rae  Kar- 
cher  recently  marked  its  first  anniver¬ 
sary. 

Both  columns  are  distributed  by 
Davy  Associates,  34192  Violet  Lan¬ 
tern,  Suite  6,  Dana  Point,  Calif. 
92629. 


Movies  on  computer 

Cineman  Syndicate’s  extensive  file 
of  capsule  movie  reviews  will  be 
made  available  on  a  personal  com¬ 
puter  software  package  called  “Micro 
Video  Companion.” 

Cineman  is  based  at  7  Charles  Ct., 
Middletown,  N.Y.  10940. 
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from 
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cal  coverage  changed  radically.  The 
newspapers  that  three  days  earlier 
were  reporting  a  “tightening”  race 
now  reported  “signs  of  a  landslide” 
ibr  Mr.  Bush. 

What  happened  to  change  their 
minds?  War  in  the  Middle  East?  The 
collapse  of  the  stock  market?  A  new 
scandal? 

None  of  the  above.  What  happened 
was  that  one  prominently  aired  poll 
and  one  highly  anticipated  “debate” 
combined  to  change  the  news  media’s 
perception  of  the  campaign. 


had  little  control. 

The  networks,  of  course,  did  not 
have  to  carry  the  “debates,”  but  in 
fact  they  had  no  real  option.  A  story  is 
a  story,  contrived  or  not. 

The  so-called  media  manipulators 
in  both  campaigns  — Mr.  Bush 
clearly  had  the  better  ones —  under¬ 
stood  from  the  very  beginning  of  the 
campaign  that  the  network  needed 
pictures  for  their  news  programs  and, 
even  if  the  pictures  were  manufac¬ 
tured  and  in  some  cases  silly,  they 
would  still  be  used. 

Add  a  spicy  quote,  a  vigorous  ges¬ 
ture  of  the  hand,  an  American  flag, 
and  the  networks  would  have  all  of 
the  ingredients  for  an  average  news 
spot.  Night  after  night,  that  was  the 


Nor  is  the  public  being  served  by  a  press  that  has 
allowed  the  shallow,  picture-driven  world  of  television 
news  to  dominate  newspapers  and  magazines  in 
campaign  coverage  and,  more  than  that,  a  press  that 
has  become  so  preoccupied  with  polls  that  it  has 
neglected  the  virtues  of  old-fashioned  legwork. 


The  next  link  in  the  chain  was  a 
Wall  Street  Journal/NBC  News  poll 
released  on  Oct.  17,  the  following 
Monday.  The  poll,  surveying  voters 
who  presumably  had  seen  and  read 
the  revised  media  assessment  of  the 
race,  found  that  Mr.  Bush's  lead  had 
grown  to  17  points.  Landslide. 

The  overreliance  on  polls  has  a  bad 
influence  on  journalists:  It  encour¬ 
ages  a  tendency  toward  laziness. 

It  also  has  a  bad  influence  on  vot¬ 
ers:  It  denies  them  the  excitement  of 
Election  Night  suspense,  the  thrill  of 
democracy.  It  ends  up  becoming 
nothing  less  than  the  emotional  disen¬ 
franchisement  of  the  American  peo¬ 
ple. 

Not  just  by  the  polls,  but  in  other 
ways  too,  the  American  people  are 
being  shortchanged  by  a  press  pro¬ 
cess  in  need  of  self-analysis. 

Take  the  matter  of  those 
“debates,”  a  word  I  always  put  in 
quotes.  They  were  really  joint  televi¬ 
sion  appearances,  in  Bill  Moyers’ 
words,  “displays  of  bumper  stickers 
on  a  visual  automobile.” 

The  timing,  the  number  of  them, 
and  the  stilted  format  that  barred  fol¬ 
low-up  questions  were  the  result  of 
negotiations  between  the  political 
campaign  managers,  not  the  decisions 
of  news  producers  and  editors. 

The  “debates”  were  not  serious 
tests  of  presidential  capacity.  The 
networks  were  used,  and  the  journal¬ 
ists  were  reduced  to  playing  bit  parts 
in  a  political  drama  over  which  they 


diet  of  the  American  viewer. 

Mr.  Ailes  explains,  “There  are 
three  things  that  get  covered:  visuals, 
attacks  and  mistakes.  You  try  to 
avoid  mistakes  and  give  them  as  many 
attacks  and  visuals  as  you  can.” 

There  has  been  much  criticism 
already  that  this  campaign  has  been 
heavy  on  images  and  light  on  sub¬ 
stance,  and  there  is  merit  to  the  criti¬ 
cism. 

In  1984,  according  to  some  studies, 
the  length  of  the  average  sound  bite  in 
a  political  news  story  was  14.7  sec¬ 
onds.  In  this  campaign,  the  average 
sound  bite  was  nine  seconds  — 
enough  for  a  pithy  quote,  designed 
especially  to  make  the  evening  news, 
but  not  enough  for  a  sensible  thought. 

Thus  when  Mr.  Bush  visited  Bos¬ 
ton  Harbor,  the  networks  and  the 
newspapers  covered  his  attack  on  Mr. 
Dukakis’  environmental  record,  but 
few  of  them  added  context  or  per¬ 
spective  to  their  reports,  missing  or 
mentioning  only  in  passing  Mr. 
Bush’s  own  record. 

As  the  campaign  came  to  a  close, 
networks  showed  the  vice  president 
visiting  the  Notre  Dame  football 
team,  the  No.  1  college  team  in  the 
country.  A  good  photo-op,  but  was  it 
news?  Did  the  vice  president  say  any¬ 
thing  noteworthy?  No,  but  the  pro¬ 
ducers  used  it  anyway. 

If  the  network  producers  and 
anchormen  had  shown  greater  disci¬ 
pline  and  a  tighter  sense  of  editorial 
responsibility,  they  would  not  have 


been  uneasy  accomplices  in  the  kind 
of  media  legerdemain  to  which  the 
American  people  were  subjected 
throughout  the  campaign. 

Network  executives  and  newspa¬ 
per  editors  know  that  there  has  to  be  a 
better  way  to  cover  a  presidential 
race. 

David  Burke,  president  of  CBS 
News,  a  thoughtful  man  with  a  lot  of 
network  and  political  experience, 
confessed  that  he  has  not  been 
impressed  by  any  of  the  coverage. 

“But,”  he  added,  “1  don’t  know 
what  to  do  about  it  at  this  moment.” 

What  is  clear  is  that  there  are  signs 
of  the  profound  soul-searching  that  is 
certain  to  sweep  the  news  business  — 
and  justifiably  so. 

Morning  Call  prints 
special  NIE  section 

The  Morning  Call  of  Allentown, 
Pa.,  in  conjunction  with  the  Allen¬ 
town  Human  Relations  Commission, 
has  published  a  special  Newspaper  in 
Education  supplement  called  “A 
World  of  Difference.” 

The  publication  is  part  of  the 
Lehigh  Valley’s  “A  World  of  Differ¬ 
ence”  program,  a  prejudice-reduc¬ 
tion  campaign  sponsored  locally  by 
the  commission  in  partnership  with 
the  Anti-Defamation  League  of  B’nai 
B’rith,  PSFS  Meritor  and  WCAU-TV 
Channel  10,  Philadelphia. 

The  contents  of  the  20-page  tabloid 
follow  a  progression  from  awareness 
about  self,  family  and  people  in  the 
community  and  the  world.  It  includes 
articles  written  by  local  teachers  and 
others  on  self-esteem,  role  models, 
school  systems  teaching  English  as  a 
second  language,  festivals  of  faith, 
genealogy  and  education  in  other 
countries,  as  well  as  a  page  of  NIE 
activities  and  four  pages  of  activities 
and  stories  for  young  children. 

N.Y.  Times  plans 
ad  supplement  for 
50s-60s  age  group 

On  Jan.  22,  1989,  the  New  York 
Times  plans  to  publish  a  new  all¬ 
advertising  color  supplement  called 
“The  Best  Years,”  featuring  articles 
about  life  styles  for  people  in  their  50s 
and  60s. 

The  section  will  be  included  in  the 
1 . 1  million  copies  of  the  paper  distrib¬ 
uted  in  New  York  City  and  the  sur¬ 
rounding  suburbs  in  New  Jersey, 
New  York  and  Connecticut.  It  also 
will  be  part  of 65,000  copies  circulated 
in  the  Southeast,  including  Florida 
and  North  and  South  Carolina. 
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student  groups  in  half  and  require  one 
group  to  make  a  Morning  News 
strategic  plan  while  the  other  creates 
a  competitive  strategy  for  the  Times- 
Herald.  On  final  examination  day, 
each  side  presents  its  case  for  a 
“jury”  of  Poynter  faculty  members 
and  visiting  newspaper  executives, 
including  one  or  more  from  the 
News  or  the  Times-Herald. 

7.  Some  of  the  students  were 
quoted  in  E&P  as  saying  they  wished 
the  case  had  originally  been  written 
from  the  standpoint  of  the  Times-Her¬ 
ald,  since  it  might  be  more  fun  to  take 
the  position  of  the  No.  2  paper  rather 
than  the  market  leader  (“attacking 
the  fort  rather  than  defending  it").  1 
can’t  argue  with  that. 

However,  at  the  time  the  case  was 
researched  and  written  nearly  four 
years  ago,  the  News  and  the  Times- 
Herald  were  much  closer  in  circula¬ 
tion  and  ad  linage  than  they  are  today 
with  the  ultimate  outcome  of  the  Dal¬ 
las  competition  much  less  clear  than 
some  people  think  it  is  now.  As  I  have 
said,  the  Times-Herald  was 
approached  first  but  declined  to  take 
part. 

8.  The  Missouri  students  also  put  a 
multicultural  spin  on  their  exercise, 
making  plans  which  made  better  use 
of  the  paper’s  minority  resources  and 
which  increased  service  to  minority 
readership  groups.  Bravo !  That  is  cre¬ 
ative,  enlightened  management,  and 
one  more  testimonial  to  the  flexibility 
and  adaptability  of  our  Dallas  case. 

9.  The  Poynter  Institute  gave  its 
case  to  Missouri  after  Ben  Johnson, 
who  had  taken  one  of  our  Manage¬ 
ment  Programs,  said  it  could  be  a 
valuable  tool  in  teaching  minority 
journalists  how  to  be  accomplished 
managers.  Although  we  had  many 
thousands  of  dollars  invested  in  the 
development  of  the  case,  we  gave  it  to 
Missouri  at  no  charge  because  we 
support  the  goals  of  the  Multicultural 
Program,  which  Johnson  headed  at 
the  time. 

10.  News  President  Burl  Osborne 
was  quoted  as  saying,  “We’ve  told 
him  [Murphy]  we  didn’t  like  what  he 
was  doing  with  the  case.”  Osborne 
told  me  yesterday  he  had  said  no  such 
thing  nor,  he  said,  is  that  the  position 
of  the  News.  In  fact,  as  I  write  this,  a 
group  of  16  of  our  management  stu¬ 
dents  are  arguing  the  Dallas  case  in 
our  amphitheater  from  the  position  of 
the  News  with  four  of  the  students 
assigned  to  think  like  Times-Herald 
respondents,  and  Osborne’s  market¬ 
ing  director,  Barbara  Van  Pelt,  is  on 


the  jury. 

On  another  occasion,  we  had  the 
students  argue  the  case  from  the  posi¬ 
tion  of  the  Times-Herald,  and  then- 
publisher  Art  Wible  was  on  the  jury. 
The  story  quoted  Murphy  saying  he 
has  taught  the  case  “45”  times  at 
Poynter.  Murphy  says  he  told  Fitz¬ 
gerald  “four  or  five”  times  (which 
agrees  with  our  records). 

Lastly,  the  battle  for  newspaper 
survival  and  success  against  all  com¬ 
petition,  not  just  other  newspapers,  is 
not  a  game  of  tiddlywinks.  When  1 
was  in  Marine  combat  infantry  school 
many  years  ago,  the  instructors  told 
us,  “Gentlemen,  we  are  not  here  to 
discuss  the  eternal  philosophical 
issues  of  war  and  peace.  We  are  here 
to  teach  you  how  to  be  alive  and  on 
your  feet  when  the  battle  is  over.” 

Newspapers  will  survive  and  pros¬ 
per  only  if  their  current  and  future 
managers  are  knowledgeable  and 
skilled  at  competing  with  many  other 
forms  of  media,  very  few  of  which 
wish  newspapers  well.  We  use  our 
Dallas  case  to  teach  would-be  news¬ 
paper  managers  how  to  compete  and, 
yes,  to  win.  We  also  teach  ethics, 
values,  and  the  primacy  of  news  and 
editorial  excellence  and  service  to 
readers,  even  when  they  sometimes 
cost  more  money,  but  we  never  fail  to 
remind  students  that  only  a  strong, 
profitable  newspaper  can  afford  to  be 
a  good  newspaper. 

To  belittle  a  proven  educational 
tool  which  trains  people  how  to  create 
and  manage  strong,  profitable  news¬ 
papers  of  high  quality  doesn’t  make 
sense,  does  it? 

Robert  J.  Haiman 


Philantrophy  paper 
to  publish  biweekly 

The  Chronicle  of  Philanthropy,  a 
Washington,  D.C. -based  biweekly 
newspaper  for  professionals  in  chari¬ 
ties  and  voluntary  organizations, 
recently  made  its  debut. 

The  inaugural  issue  includes  a  spe¬ 
cial  report  on  how  philanthropy  has 
changed  in  the  Reagan  era  and  what 
the  presidential  candidates  have  been 
saying  about  related  issues,  studies  of 
charitable  giving  and  volunteering, 
corporate  philanthropy  and  founda¬ 
tion  support  for  AIDS  projects.  In 
addition,  it  includes  service  features, 
such  as  a  list  of  new  grants,  a  column 
of  fund-raising  ideas,  statistics, 
updates  on  tax  rulings  and  federal  and 
state  regulations,  summaries  of  books 
and  a  calendar  of  events. 

It  also  contains  three  pages  of 
employment  advertising. 


Legal 
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Pennsylvania  to  gain  access  to  sealed 
lawsuits  filed  against  priests  who 
were  formerly  assigned  to  the 
Altoona-Johnstown  Catholic  Dio¬ 
cese. 

In  petitions  filed  in  the  courts  of  the 
counties,  the  newspaper  said  the  fed¬ 
eral  and  state  constitutions  guarantee 
access  to  court  proceedings,  includ¬ 
ing  pretrial  records. 

The  records  in  the  cases  were 
sealed  by  Judge  R.  Bruce  Brumbaugh 
in  Blair  County  and  by  Judge  D.  Ger¬ 
ard  Long  in  Cambira  County  at  the 
request  of  diocesan  attorneys. 


Circulation 
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noted,  adding  tliat  they  also  create 
future  subscribers. 

“We  must  get  today’s  kids  reading 
newspapers  if  we  expect  them  to  buy 
when  they  grow  up,”  Anderson 
pointed  out. 

He  advised  selling  school  copies  at 
half-price  and  getting  teachers  and 
administrators  to  order  them  for  class 
use.  Local  merchants  also  might  be 
persuaded  to  sponsor  copies,  which 
might  be  a  way  of  getting  an  NIE 
program  launched,  Anderson 
remarked. 


Newsprint 


(Continued  from  pane  33) 


been  “highly  positive,”  Hanes 
stated.  “They  seem  to  like  the  more 
compact  and,  thus,  more  manageable 
size,”  he  said,  “and  everyone  noticed 
and  commented  upon  the  design 
improvements  and  expanded  news 
holes  ...” 

Advertising  director  Lynda  Benice 
said:  “We  didn’t  lose  a  single  cus¬ 
tomer.  Indeed  we  found  our  advertis¬ 
ers  supported  our  move  to  reduce 
newsprint  consumption,  thus  permit¬ 
ting  us  to  enact  smaller  .  .  .  rate 


Farm  Finance  paper 
launched  biweekly 

The  Dorset  Group  of  New  York  has 
launched  a  biweekly  newspaper. 
National  Farm  Finance  News,  that 
will  report  on  all  aspects  of  funding 
the  agricultural  economy. 
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NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


PETS,  WILDLIFE  -  Award-Winning 
weekly  column  EARTHLINGS.  Carla 
Bennett,  8401  Greenwood  Ave.,  #3, 
Takoma  Park,  MD  20912,  (301) 
770-7444,  (301)  589-6836. 


GOT  THE 

BUSINESS  SECTION  BLUES? 

This  could  be  your  competitive  edge. 
‘On  Management’  column  -  high  inter¬ 
est,  sound  infrastructure,  high  imagery. 
A  year's  run  of  material  available  on  a 
weekly  basis.  Let  me  be  the  Dear  Abby 
of  the  pencil-pushing  set.  Eventual 
syndication  wanted.  Free  sample 
columns;  fees  based  on  circulation. 
Call:  (609)  497-1264. 


"SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America’s  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  “Time¬ 
ly,  Incisive,  Excellent  Reader 
Response”  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


WACKY,  witty,  contemporary  look  at  life 
-  in  a  nutshell  is  a  laugh  a  week.  700 
words.  Camera  ready.  Five-year  track 
record.  Free  samples,  rates.  Barbara 
Naness,  119  Washington  Ave.,  Staten 
Island,  NY  10314,  (718)  698-6979. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


READERIPROMOTIONS 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. _ 

SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR’, 1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


JOHNNY  VIDEO'S  weekly  column  sells 
ads  to  your  local  video  stores!  Art 
included,  four  weeks  free.  JP  Commun- 
cations,  Rt.  13,  Box  86,  Morgantown, 
WV  26505.  (304)  599-7801. 

Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  APPRAISALS 
Confidential,  efficient  service. 
Call  Dick  Briggs.  (803)  457-3846. 
No  obligation.  Reasonable  rates. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick,  MA 
01037;  (413)  477-6009. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 

Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  475-3846.  No  obligation. 

RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 

4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 

Fournier  Media  Service  Inc. 
Appraisal»Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  T rade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  P(!)  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-91 12 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 

RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 

To  be  employed  in 
useless  things  is 
half  to  be  idle. 

Thomas  Fuller 


NEWSPAPERS  FOR  SALE 


2  EXCLUSIVE  IOWA  county  seat  bi¬ 
weeklies  with  web  plant.  Grossing  $1 
million.  $1.4  million  with  terms. 
MIDWESTERN  LIFESTYLE  tabloid 
weekly,  43,000  free  newsstand  distri¬ 
bution.  Growing,  gross  up  $150,000  in 
1987  to  $685,000.  Handsome,  well 
accepted  product.  $800,000  with 
$265,000  down,  terms. 
MIDWESTERN  SUBURBAN  in  high 
demographic  area.  Top  40  metro  mark¬ 
et.  Excellent  cash  flow  of  $320,000 

fross.  With  real  estate.  $400,000. 

150,000  down,  terms. 

NORTHEAST  MISSOURI  three  weekly 
combination.  Central  printing  plant. 
Central  laser  typesetting.  Grossing 
$550,000.  With  buildings,  $500,000. 
Cash  and  terms. 

EXCLUSIVE  OZARKS  county  seat  week¬ 
ly,  good  cash  flow,  4,000  paid  circula¬ 
tion,  well  equipped,  growing  area,  real 
estate  included  in  $340,000  price. 

For  details  on  any  of  these  newspapers, 
please  contact: 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

PO  Box  492  Bolivar.  MO  65613 


BEACH  COMMUNITY  free  newsweekly 
circulation  14,000.  Gross  $300,000 
plus.  Cash  flow  $100,000  plus. 
$450,000.  Located  on  Florida’s  Gulf 
Coast.  Box  3378,  Editor  &  Publisher. 


EAST:  Free  newspaper,  excellent 
growth,  management  intact, 
$1,000,000  plus  gross,  cash  flow 
$200,000.  Price  $850,000,  terms. 

ROCKY  MOUNTAINS:  Shopper,  beauti¬ 
ful  and  growing  recreation  area,  world 
class  skiing,  $188,000  gross,  profit¬ 
able.  Price  $110,000,  terms. 

SHOPPERS  AND  FREE  PAPERS  reach 
over  60,000,000  households  a  week.  If 
you  are  interested  in  this  strong  and 
viable  industry,  contact  the  shopper 
broker:  John  T.  Cribb. 

CRIBB  MEDIA  SERVICE,  John  T.  Cribb, 
Box  1220,  Townsend.  MT  59644, 
(406)  266-4223. 

FREE  COMMUNITY  Maryland  weekly, 
well  established  over  60  years,  very 
profitable  with  excellent  potential,  gros¬ 
ses  over  $900K.  Box  3386,  Editor  & 
Publisher. 


UNDERSTAND  THE 
SHOPPER  INDUSTRY 

If  you  arc  Interested  In  the  Shopper 
Indusby  you  need  this  book.  SpedDc 
free  paper  Information  on: 


•Industry  Overview 

To  Order: 

Send  $65  to 
John  T.  Cribb 
Lake  Edith  Publishing 
Box  1220,  Townsent,  MT  59644 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
COLOR  SEPARATIONS 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


ARKANSAS  DAILY  gross  $850,000. 
Cash  flow  $250,000.  Price  $2.5 
million. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


WESTERN  US  DAILY.  $850,000  gross. 
Cash  flow  $225,000.  Price  $2  Million. 
$850,00  gross. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


ROCKY  MOUNTAIN  HIGH  weekly 
$840,000  gross.  $200,000  cash  flow. 
$1.4  million. 

KENTUCKY  4500  circulation  weekly. 
$150,000  gross.  Low  subscription  and 
advertising  rates.  $225,000. 
OKLAHOMA  BI-WEEKLY  gross 
$400,000.  Cash  flow  $50,000. 
$300,000  price. 

TEXAS  LISTINGS 

Weekly.  2500  circulation.  $280,000 
gross.  3-unit  press.  $400,000  includes 
real  estate. 

Hill  country  weeklies.  Total  gross 
$210,000.  Price  $260,000. 

Southeast  Texas  weekly.  2400  circula¬ 
tion.  Gross  $100,000.  $110,000 
price. 

South  Texas  free  circulation  22,500 
tab  newspaper.  Gross  $420,000. 
Tremendous  growth  potential. 

Jim  Webster  &  Associates 
PO  Box  850 
Rockwall,  TX  75087 
(214)  722-3030 


ESTABLISHED  BI-WEEKLY  TMC  shop¬ 
per  in  Fort  Worth/Dallas  metroplex.  9 
years  old.  $315,000  gross  sale.  20K 
circ.  Box  3262,  Editor  &  Publisher. 


HAWAIIAN  SHOPPER  625,000. 
Growing. 

NORTHWESTERN  WEEKLIES  1.3  mil¬ 
lion 

price  includes  building,  plant.  County 
seat.  Award-winning. 

WESTERN  DAILY  1.7  million,  up-to- 
date  plant  and  equipment. 
SOUTHWEST  OREGON  WEEKLY.  Large 
shopper.  525  gross.  390  price. 
NORTHWEST  COASTAL  WEEKLY. 
200,000  price  growing  resort  area. 
FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  Oregon  97708 
(509)  786-4470 


NEW  HAMPSHIRE:  120-year  old  week¬ 
ly  priced  below  annual  sales  of 
$500,000  with  real  estate.  Please 
write;  BARRY  FRENCH,  Broker  - 
Appraiser,  Ashlawn  Road,  Assonet,  MA 
02702. 


PROFITABLE  SMALLTOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  -  bi-weekly, 
high  income  special  interest  group,  16 
years  old,  gross  over  $800K.  VR  Busi¬ 
ness  Brokers  (619)  571-0696. 


TWO  WEEKLIES,  gross  over  $400,000, 
$50K  down  will  buy.  Near  metro  area. 
Also  semi-weekly  with  press,  long 
established,  in  daily  town.  Many  other, 
free  list.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  472-3950. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


Weekly  shopper  in  Colorado,  15,000 
circulation,  steady  3-year  growth, 
$150,000  plus  gross  in  1988.  Must 
sell  $85,000  cash.  Principals  only. 
Contact  Box  3391,  Editor  &  Publisher. 


Zone  5  community  newspapers  and  web 
press  operation,  grossing  $2,000,000. 
$1,500,000.  James  Martin  &  Associ¬ 
ates,  Su.  1000,  65  E.  State  St.,  Colum¬ 
bus,  OH  43215.  (614)  889-9747. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Bo<  1951,  Editor  &  Publisher. 


INDIVID  lAL  WITH  community  news¬ 
paper  experience  seeks  to  purchase 
newspaper  in  Northern  New  Mexico, 
Colorado  or  Idaho.  Ideal  location  would 
be  in  a  town  of  3000  to  5000  popula¬ 
tion,  with  current  ownership  wanting  to 
retire.  Contact  in  confidence  Box  3372, 
Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


PHILADELPHIA  CITY  MAGAZINE 
50,000  circulation.  18-35-year-old 
targeted  market,  4  years  old.  Gross 
$300,000.  Contact  Publisher  (215) 
483-7999. 


PUBUSHER  WANTED 

LA  Times  crossword  makers  seek 
publisher  for  4th  anthology.  Material  is 
camera  ready.  Tunick,  4470  Elenda, 
Culver  City  90230,  (213)  838-8048. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES.  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
“Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefltting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 


Specialists 

in 

superior  quality 
color  separations 
for  newspapers. 

$68 

regular  low  price  for 
separations  up  to  4  col  x12  in. 

24  hr. 

turnaround  if  you  need  it 

Call  us... 

1988  WINNER 
of  Kodak's 

RUN  FOR  THE  MONEY 
Call  us... 

800>228-3483 

800-422-1164/pa 

Call  us... 

^  PRESS-ENTERPRISE 

Commercial  Color 
Bloomsburg,  PA 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  SOFTWARE 

MacMaps  High-res  postscript  maps  for 
the  Macintosh.  Individual  states 
(including  counties)  $22.95  each.  All 
50  states,  $195.00.  (413)  585-0542. 


_ MAILROOM _ 

•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


CHESHIRE  542  LABELER  with  712 
head  and  12’  conveyor.  Recently 
factory  reconditioned.  Will  sacrifice! 
Call  Bob  (318)  322-3161. 


Excellent  Condition.  Kirk  Rudy  800 
labeling  base  -  2  years  old  and  hardly 
used.  Cost  $10,000,  sell  for  $7,500. 
Call  Dave  Bishop  (413)  772-0261. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


Muller-Martini  newspaper  inserting 
machine.  Model  227.  Four  into  one. 
Excellent  condition.  (215)  547-4210. 
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Muller  Model  270 
Compensating  Stacker  Counter 
Muller  5  into  1  Inserter  with  Bottom 
Wrap  and  Auto  Strapper,  Complete 
System. 

(408)  289-1400  Wesco  Graphics 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


MAILROOM  EQUIPMENT 
STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 
(203)675-9438  FAX(203)678-0437 


MISCELLANEOUS 

FOR  SALE 

Log  E  LD24  automatic  developer 
replenishment 

Nuarc  plate  burner  model  FT46  UPNS 
Hall  overhead  conveyor  line  with  moni¬ 
tor  stacker 

National  A500  plate  processor 
Call  Ed  McIntosh  or  Pat  Kinney  at: 
(813)  629-2511. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

21  BEEHIVE  ATL-004  terminals  with 
NEC  firmware,  1  NEC  20  MB  storage 
system,  5  CG  videosetter,  2  with  reverse 
leading,  3  CG  7200  setters.  Make  an 
offer.  Call  Dave  Sprague  (314) 
449-3811. 


3  MDT  350  Compugraphics,  Compu- 
graphic  Advantage,  Trendsetter  812, 
CG  7200,  Compugraphic  Jr.  Call  (904) 
787-6277  (ask  for  Dean). 


One  complete  SDC  text  2  production 
system  utilizing  two  complete  Hewlett 
Packard  21  MX  E-series  computers  with 
six  Computek  terminals  and  two 
complete  Harris  22,000  video  layout 
systems  with  four  terminals  each.  Many 
spare  parts.  Call  Mark  Jones  (312) 
586-8800  ext  258. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Comnnission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 


_ PRESSES _ 

1984  “LIKE  NEW"  FLEXO 
4-unit  Windmoeller  Hoelscher  press 
with  3  half  decks,  double  3:2  Goss 
folder  and  4  Goss  RTP’s.  Released  for 
removal  mid- 1989  and  is  23-9/16" 
cut-off.  Well  maintained  and  produces 
excellent  color. 

Inland  Newspaper  Machinery  Corp. 
(913)492-9050  Tlx  42362 

1  D.S.  America 
Grandstep  Step  &  Repeat 
Model  PC533-C1 
4  months  production  use  only 
Lucius  Morse,  Owner 
(314)  773-1253 


ATE  KING  PRESS  SHEETER 
22-3/4  Cut  Off 
Excellent  Condition 

(408)  289-1400 


Baldwin  Model  902  Web  Guides 
Used  only  6  Months 
(408)  289-1400. 


DON’T  SELL  YOUR  WEB  PRESS  until 
you  contact  Newman  Int’l  Press  Sales 
(913)  362-8888  or  telex  275257. 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 

Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 

Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrallel  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


Goss  Community  add  on  Units 

4  Unit  1500  Suburban 

2  Harris  VI 5A  Add  on  Units 

5  Unit  Suburban 
2  Unit  Newking 

(408)  289-1400  Wesco  Graphics 


HARRIS 

-NCH  400,  6  units,  1985,  22-3/4". 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTP's. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  Urbanite  U-657,  10  units,  2 
folders,  upperformer,  and  two  quarter 
folders.  Available  January  1,  1989. 
Dauphin  Graphics  (717)  362-3243. 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4  Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

GOSS 

2  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

4  Unit  Community,  SC  folder  1968/74 
11  Unit  Urbanite  U664  with  upper 
former,  available  April,  1989. 
HARRIS  COTTRELL 
Add-on  V-25  unit 

4-Unit  Harris  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALI  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


NEWSPAPER  PRESSES 
22”  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  4  units 

22- 3/4"  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Urbanite,  10  units,  3-color 
Goss  Urbanite,  6  units,  1972 
Goss  Super  Suburban  1500,  8  units 
Goss  SC/Community,  8  units,  U.O.P. 
Goss  Community,  3  units,  1976 
Goss  SC  Folder,  double  parallel 
Goss  Community  units,  oil  and  grease 
M.A.N.  UniMan  2/2,  3  units,  2  decks 

23- 9/16"  CUTOFF 

Goss  Metro  add-on  units 
Goss  Flexo,  8  units,  3  decks 
Crabtree  Crusader  offset,  3  units  and 
5  units 

Goss  Urbanite,  6  units 
Goss  Suburban,  7  units 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  2000  (demonstrator) 

Goss  3-arm  RTPs  for  Urbanite 
Butler  3242-10,  3  in  stock 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4” 

Goss  R.T.P.'s  40",  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4" 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 


PRESSES 

Goss  Urbanite  Folders 

Goss  Urbanite  Units 

Goss  Urbanite  Rollstands 

Goss  Urbanite  Drives 

Goss  Urbanite  1/4  folders 

Goss  Urbanite  Balloon  formers 

Hoe  colormatic  3-2  folder  23  9/16  C.O. 

Hoe  Ballon  Formers 

Goss  Ballon  Formers 

Guilmout  Quarterfolder  and  Trimer 

Goss  RTP’s  40  and  42  inches 

Goss  Mark  1  Half  Decks  and  Hump 

Goss  Mark  2  Half  Decks  and  Humps 

Goss  Double  2-1  folder  22  3/4  C.O. 

Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.  0. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machiner  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPATech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66”,  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66”  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTP’s,  66”  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4"  cut  off  for 
33’’x47’’  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


TURNKEY  QUOTATION  1969-72 
23-9/16  cut-off 

2  10-units  Goss  Mark  Two  press  lines 
consisting  of 

10-unit  90  degrees  stagger 
6  color  humps  13  and  10  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls. 

42"  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension.  If 
required  the  real  arms  can  be  replaced 
providing  capacity  for  45-inch  rolls. 

COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 

These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTING 
PRESS  SERVICES  INTERNATIONAL. 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  Call  Bob  Clawges 
Tel:  216  441  173(3  (Cleveland) 

Fax:  216  883  8724 
U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


EQUIPMENT  &  SUPPLIES 


PRESSES 


TRADE-IN  PRESSES  FOR  SALE 

2- Unit  Color  King  W/KJ6  folder,  doing 
commercial  book  work 

6-Unit  News  King  W/KJ6  folder  (1977) 

3- Unit  News  King  w/KJ4  folder  (1969) 

4- Unit  News  King  w/KJ6  folder  (1973) 
1-Color  King  KJ6  folder,  rebuilt,  with 

press  drive 

4-Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

1 -Quadra-Color  unit  (1980) 

1-Cole  1/4  pg.  folder  and  3-knife 
4-Ebway  splicers 
Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 


HELP 

WANTED 


ACADEMIC 


BRIGHAM  YOUNG  UNIVERSITY  has  an 
opening  for  an  assistant  professor  in 
advertising.  Position  opens  August 
1989.  Professional  advertising  experi¬ 
ence  and/or  advanced  degrees  desired. 
The  University  requires  all  employees  to 
adhere  to  the  highest  standards  of 
personal  integrity,  behavior  and  morali¬ 
ty;  abstinence  from  alcoholic  bever¬ 
ages,  tobacco,  tea  and  coffee  is  also 
required.  Send  letter,  vita,  three  letters 
of  reference  and  other  supporting 
materials,  postmarked  by  January  15, 
1989,  to  Gordon  Whiting,  Department 
of  Communications,  Brigham  Young 
University,  Provo,  Utah  84602.  Women 
and  minorities  are  encouraged  to  apply. 
Brigham  Young  University  does  not 
discriminate  on  the  basis  of  age,  sex, 
national  origin  or  race. 


Chair  of  the  Information  Department 
and  Computer  Resources  Unit 
WASHINGTON  STATE  UNIVERSITY 
This  is  a  12-month  position  in  the 
College  of  Agriculture  and  Home 
Economics  with  tenure  and  academic 
rank  available  to  qualified  people.  Indi¬ 
vidual  will  lead  and  coordinate  activities 
for  the  college’s  Information  Depart¬ 
ment  and  Cooperative  Extension’s 
Computer  Resources  Unit.  Is  responsi¬ 
ble  to  Dean  of  College  through  Director 
of  Cooperative  Extension. 

Experience  in  publishing,  news,  video, 
radio  support  services,  or  computer 
resources  required.  Service-oriented 
background,  demonstrated  ability  to 
manage  people  working  in  diverse  areas 
and  ability  to  interact  with  peers  and 
clientele,  experience  in  budget 
management,  strong  oral  and  written 
communication  skills  required. 
Master’s  or  Ph.D.  degree  in  communi¬ 
cations,  computer  science,  manage¬ 
ment  or  closely  related  field  required. 
Ph.D.  and  understanding  of  extension, 
resident  instruction,  and  research  at 
land-grant  university  desired. 

Submit  letter  of  application,  curriculum 
vitae  and  names  of  three  references  by 
January  15,  1989  tO: 

Larry  G.  James,  Search  Committe  Chair 
Department  of  Agricultural  Engineering 
Washington  State  University 
Pullman,  WA  99164-6120 
WSU  IS  AN  EO/AA  EDUCATOR  AND 
EMPLOYER.  PROTECTED  GROUP 
MEMBERS  ARE  ENCOURAGED  TO 
APPLY. 


EDITOR  &  PUBLISHER  for  November  19,  1988 


HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ACADEMIC 

The  University  of  South  Carolina’s 
College  of  Journalism  and  Mass 
Communications  is  seeking  a  person  to 
teach  advanced  writing  and  editing  and 
help  supervise  a  laboratory  newspaper. 
Newspaper  design  and  graphics  ability 
important;  computer  proficiency  neces¬ 
sary  tor  writing  and  editing  courses. 
Strong  professional  newspaper  experi¬ 
ence  reequired;  advanced  degree 
preferred.  Salary  and  rank  open, 
depending  on  qualifications.  Appoint¬ 
ment  effective  August  16,  1989. 
Women  and  minorities  are  encourage  tc 
apply.  Application  deadline  February  1, 
1989,  or  until  position  filled.  Send 
complete  resume  and  names  of  three 
references  to  Dr.  Henry  T.  Price,  Search 
Committee  Chairman,  College  of  Jour¬ 
nalism  and  Mass  Communications, 
University  of  South  Carolina,  Columbia, 
SC  29208.  Equal  Opportunity  and 
Affirmative  Action  Employer. 

LYCOMING  COLLEGE 

MASS  COMMUNICATION 
Tenure-track  appointment  at  Instructor 
of  Assistant  Professor  rank  with  empha¬ 
sis  on  print  journalism.  Ph.D.  preferred. 
Master’s  required  with  extensive 
reporting/editing  experience.  In  addi¬ 
tion  to  print  journalism  and  media  writ¬ 
ing,  teaching  responsibility  may  include 
Introduction  to  Mass  Communication, 
Oral  Communication,  Mass  Comunica- 
tion  Theories  and  Public  Affairs  Report¬ 
ing.  Successful  candidate  will  develop 
and  advise  the  student  newspaper. 
Send  resume,  transcripts,  and  three 
letters  of  recommendation  tO:  Mr.  Brad 
Nason,  Department  of  Mass  Communi¬ 
cation,  Lycoming  College,  Williamsport, 
PA  17701.  Applications  accepted  until 
position  filled. 

There  is  no  more 
independence  in  politics 
than  there  is  in  jail. 

Will  Rogers 

The  University  of  Southern  Mississippi 
Department  of  Journalism  anticipates 
two  full-time,  tenure-track  vacancies  in 
1989  with  possible  appointment  as 
early  as  January  1989. 

Both  positions  require  graduate  -  and 
undergraduate  -  level  teaching, 
research  and  professional  service. 
Ph.D.’s  are  preferred.  Applicants  with 
master’s  and  strong  professional  and 
teaching  experience  are  encouraged  to 
apply. 

ADVERTISING:  Assistant/Associate 
rank.  Salary  nationally  competitive. 
Prime  teaching  areas  will  be  media 
planning,  research,  graphics.  May 
teach  courses  in  related  areas. 

PUBLIC  RELATIONS:  Assistant/ 
Associate  rank.  Salary  nationally 
competitive.  Prime  teaching  areas 
include  campaigns,  print  publication 
and  graphics.  May  teach  related  writing 
courses. 

To  apply,  send  letter,  vita  and  support¬ 
ing  materials,  including  names,  addres¬ 
ses  and  phone  numbers  of  at  least  three 
references  to  Dr,  Dennis  R.  Jones, 
Chairman,  Department  of  Journalism, 
Southern  Station  Box  5121,  University 
of  Southern  Mississippi,  Hattiesburg, 
MS  39406-5121.  Those  seeking  a 
January  appointment  must  have  mater¬ 
ials  in  by  November  15.  The  final  dead¬ 
line  is  December  15. 

The  Chair  and  Personnel  Committee  will 
begin  reviewing  applications  upon 
receipt  and  continue  until  the  positions 
are  filled.  The  Department  was  accre¬ 
dited  in  1985  in  four  areas.  The  Univer¬ 
sity  of  Southern  Mississippi  is  an  affir¬ 
mative  action/equal  opportunity 
employer  and  actively  encourages  appli¬ 
cations  from  minorities  and  women. 

COMMUNICATION,  The  University  of 
Toledo  invites  applications  for  an  antici¬ 
pated  opening  at  the  Assistant  Profes¬ 
sor  level  in  the  Public  Relations  Prog¬ 
ram,  one  of  five  programs  in  the  Depart¬ 
ment  of  Communication.  Ph.D.  or 
equivalent  required.  College  teaching 
and/or  professional  experience  desir¬ 
able.  Teaching  courses  in  beginning 
and  advanced  public  relations,  copy 
writing  and  related  areas.  Responsibili¬ 
ties  include  academic  advising  in  a 
large  undergraduate  program.  The 
Department  of  Communication  has  over 
200  majors  who  have  selected  the  Publ¬ 
ic  Relations  Program.  More  than  700 
majors  are  enrolled  in  the  department 
which  also  includes  undergraduate 
programs  in  Broadcasting,  Communica¬ 
tion  Disorders,  General  Communication 
and  Journalism.  Vitae,  transcripts  and 
three  current  letters  of  recommendation 
should  be  forwarded  to:  Dr.  James 
Benjamin,  Chairman,  Department  of 
Communication,  The  University  of 
Toledo,  Toledo,  Ohio  43606.  Closing 
date  is  February  15,  1989.  Pending 
final  approval,  position  to  begin  Fall 
Quarter  1989.  The  University  of  Toledo 
is  an  Equal  Opportunity/Affirmative 
Action  Employer. 

UNIVERSITY  OF  ALABAMA.  Dynamic 
MA  program  invites  pros/students  who 
have  demonstrated,  or  shown  potential 
for,  excellence  in  journalism.  Assistant- 
ships.  Write:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-1482;  or  call  (205) 
348-8613. 

ATWOOD  CHAIR  OF  JOURNALISM 

The  University  of  Alaska  Anchorage  maintains  a  pool  of  nominees  and 
applicants  from  which  the  Atwood  Chair  of  Journalism  is  filled.  New  nomina¬ 
tions  and  applications  are  sought  at  this  time  for  the  1989-1990  academic 
year.  Applications  will  be  reviewed  beginning  January  16,  1989. 

This  is  a  distinguished  Visiting  Professorship  filled  annually  by  a  nationally 
recognized  journalist  or  journalism  educator.  Previous  teaching  experience  is 
desirable  but  not  required.  Applicants  should  exhibit  ability  and  desire  to 
teach.  Salary  is  $65,000,  plus  benefits  for  nine  months.  A  moving  allotment  is 
also  paid. 

Send  inquiries,  nominations,  and  applications  to  Dr.  Sylvia  Broady,  Chair, 
Search  Committee,  Department  of  Journalism  and  Public  Communications, 
University  of  Alaska  Anchorage,  3211  Providence  Drive,  Anchorage,  AK 
99508, 

To  ensure  consideration  for  the  89-90  academic  year,  applications  should  be 
received  by  January  16, 1989.  Inquiries  for  future  years  are  welcomed  at  any 
time. 

UAA  Is  an  Equal  Opportunity/Affirmative  Action  Employer  and  Education 
Institution. 

Note:  Must  be  eligible  for  employment  under  the  Immigration  Reform  and 
Control  Act  of  1986.  (179796) 

HELP  WANTED 

HELP  WANTED 

ADMINISTRATIVE 

ADMINISTRATIVE 

ASSISTANT  TO  COMPANY  PRESIDENT 
Hands-on,  one-year  internship  for 
minority  journalist  with  3-5  years  news¬ 
room  experience  and  commitment  to  a 
career  in  newspaper  management. 
Intern  will  serve  as  assistant  to 
company  president  in  all  aspects  of 
news  business.  Salary  commensurate 
with  experience.  Travel  allowance. 
Application  deadline  December  1, 
1988.  Send  resume,  three  letters  of 
recommendation  and  a  500-word  essay 
describing  reasons  for  interest  in  intern¬ 
ship  to:  Mr.  Loren  Ghiglione,  President, 
Worcester  County  Newspapers,  25  Elm 
Street,  Southbridge,  MA  01550. 

EXECUTIVE  MANAGER  Virginia  Press 
Association  seeks  chief  association 
executive  with  knowledge  of  journalism, 
newspaper  publishing;  familiar  with 
lobbying  procedures;  to  manage  adver¬ 
tising  sales,  newspaper  clipping  service 
and  association  operation.  Salary  in 
$50  to  $60  range,  commensurate  with 
experience;  generous  benefits;  ideal 
location;  unified  association.  Send 
resume,  letter  to  XM  Search,  VPA;  PO 
Box  C-32015,  Richmond,  VA 
23261-2015. 

EXECUTIVE  VICE  PRESIDENT 
National  Catholic  publishing  company 
is  seeking  individual  to  succeed  to  Pres¬ 
idency.  Candidate  must  have  Master’s 
of  Business  Administration  or  equiva¬ 
lency  and  minimum  of  five  years  execu¬ 
tive  administration  experience.  Send 
resume  and  salary  requirements  in 
confidence  tO:  Chief  Executive  Officer, 
200  Noll  Plaza,  Huntington,  IN  46750. 

ASSOCIATE  PUBLISHER  -  We’re  seek¬ 
ing  an  aggressive  and  versatile  leader 
with  strong  ad  sales,  business  and 
circulation  background  to  oversee  and 
contribute  to  all  areas  of  our  20-year- 
old  L.l.  entertainment  group.  Our 
candidate  should  motivate  by  example. 
Resume,  letter,  salary  history  to  Good 
Times,  Box  268,  Greenvale,  NY  11548. 

GENERAL  MANAGER 

Small  but  growing  chain  of  weekly 
upscale  newspapers  headquartered  in 
Florida  seeks  an  experienced  hands-on, 
take-charge  general  manager.  Must  be 
growth-  and  profit-oriented  with  excep¬ 
tionally  high  standards.  Planning, 
budgeting  and  sales  management  skills 
are  essential.  If  you  have  the  talent  and 
motivation  to  join  an  aggressive 
company  that  will  reward  you  with  a  mid 
to  high  five-figure  income,  send  a 
complete  resume  with  cover  letter  that 
includes  earnings  history  and  income 
expectations  to  Box  3383,  Editor  & 
Publisher. 

CO-OP  MANAGER 

Major  metropolitan  newspaper  seeks  to 
expand  its  Co-op  Advertising  share.  The 
person  we  want  must  have  strong  sales, 
organization  and  administrative  abili¬ 
ties,  as  well  as  motivational  and 
communication  skills. 

We  offer  excellent  benefits,  vacation 
policy  and  a  convenient  loop  location. 
Qualified  candidates  must  submit  a 
resume  to  Box  3380,  Editor  & 
Publisher. 

CONTROLLER 

A  Southern  NH  daily  and  Sunday  paper 
is  looking  tor  an  energetic  hard-working 
controller  with  4-5  years  experience. 

The  successful  candidate  will  have  a 
proven  track  record  in  budgeting,  plan¬ 
ning,  and  finance,  be  goal-oriented, 
possess  excellent  interpersonal  skills 
and  the  ability  to  motivate  and  direct 
the  organization  for  positive  growth.  The 
candidate  must  not  only  be  computer- 
oriented,  but  must  have  computer 
knowledge  in  order  to  direct  EDP 
management  in  addition  to  the  financial 
functions  of  the  company. 

A  newspaper  financial  background  and 
familiarization  with  labor  contracts  are 
a  definite  plus.  Salary  commensurate 
with  experience.  Excellent  benefits. 
Please  send  resume  tO: 

Marjorie  A.  Soper 

Personnel  Manager 

Telegraph  Publishing  Co. 

PO  Box  1008 

Nashua,  NH  03061 

GENERAL  MANAGERS  (2)  -  Two 
medium  weeklies  (stateside  and  inter¬ 
national.)  Must  have  experience  in 
newspaper  advertising  sales  with 
commercial  printing.  Compensation 
ranges  from  $40,000  to  $70,000.  We 
are  an  executive  search  firm  and  we  will 
contact  you  before  referring  your 
resume  to  the  client.  Send  resume  with 
salary  history  to  Box  3361,  Editor  & 
Publisher. 

GENERAL  MANAGER  for  a  growing 
Pennysaver  group  in  Central  New  York, 
consisting  of  three  Pennysavers  and  an 
AM/FM  radio  station.  Good  market  area 
with  excellent  opportunity  for  growth. 
Will  oversee  all  phases  of  operation. 
Sales  experience  a  plus.  State  experi¬ 
ence  and  salary  requirements  in  first 
letter.  Mail  replies  to  Box  3358,  Editor 
&  Publisher. 

DIRECTOR,  INFORMATION  SYSTEMS 

We  are  seeking  an  information  processing  professional  to  man¬ 
age  the  planning,  development  and  implementation  of  all  informa¬ 
tion  systems  in  our  company.  The  responsibilities  encompass  the 
management  of  the  mainframe  business  systems,  desktop  publish¬ 
ing  systems  and  all  peripheral  areas,  including  guiding  and  directing 
all  of  tlie  internal  personal  computer  related  activities. 

This  is  a  new  position  offering  an  excellent  opportunity  and 
challenge. 

Qualifications  for  the  position  include; 

•  At  least  8-10  years  experience  in  information  systems,  from 
hands-on  design  to  MIS  management-experience  in  the  Pub- 
ishing  field  a  definite  plus. 

•  B.S.  degree  in  Computer  Science,  or  related  area. 

•  Demonstrated  analytical  and  problem-solving  skills. 

•  Team  orientation,  with  excellent  people  skills. 

•  Good  communication  skills. 

We  are  prepared  to  offer  an  excellent  salary  and  benefits  package 
to  the  successful  candidate.  For  immediate  consideration,  please 
reply  with  an  introductory  letter  and  resume-and  include  salary 
requirements  to  Box  336S,  Editor  &  Publisher. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


CLASSIFIED  ADVERTISING 
Order  Blank 


ASSISTANT  CONTROLLER 
The  Centre  Daily  Times,  located  in 
State  College,  PA,  has  an  immediate 
opening  for  an  assistant  controller. 

The  position  reports  to  the  controller 
and  is  responsible  for  general  ledger 
accounting  and  oversees  monthly  finan¬ 
cial  closings,  supervises  payroll, 
purchasing  and  accounts  payable  staff, 
prepares  general  ledger  balance  sheet 
account  reconciliations,  and  is  also 
responsible  for  intercompany  account¬ 
ing.  A  B.S.  in  accounting  or  related 
field  and  2  to  3  years  newspaper  experi¬ 
ence  is  necessary.  A  CPA  would  be  a 
plus.  Please  send  resume  c/o  Personnel 
Dept.,  The  Centre  Daily  Times,  PO  Box 
89,  State  College,  PA  16804.  An  Equal 
Opportunity  Employer. 

GENERAL 
SALES  MANAGER 

Southern  California’s  fastest  growing 
weekly  shopper  group  needs  a  results- 
oriented  "Top  Gun”  to  lead  a  dynamic 
can-do  ad  sales  team  and  supervise 
combination  mail-home-rack  delivery 
system.  If  you  have  what  it  takes  to  run 
your  own  show  and  "make  things 
happen”,  this  is  the  opportunity  you’ve 
been  working  toward.  Send  resume  and 
salary  history  tO: 

ATTN:  PUBLISHER 
P.O.  Box  1539 
Palm  Desert,  CA  92261 


HUMAN  RESOURCES  MANAGER 
Medium-sized  northern  New  England 
newspaper  has  need  for  a  person  exper¬ 
ienced  in  labor  negotiations,  federal 
and  state  safety  standards  and  workers 
compensation  administration  for 
expanding  human  resources  depart¬ 
ment.  Send  full  resume  with  salary 
requirements  to  Box  3365,  Editor  & 
Publisher. 


MANAGEMENT  OPPORTUNITIES 

We  are  currently  seeking  qualified 
candidates  for  the  following  manage¬ 
ment  positions: 

C.O.O./GENERAL  MGR  to  $1  lOK 
Assume  bottom-line  management  of 
$15M  weekly  tabloid.  Management 
experience  required,  in  order  of  priority, 
in  marketing  and  sales  (field  and  tele¬ 
phone),  circulation,  and  operations. 
Long  Island,  NY. 

V.P  MARKETING  to  $100K 

Newly  created  position  to  provide 
strategic  marketing  direction  for  grow¬ 
ing  network  of  advertising  tabloids  in 
the  automotive,  real  estate,  boating, 
computer,  and  telecommunications 
categories.  Requires  strong  background 
in  competitive  positioning,  pricing,  and 
promotion  strategies.  CT  HQ  base; 
travel  within  NY  metro  area. 

CONTROLLER  $40-45K 

Hands-on  CPA  to  handle  full  range  of 
financial  reporting,  planning  and 
management.  Oversee  a  staff  of  4, 
reporting  to  General  Manager  and 
corporate  VP  Finance.  NY  metro  area. 

Please  send  letter,  resume  and  salary 
requirements  in  full  confidence  to  Box 
70  at: 

PERIODICAL 
STUDIES  SERVICE 
Executive  Search  Division 
200  West  57th  Street 
New  York,  NY  10019 


Nationwide  Newspaper  Recruiting 
EXECUTIVES  U.S. 
specialized  in  the  placement  of 
newspaper  positions  nationwide,  ie: 
Production/Ad  Execs/GM/Circulation 
FEE  PAID.  Call  or  Write: 

MARTY  MARSH 
EXECUTIVES  U.S. 

8719  E.  San  Alberto 
Scottsdale,  AZ  85258 


If  you  are  strong  in  sales,  we  can  have 
you  running  your  own  daily  in  30  days, 
at  10%  more  than  your  current  salary. 
Plus  share  in  the  profits.  We  provide 
strong  management  support.  Write  in 
confidence  to  George  Sample,  Ameri¬ 
can  Publishing  Company,  28  West 
South  St.,  Corry,  PA  16407. 


ADVERTISING _ 

ADVERTISING  DIRECTOR  -  Outstand¬ 
ing  opportunity  to  display  your  motiva¬ 
tional  and  training  skills  on  our  aggres¬ 
sive  45,000  daily  &  Sunday  in  Zone  3. 
This  individual  must  be  looking  to  lead, 
learn  and  advance  as  he/she  raises  the 
level  of  professionalism  of  our  total 
advertising  effort. 

Ability  to  sell  against  television  and 
radio  a  must!  Competitive  salary  and 
benefits.  Please  send  a  cover  letter 
outlining  your  strong  points,  salary 
history,  and  why  you  want  to  move  up 
and  run  your  own  department.  Box 
3354,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
North  America 

Prestigious  business  publication  needs 
dynamic,  imaginative,  spirited  advertis¬ 
ing  manger  with  graceful  aggressive¬ 
ness.  Salary  plus  percentages.  Three 
person  department.  Needs  to  supervise 
and  sell,  (lood  at  detail  and  inspiration. 
Start  now  -  if  you  are  good  at  this  post, 
there  is  room  at  the  top  to  move  ahead. 
Call  Darrell  Brown  (212)  758-074(1. 


ADVERTISING  DIRECTOR 
Small,  fast  growing  daily  and  Sunday 
seeks  an  AD  DIRECTOR  who  can  lead  a 
young  staff.  Circulation  is  10,000- 
soon  to  be  15,000.  The  market  is 
booming  and  so  is  competition.  If  you 
thrive  on  competition  and  want  recogni¬ 
tion  for  accomplishing  your  goals,  this 
is  the  spot  for  you.  Salary,  benefits, 
performance  bonus.  Zone  4.  Send 
resume  in  confidence  to  Box  3371, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  small 
Zone  5  daily,  weekly  and  shopper. 
Enthusiastic,  public  relations  oriented 
person  experienced  in  competitive 
markets  handling  major  account 
presentations,  budgeting  and 
motivating/training  sales  people. 
Expect  an  opportunity  to  become  gener- 
la  manager  with  group  within  two  years 
if  performance  and  management  skills 
dictate  such  a  move  is  mutually  benefi¬ 
cial.  Salary,  bonus,  benefits  and  profit 
sharing.  Respond  in  confidence  to  Chief 
Operating  Officer,  PO  Box  3353, 
Evansville,  IN  47732. 


ADVERTISING  DIRECTOR 
Area  4,  mid-size  Sunbelt  daily  combi¬ 
nation  newspaper  needs  aggrressive, 
outgoing  sales  leader  to  guide  sales 
staff  in  beautiful,  growing  area.  Good 
communicative  skills,  creative  flair  and 
direct  mail,  printing  background  help¬ 
ful.  Multi-facet  media  company  offers 
outstanding  benefits,  salary/bonus  and 
growth  potential.  Reply  to  Box  3379, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Baltimore’s  largest  weekly  newspaper 
(93,000)  seeks  a  creative  and  highly 
motivated  classified  manager.  Candi¬ 
date  must  have  outstanding  leadership 
skills  and  a  solid  track  record  for  setting 
and  achieving  goals.  Training  skills  a 
must.  Send  resume  and  salary  history  io 
Baltimore  City  Paper,  800  N.  Charles 
Street.  Suite  350,  Baltimore,  MD 
21201.  Attn:  Gail  (llough. 


CLASSIFIED  ADVERTISING  MANAGER 
West  Texas  daily  needs  experienced, 
motivated  classified  manager  with  crea¬ 
tive  ideas.  Send  resume  and  salary 
history  to  Advertising  Director,  Odessa 
American,  PO  Box  2952,  Odessa,  TX 
79760. 


Name  _ 
Company. 


Phone _ 

Classification _ 

Authorized  Signature. 
Copy - 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 988 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.80  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5.1 5  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $4.00  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 
CIRCULATION 


ADVERTISING  DIRECTOR 
Entertainment  weekly,  tops  in  its  Cali¬ 
fornia  central  coast  market,  seeks  a 
proven,  hands-on  leader  to  revitalize 
its  display  and  classified  9-person 
team.  Strong  skills  required  in  sales, 
training,  time  management,  motivation, 
telemarketing,  design  and  promotion. 
Positive,  winning  attitude  essential. 
This  is  an  opportunity  for  the  right 
person  with  excellent  benefits,  career 
growth  in  an  ideal  setting,  salary  range 
from  $36  to  $40K  plus  override.  Send 
cover  letter  and  resume  to: 

GOOD  TIMES 
PO  Box  1885 
Santa  Cruz,  CA  95061 


CLASSIFIED  MANAGER 

The  Tacoma  News  Tribune,  a  120,000 
daily  circulation  in  the  Pacific  north¬ 
west,  is  seeking  an  energetic,  exper¬ 
ienced  classifed  manager  to  direct  and 
supervise  all  personnel  and  dady 
departmental  activities.  Qualified 
candidates  should  have  a  proven  mana¬ 
gerial  track  record  which  has  improved 
the  effectiveness  and  quantity  of  classi¬ 
fied  advertising. 

Company  offers  a  competitive  wage  and 
incentive  package  40 IK  with  matching 
contributions,  pensions,  McClatchy 
stock  purchase  plan,  company  paid 
medical/dental. 

Interested  applicants  please  call  Judi 
Terrill,  Advertising  Director,  at  (206) 
597-8747  or  send  resume  to: 

Tacoma  News  Tribune 
PO  Box  11000 
1950  South  State  Street 
Tacoma,  \WA  98411 
Attn:  Judi  Terrill 


GENERAL  SALES  MANAGER 
Independent,  aggressive,  dynamic  TMC 
group  in  suburban  NYC  metro  area 
seeks  experienced  ad  director/retail 
advertising  manager  to  grow  with  us. 
Must  have  established  track  record  with 
entrepreneurial  ability.  Will  give  you 
initial  direction  and  general  guidelines 
but  the  ball  is  yours.  Send  resume, 
salary  history  in  confidence  to  Box 
3359,  Editor  &  Publisher. 


International  Advertising  Manager 
Needed  to  coordinate  international 
advertising  for  prestigious  business 
publications  overseas  department  -  also 
to  sell  advertising  with  graceful  aggres¬ 
siveness.  Based  in  NYC.  Good  at  detail 
and  supervision.  Should  know  European 
and  Asian  mentalities.  Call  Darrell 
Brown  (212)  758-0740. 


DISPLAY  ADVERTISING  MANAGER 
The  Northampton  Daily  Hampshire 
Gazette,  an  independent  paper  of 
21,000  circulation  in  the  lovely 
Connecticut  River  Valley  of  Massa¬ 
chusetts,  is  seeking  a  Display  Advertis¬ 
ing  Manager  to  supervise  and  train  a 
staff  of  15. 

The  ideal  candidate  will  have  had  exper¬ 
ience  across  a  variety  of  selling  situa¬ 
tions,  be  able  to  identify  opportunities 
and  problems  and  develop  and  imple¬ 
ment  effective  responses,  and  be 
committed  to  a  philosophy  that  places  a 
premium  on  quality  service  and 
community  newspapering. 

An  attractive  compensation  package, 
the  opportunity  for  advancement,  and 
challenges  certain  to  maximize  personal 
and  professional  growth  will  be  offered 
in  return. 

Please  send  a  letter  explaining  your 
reasons  for  applying  together  with  a 
resume  and  salary  history  to: 

Don  Nunes 

Director  of  Advertising  And  Marketing 
The  Daily  Hampshire  Gazette 
115  Conz  Street 
PO  Box  299 

Northampton,  MA  01060 
All  responses  will  be  held  in  confi¬ 
dence.  We  are  an  equal  opportunity 
employer. 


ARTIEDITORIAL 


ART  DIRECTOR 

The  Providence  Journal-Bulletin  is 
seeking  an  Art  Director  in  its  Editorial 
department.  The  position,  reporting  to 
the  Graphics  Managing  Editor,  will 
supervise  the  Sunday  Magazine,  direct 
a  staff  of  eight  feature-page  designers 
and  10  illustrators  and  information 
graphics  artists  and  be  a  key  member  of 
a  team  implementing  daily  use  of  color 
on  new  flexo  presses. 

A  high  degree  of  color  pre-press  know¬ 
ledge  is  important:  our  artists  do  pre¬ 
press  work  on  the  latest  electronic 
equipment.  Other  qualifications 
include  a  demonstrated  leadership  and 
administrative  ability. 

We  offer  an  outstanding  salary  and 
benefit  package  and  an  opportunity  to 
join  a  respected,  committed  news  orga¬ 
nization  in  a  highly  desirable  area  of 
New  England. 

Please  send  a  resume  and  a  cover  letter 
outlining  your  qualifications  in  confi¬ 
dence  to: 

Donald  Zimmerman 
Assistant  Personnel  Director 
Providence  Journal-Bulletin 
75  Fountain  Street 
Providence,  Rl  02902 
An  Equal  Opportunity  Employer 


GRAPHIC  ARTIST,  NEWSPAPER 
We  need  an  artist  who  is  both  an  illus¬ 
trator  and  a  graphics  designer,  strong  in 
the  use  of  Macintosh  computers  and  the 
MacDraw  program.  We  need  an  artist 
who  is  experienced  in  the  use  of  process 
and  mechanical  color.  The  ideal  artist 
would  have  at  least  3  years  newspaper 
experience.  Experience  in  a  related 
field  might  be  sufficient.  Call  Philip 
Bookman,  Executive  Editor,  The  Stock- 
ton  Record,  Stockton,  CA  at  (209) 
943-6397. 


CIRCULATION 


CIRCULATION  DIRECTOR 
Lively  30,000  state  capital  daily 
committed  to  continuing  circulation 
growth.  Candidates  should  have  district 
manager  or  similiar  experience  and  a 
good  track  record  in  the  top  circulation 
)ob  at  a  smaller  daily,  with  demon¬ 
strated  marketing,  management  and 
computer  skills.  Apply  to:  Paula 
Redmann,  Human  Resources,  The 
Bismarck  Tribune,  PO  Box  1498, 
Bismarck,  ND  58502. 


CIRCULATION  MANAGER 
70,000  combined  daily,  100,000 
Sunday  newspaper  in  Zone  2  seeking 
goal-oriented  assistant  to  Circulation 
Director.  The  right  candidate  must  be 
an  excellent  communicator  with  solid 
organizational  skills.  A  proven  track 
record  with  experience  in  rural  and 
urban  distribution,  zoning,  CIS,  single 
copy,  promotion  and  overall  circulation 
management  is  essential.  We  are  an 
aggressive,  well-managed,  indepen¬ 
dently  owned  newspaper  offering  excel¬ 
lent  salary,  benefits,  and  stability  in  a 
beautiful  area  in  the  northeast  U.S. 
Send  resume  including  salary  history 
and  requirements  to  Box  3352,  Editor 
&  Publisher. 


CIRCULATION  MANAGER 
Expanding  50,000  paid  weekly  group  in 
suburbs  of  Pittsburgh  is  seeking  a  goal- 
oriented  manager  with  a  proven  track 
record.  Experience  of  managing  and 
developing  carrier  and  mail  distribu¬ 
tion,  TMC  product  development,  sales 
promotion,  systems  and  budgeting  is 
essential  for  this  important  position  in 
our  managment  team.  We  offer  an 
excellent  salary  and  benefits  with  the 
potential  for  career  development  in 
other  companies  in  our  group.  Send 
cover  letter  with  resume  giving  full 
career  and  salary  history  to  Gateway 
Press,  Inc.,  Att:  Alice  Tovey,  610  Beat¬ 
ty  Rd.,  Monroeville,  PA  15146. 


HOLIDAY  DEADLINES 

Due  to  the  holidays,  new  deadlines  are 
in  effect  for  the  following  issues: 


ISSUE 

December  24 
December  31 
January  7 


DEADLINE  DATES 
line  ads 

December  19,  12  noon 
December  22,  1 2  noon 
December  29,  1 2  noon 


DEADLINE  DATES 
display  ads 

December  15,  5PM 
December  20,  5PM 
December  27,  5PM 


E&P’s  offices  will  be  closed  on 
December  23rd,  26th,  30th  and  January  2nd. 
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CIRCULATION  MANAGER 
26,000,  6-day,  in  one  of  the  most 
beautiful  regions  of  the  United  States  is 
needed.  Candidate  must  have  previous 
management  experience.  Promotion, 
creativity,  people-skills,  and  desire  to 
succeed  all  a  must.  Competitive  salary, 
opportunity  for  growth.  Send  resume  to 
Box  3388,  Editor  &  Publisher. 


HOME  DELIVERY  MANAGER 
Medium-sized  Zone  2  AM  daily  and 
Sunday  needs  a  shirt-sleeve  manager  to 
direct  all  facets  of  the  home  delivery 
department.  This  position  will  lead  to 
Cirulation  Director.  The  ideal  candidate 
must  be  experienced  with  AM  delivery 
and  all  aspects  of  promotion.  Candi¬ 
dates  from  the  New  York/New  Jersey 
area  are  preferred.  Excellent  compensa¬ 
tion  package.  Send  resume  including 
salary  history  to  Box  3385,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY 

PROGRAMMERS  AND  COMPUTER 
SUPPORT  STAFF 

A  leading  international  supplier  of 
newspaper  computer  systems  is  in  the 
process  of  expanding  their  current  staff 
of  35  working  on  the  following  projects: 

•  Information  Retrieval  Library  System 
Support  Programmer  -  Our  newspaper 
library  software  consists  of  30,000 
lines  of  C  code  which  runs  under  DEC 
VMS,  UNIX/Xenix  386  systems,  and  MS 
DOS  Windows.  Programmer  functions 
include  program  maintenance,  user 
training,  assisting  with  documentation, 
customer  support  and  installation. 

•  Circulation  Project  Manager  -  Our 
circulation  software  consists  of  over 
600  programs  in  150,000  lines  of 
DIBOL.  Software  runs  on  DEC  VMS  and 
UNIX/Xenix  386  systems.  The  circula¬ 
tion  project  manager  will  supervise  a 
small  development  and  support  team. 
We  are  also  looking  for  project  members 
on  the  circulation  team. 

•  Editorial/Classified  Software  Engi¬ 
neers  -  Our  editorial  and  classified 
systems  consist  of  over  300,000  lines 
of  C  software.  Project  work  includes 
conversion  of  the  software  from  VA)(/ 
DECNET  platform  to  Xenix/386  Xenix- 
NET  platform.  Important  skill  areas 
include  networking,  databases  for 
distributed  file  systems,  and 
composition. 

•  Publication  Pagination  Systems  Soft¬ 
ware  Engineer  -  The  work  includes 
designing,  implementing,  installing, 
and  supporting  Apple/Macintosh  bas^ 
pagination  and  graphics  subsystems 
with  VAX/VMS  and  Xenix/386  text 
processing  systems. 

•  Technical  Writer  -  Our  writers  produce 
on-line  help  and  manuals  for  our 
applications. 

•  Training/Support  Technician  -  Duties 
include  developing  and  teaching 
courses,  telephone  support,  and  distri¬ 
bution  of  new  releases. 

•  Regional  Sales  Manager  -  Our  sales 
staff  specializes  in  consultative  selling. 
Extensive  systems  knowledge  is 
required  with  sufficient  writing  exper¬ 
tise  to  create  system  solutions  and 
proposals. 

In  general  applicants  will  be  evaluated 
on  their  ability  to  work  as  part  of  a  team, 
their  technical  skills,  commitment,  and 
ability  to  learn.  Please  send  resume 
including  cover  letter  with  salary  history 
and  specific  skills  which  make  you 
particularly  qualified  to: 

Software  Consulting  Services 
3162  Bath  Pike 
Nazareth,  PA  18064 
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HELP  WANTED 


DATA  PROCESING 


COMPUTER  TECHNICIAN 
EVENING  SHIFT 

We  are  an  employer  in  Zone  2  who  is 
recruiting  for  a  computer  technician  to 
fill  a  support  position  on  our  evening 
staff. 

The  right  candidate  will  have  experi¬ 
ence  with  VDT’s  and  Facsimile  equip¬ 
ment  as  well  as  chip-level  knowledge  in 
electronics  and  electronic  controls. 
Experience  with  a  mycro-wave  link  and/ 
or  computer  systems  a  big  plus. 

Hours  are  6PM-2AM.  Salary  commen¬ 
surate  with  experience.  Apply  tO: 
Personnel  Department 
The  Times  Herald-Record 
40  Mulberry  Street 
Middletown,  NY  10940 
Equal  Opportunity  Employer  M/F/V/H 


MANAGEMENT  INFO 
SYSTEMS  MANAGER 
The  Kingsport  Times  News,  northeast 
Tennessee’s  leading  newspaper  with  a 
daily  circulation  of  47,000,  needs  a 
person  with  strong  communication 
skills  and  heavy  exposure  in  a  Collier- 
Jackson-COBOL  environment  using 
DEC  VAX  hardware.  Ideal  candidate  will 
know  the  newspaper  business,  especial¬ 
ly  circulation  and  advertising  and  finan¬ 
cial  accounting.  Send  resume  and 
salary  history  to  David  Rau,  Publisher, 
Kingsport  Times  News,  PO  Box  479, 
Kingsport,  TN  37662. 


_ EDITORIAL _ 

Aggressive,  versatile  REPORTERS 
needed  for  17,000-circulation  PM. 
Competitive  Kansas  City  metropolitan 
market.  Accepting  applications  for 
current  and  future  openings.  Send 
resume,  clips,  references  to  Dan  Potter, 
executive  editor.  The  Examiner,  PO  Box 
458,  Independence,  MO  64051. 

ARCHIE  COMICS  seeks  new  creative 
talent.  If  you  are  an  experienced 
cartoonist,  comic,  joke  or  syndicated 
strip  writer  and  or  comic  editor,  or  if  you 
have  the  right  stuff  to  be  one,  please 
send  a  resume  and  creative  submission 
to  Archie  Submissions  Editor,  325 
Fayette  Ave.,  Mamaroneck,  NY  10543. 


Take  a  GIANT  step... 
Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


NEED  A  JOB? 

Then  you  need  MediaLine. 
MediaLine  is  a  daily  updated  job 
listing  service.  With  just  one  call 
you  will 

—  have  access  to  new  job  open¬ 
ings  every  day. 

—  hear  about  jobs  for  staff 
writers,  copy  editors,  sports 
writers  or  editors. 

—  save  money  on  endless  phone 
calls,  chasing  leads  that  are 
weeks  old.  Media-Line  costs 
you  less  than  90  cents  a  day. 

Call  our  toll  free  number  to  get 
your  job  search  into  high  gear. 

800-237-8073 


In  California:  408-296-7353 


HELP  WANTED 


EDITORIAL 


ASSISTANT  NEWS  EDITOR 
The  Columbian  (circulation  50,000)  in 
Vancouver,  Washington,  is  looking  for 
an  energetic,  highly  motivated  editor  to 
supervise  six  copy  editors,  plan  cover¬ 
age  of  major  national  and  international 
events,  design  pages  and  provide  lead¬ 
ership  through  exemplary  editing  and 
headlines. 

Applicant  must  have  extensive  know¬ 
ledge  of  newspaper  reporting  and 
production;  standards  of  libel,  taste  and 
fairness;  design  principles;  national 
and  world  events;  and  all  aspects  of 
copy  editing.  Applicant  also  must  have 
displayed  ability  to  manage  employees. 
In  return  you  can  expect  to  start  at 
$2,127  to  $2,659  per  month,  depend¬ 
ing  on  experience.  The  benefit  package 
includes  27  paid  days  off  annually,  paid 
medical,  dental,  life,  long-term  disabili¬ 
ty  insurance  and  a  profit  sharing/40  l(k) 
plan. 

You  will  enjoy  excellent  working  condi¬ 
tions  in  a  great  town  on  the  Columbia 
River  across  from  Portland,  Oregon. 
We're  90  minutes  from  Pacific  Ocean 
beaches  or  from  Cascade  Range  ski 
slopes. 

Please  send  cover  letter  and  resume  to; 
The  Columbian,  Attn:  Human  Resour¬ 
ces,  PO  Box  180,  Vancouver,  WA 
98666. 

Equal  Opportunity  Employer 


BUREAU  CHIEF,  REPORTER  candi¬ 
dates  sought  by  northwest  Connecticut 
AM  daily.  Letter,  resume,  clips  to  David 
Parker,  The  Register  Citizen,  190  Water 
St.,  Torrington,  CT  06790. 


BUREAU  CHIEF 

The  Herald  &  Review  is  opening  a  news 
bureau  in  Effingham,  pub.  of  an 
8-county  coverage  area.  Musts  for  appl¬ 
icants:  proven  reporting,  writing  and 
editing  skills,  wiz  at  managing  time  and 
a  zeal  to  be  first.  Send  resume  and  clips 
to  T.  Kuhle,  Herald  &  Review,  PO  Box 
311,  Decatur,  IL  62525. 


BUSINESS  REPORTERS 
Investor’s  Daily  has  immediate  open¬ 
ings  in  its  Los  Angeles  headquarters  for 
experienced  business  reporters  and 
copy  editors.  Prior  business  journalism 
required  and  advanced  degrees 
preferred.  Salary  and  benefits  competi¬ 
tive  with  other  major  national  dailies. 
We  are  an  innovative  and  aggressive 
newspaper  looking  for  people  who  can 
help  us  grow.  Resume  and  clips  to 
Stephen  Fox,  Editor,  1941  Armacost 
Avenue,  Los  Angeles,  CA  90025. 


BUSINESS  JOURNALISM 
IN  NORTH  CAROLINA 
The  nation’s  largest  publisher  of  busi¬ 
ness  magazines  is  seeking  top-notch 
journalists  for  its  fast-growing  business 
newspaper  branch  based  in  North 
Carolina.  We’re  looking  tor  experienced 
journalists  only.  Business  writing  a 
plus.  Rapid  developement  of  both  new 
and  existing  publications  mean  growth 
opportunities  in  business  writing  and  in 
editorial  management.  North  Carolina 
headquarters,  in  Greensboro/Winston- 
Salem/High  Point,  is  an  ideal  spot  for 
relocation.  Send  resume  to  Business 
Journalist,  PO  Box  2754,  High  Point, 
NC  27261. 


CITY  EDITOR 

26,000  circulation  afternoon  newspap¬ 
er  seeks  City  Editor  to  lead  staff  of 
eleven  reporters,  assistant  city  editor  in 
a  competitive  news  environment.  Appl¬ 
icant  should  be  an  excellent  idea 
person,  able  to  see  beyond  the  obvious 
story  and  eager  to  tackle  the  tough 
story.  Applicants  should  have  five  years 
experience  reporting  and  editing, 
aggressive  news  instincts,  strong  people 
skills  and  be  well  organized.  Write  to 
Ann  L.  Clark,  Managing  Editor,  Green¬ 
ville  Piedmont,  PO  Box  1688,  (ireenvil- 
le,  SC  29602. 


HELP  WANTED 


EDITORIAL 


COLUMNIST 

The  Roanoke  Times  &  World-News, 
125,000  circulation,  is  looking  for  a 
local  columnist  to  write  3  times  a  week. 
We  want  someone  who  can  capture  the 
feel  of  the  Roanoke  Valley  and  its 
surrounding  territory  in  southwest  Virgi¬ 
nia.  We  want  our  columnist  to  write 
about  issues,  people  and  events  and 
write  about  them  with  personality  and 
wit,  indignation  and  humor.  We’re  not 
looking  for  an  editorial  writer.  Our 
columnist  is  expected  to  be  a  reporter 
and  not  simply  a  commentator  on  the 
news. 

If  you’re  interested,  submit  3-7  sample 
columns,  650  to  800  words  each,  to 
William  K.  Warren,  Jr.,  Managing 
Editor,  Roanoke  Times  &  World-News, 
PO  Box  2491,  Roanoke,  VA  24010. 
Include  resume  and  2-page  autobiogra¬ 
phy.  Deadline  is  December  15th.  EOE. 

COPY  EDITOR 

The  Providence  Journal-Bulletin  is 
seeking  copy  editing  candidates  for 
present  and  future  openings  on  our  copy 
desk. 

We  are  seeking  applicants  with  the 
potential  for  professional  growth  and 
the  willingness  to  accept  responsibility. 
The  ideal  candidate  will  have  three 
years  of  experience,  including  layout 
and  wire  and  local  copy  editing. 

This  would  be  an  excellent  opportunity 
for  a  news  editor  from  a  small  or  mid¬ 
sized  daily. 

We  offer  a  competitive  salary  and  bene¬ 
fits  program  including  health  and 
dental,  insurance,  a  401-K  savings  plan 
and  tuition  reimbursement. 

Send  a  resume  and  cover  letter  outlin¬ 
ing  your  qualifications  to: 

Mark  Scully 

Personnel  Administrator 
Providence  Journal-Bulletin 
75  Fountain  Street 
Providence,  Rl  02902 
An  Equal  Opportunity  Employer 


COPY  EDITOR 

The  Korea  Times,  a  well  established 
and  fast  growing  ethnic  daily  newspaper 
in  Los  Angeles,  is  looking  for  an  exper¬ 
ienced  full-time  copy  editor  for  its  Engl¬ 
ish  language  edition.  Must  have  proven 
skills  in  editing  and  headline  writing. 
Send  resumes  and  salary  history,  along 
with  work  samples  and  reference  list  to 
Korea  Times  English  Language  Section, 
PO  Box  74517,  Los  Angeles,  CA 
90004-4896. 


COPY  EDITOR 

The  York  Daily  Record,  a  growing  daily 
and  Sunday  in  South  Central  PA,  seeks 
an  experienced  copy  editor  with  a  talent 
for  words  and  layout  and  a  take-charge 
personality.  We’re  paginated  and 
MACed,  and  we  need  someone  who  can 
handle  both  or  is  eager  to  learn.  Send 
resumes,  tearsheets  and  a  letter  telling 
what  motivates  you  to  Tracy  Collins, 
M.E.,  York  Daily  Record,  1750  Indust¬ 
rial  Hwy.,  York,  PA  17402. 

COPY  EDITORS 

We  are  reopening  our  search  for  quality 
copy  editors.  Expansion  and  promotion 
at  the  Boston  Herald  has  created  open¬ 
ings  in  NEWS,  FINANCIAL  and 
SPORTS.  If  you  have  a  minimum  of  3 
years’  experience,  if  your  editing  is 
second-to-none,  if  you  can  design  pages 
and  write  heads  that  sing,  we’d  like  to 
hear  from  you.  The  Boston  Herald  is  an 
EOE.  No  phone  calls,  please.  Write  tO: 

George  Kindel 
Assistant  Managing  Editor 

Boston  Herald 
One  Herald  Square 
Boston,  MA  02106 


EDITOR  for  1,600  weekly  newspaper  in 
eastern  NC.  Pleasant  waterfront 
community  in  need  of  editor  who  wants 
to  mingle  with  residents.  Send  resume 
to  Executive  Editor,  PO  Box  588, 
Elizabeth  City,  NC  27909. 


HELP  WANTED _ 

_ EDITORIAL _  I 

COPY  EDITORS 

Needed  by  the  Las  Vegas  Review  Jour¬ 
nal  which  has  a  circulation  of  120,000. 

Two  years  of  copy  editing  experience  on 
a  daily  newspaper  is  required.  Prefer 
someone  with  slot  experience  and 
strong  layout  skills.  Send  resume  to  Joe 
Kirby,  News  Editor,  PO  Box  70,  Las 
Vegas,  NV  89125-0070. 


EDITOR 
New  England 

We’re  looking  tor  an  exceptional  editor 
for  our  small  daily  in  beautiful  northern 
New  England.  And  we’re  witling  to  pay 
the  price.  Obviously  you  must  have 
strong  writing,  editing  and  graphics 
skills  as  well  as  outstanding  organiza¬ 
tional  ability  and  superior  people  skills. 
You  must  also  have  extensive  know¬ 
ledge  of  national  and  world  affairs  but 
the  catch  is  the  relatively  high  commun¬ 
ity  profile  you  have  to  be  comfortable 
with.  This  is  not  a  stay-behind-the-desk 
job.  In  addition  to  a  very  competitive 
salary,  we  offer  a  wonderful  non-urban 
lifestyle  and  the  excitement  of  a  compe¬ 
titive  battle.  Send  resume  and/or  letter 
of  introduction,  your  salary  history  and  a 
sample  of  your  current  product  to  Box 
3376,  Editor  &  Publisher. 


EDITOR 

Stevens  Publishing  Corporation,  estab¬ 
lished  in  1923,  has  an  opening  for  an 
editor  on  one  of  several  national  maga¬ 
zines  produced  in  Waco,  TX.  Prefer  3 
years  solid  writing  experience,  preferab¬ 
ly  in  a  newspaper  environment.  For 
immediate  consideration,  please  call 
Paula  Payne  (817)  776-9000. 

EDUCATION/HEALTH  REPORTER: 
We’re  looking  for  a  reporter  with  verve 
and  a  burning  curiosity  who  is  willing  to 
work  hard  at  one  of  the  best  small  daily 
newspapers  in  California.  We’re  offering 
a  commitment  to  quality  journalism  and 
the  training  and  feedback  that  accom¬ 
panies  that  commitment.  Send  resume, 
clips  and  references  to  Walt  Glines,  City 
Editor,  The  Dispatch,  PO  Box  22365, 
Gilroy,  CA  95021-2365.  (408) 
842-6411. 


EXECUTIVE  EDITOR 
To  lead  50M  Western  PA  daily  and 
Sunday  top-award-winner  in  retaining 
high  penetration  via  well-tailored, 
reader-pertinent,  local  news  and  infor¬ 
mation  emphasis  in  one  county  while 
taking  a  younger,  spirited  David  up 
against  Goliath  in  another.  Full  benefits 
include  401(k).  Send  resume  et  al  and 
copy  of  current  daily  to  Box  3390, 
Editor  &  Publisher. 


EXPERIENCED  PHOTOJOURNALIST 
For  Arizona  daily  newspaper.  Some  writ¬ 
ing  ability  desirable.  Outstanding 
opportunity.  Good  salary  commensurate 
with  ability  and  experience.  Send 
resume,  references  and  some  clips  to 
Publisher,  Casa  Grande  Dispatch,  Box 
C3,  Casa  Grande,  AZ  85222. 


EXPERIENCED  EDITOR  wanted  for 
small  daily  newspaper.  Responsibilities 
include  managing  a  staff  of  four,  writ¬ 
ing,  editing.  Send  resume  to  Editor 
Wanted,  News  Tribune,  P.O.  Box  879, 
Keyser,  WV  26726. _ 

FREELANCERS  NEEDED 
Writers  and  photographers  in  Great 
Lakes  Cities,  especially  Cleveland, 
Toledo,  Chicago  and  Detroit,  by  nation¬ 
al  boating  newspaper.  Interested  in 
enterprise  photos  and  clear  and  concise 
copy  -  news,  features,  trend  stories. 
Send  query  and  samples  to  Regional 
Editor,  Soundings  Publications,  35 
Pratt  Street,  Essex,  CT  06426. 


GENERAL  ASSIGNMENT  REPORTER 
We’re  seeking  an  experienced,  aggres¬ 
sive  reporter  for  five-day-a-week  daily. 
Contact  Don  Hall,  Northern  Wyoming 
Daily  News,  Box  508,  Worland,  Wyom¬ 
ing  82401. 
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GROWTH-ORIENTED  Cincinnati 
publishing  company  seeks  reporters 
and  editors  with  top-notch  journalism 
skills  for  current  and  future  openings. 
Must  be  accurate,  creative,  willing  to 
hustle  and  care  about  quality.  Must 
have  minimum  of  one  year  experience. 
Send  resume,  samples  and  salary 
history  to  Editor,  Greater  Cincinnati 
Business  Record,  7  West  7th  St.,  Suite 
1820,  Cincinnati,  OH  45202.  EOE. 


GENERAL  ASSIGNMENT/SPORTS 
reporter  wanted  for  a  Knight-Ridder 
twice  weekly  newspaper  in  the  Florida 
Keys.  Requires  curiosity,  enthusiasm, 
ability  to  learn,  willingness  to  work. 
Photography,  layout  helpful.  Profes¬ 
sional,  award-winning  staff  is  commit¬ 
ted  to  excellence.  If  you  are  a  j-school 
grad  looking  for  a  first-rate  paper,  send 
clips  and  resume  to  Jackie  Harder, 
Editor,  The  Keynoter,  PO  Box  158, 
Marathon,  FL  33050.  No  phone  calls. 


GUAM  CORRESPONDENT  for  Pacific 
Stars  and  Stripes,  a  US  Forces 
newspaper  with  headquarters  in  Tokyo, 
Japan.  Applicants  should  possess 
strong  writing  skills  with  at  least  three 
years  experience  in  reporting  or  editing. 
Compensation  includes  base  starting 
pay  of  $19,493,  a  20%  post  differen¬ 
tial,  plus  access  to  military  shopping  or 
a  5%  cost  of  living  allowance.  Apply  by 
sending  Department  of  the  /\rmy  Form 
3433,  available  at  U.S.  government 
offices,  and  a  narrative  describing 
experience.  If  applicant  forms  are 
unavailable,  write  to  us  for  one.  If  you 
claim  veteran’s  preference,  include 
documentation.  All  application  mater¬ 
ials  must  be  received  by  December  31. 
Contact:  Civilian  Personnel  Manager, 
Pacific  Stars  and  Stripes,  APO  San 
Francisco,  CA  96503-0110. 


GRAPHICS  EDITOR 
NEWS  EDITOR 

The  Knoxville  Journal  has  two  immedi¬ 
ate  openings: 

GRAPHICS  EDITOR  to  supervise  two 
artists,  an  assistant  and  possibly  photo 
department.  Requires  experience  in 
producing  graphics  and  ability  to 
generate  ideas. 

NEWS  EDITOR  to  supervise  copy  desk 
for  news  and  sports  pages.  Must  under¬ 
stand  graphics,  know  how  to  plan,  and 
make  tough  PM  deadlines. 

Send  resume  and  samples  to  Larry 
Aldridge,  Managing  Editor,  The  Knoxvil¬ 
le  Journal,'  PO  Box  59050,  Knoxville, 
TN  37950. 


Graphics  Editor 
Copy  Editor/News  Editor 
Reporter 

Assistant  City  Editor 
A  mid-sized  daily  in  the  West  is  looking 
for  a  graphics  editor.  An  East  Coast 
daily  needs  copy  editors  experienced  (4 
years)  reporters,  strong  leader  for  an 
assistant  city  editor's  job.  Still  another 
East  Coast  paper  wants  a  feature  copy 
editor  and  a  news  editor.  If  you  are  qual¬ 
ified  for  these  positions,  send  your 
resume  to  JOB  BANK,  2615  River 
Road,  Suite  7,  Cinnaminson,  NJ  08077 
or  call  director  Jenny  Woestendiek  or 
Susan  Nicklaus  at  (609)  786-1910. 
There  are  no  referral  fees  if  you  qualify 
for  these  positions. 


MANAGING  EDITOR 
A  progressive  group  of  metro  market 
suburban  weeklies  needs  an  exper¬ 
ienced  leader.  You  will  need  to  be  a 
top-notch  writer,  copy  editor,  and  be 
graphics-oriented.  You  must  be  crea¬ 
tive,  innovative,  and  able  to  organize 
and  direct  a  staff  of  20  plus.  You  must 
enjoy  community  involvement.  This  is  a 
great  opportunity  to  expand  your  career 
with  an  aggressive  organization,  in  zone 
5,  the  Great  Lakes  region.  Send 
resume,  clips  and  compensation  expec- 
tations  to  Box  3384,  Editor  & 
Publisher. 


GOD  IS  CALLING 

Top  award-winning  weekly  on  Lake 
Superior  in  north  woods  of  Michigan’s 
Upper  Peninsula  needs  reporter.  Need 
either  sports  writer  with  some  general 
news,  feature  and  outdoor  assignments; 
or  general  news  reporter  with  some 
sports  writing.  Photo  and  layout  skills  a 
must,  darkroom  experience  helpful. 
Good  spot  for  recent  J-school  graduate. 
Send  resume,  clips  and  references  to 
Ed  Danner,  Sentinel,  202  N.  Main, 
L’Anse,  Ml  49946.  Phone  (906) 
524-6194  (ask  for  Ed,  Barry,  or  Dave). 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


INVESTIGATIVE/GENERAL 
ASSIGNMENT  REPORTERS 
We’re  a  progressive  70,000  PM  in  Zone 
5  metro  area.  Experienced,  investiga¬ 
tive  reporter  needed.  Also,  general 
assignment  writers.  Good  pay,  benefits. 
Resume  with  references  to  Box  3381, 
Editor  &  Publisher. 


LIFESTYLE  EDITOR 
For  Vero  Beach  Press-Journal,  a 
25,000  circulation  AM,  halfway  down 
Florida  East  Coast.  Five-person  staff, 
large  section,  use  much  color.  Applic¬ 
ants  must  have  experience  as  lifestyle 
or  features  editor.  Must  be  good  at  plan¬ 
ning,  design,  motivation  and  be  able  to 
produce  bright,  bold  layouts  and  topi¬ 
cal,  fresh  story  ideas.  No  calls,  please. 
Send  resume  and  tearsheets  of  work  to 
Bryon  Gray,  c/o  Vero  Beach  Press  Jour- 
nal.  Box  1268,  Vero  Beach,  FL  32961. 

LOCAL  MEDIA  ORGANIZER  and 
NATIONAL  MEDIA  positions  available 
for  generating  coverage  of  hunger 
issues.  Both  positions  require  three 
years  media  or  PR  experience,  excellent 
writing  and  communication  skills,  and 
knowledge  of  hunger  issues.  Christian 
faith  perspective  essential.  Salary 
based  on  need.  Write:  Personnel  Direc¬ 
tor,  Bread  for  the  World,  802  Rhode 
Island  Avenue,  NE,  Washington,  DC 
20018. 


MAGAZINE  WRITER 
The  Anchorage  Daily  News  is  seeking  a 
writer  for  its  Sunday  magazine.  Applic¬ 
ants  should  be  superb  storytellers  and 
aggressive  reporters  who  know  the 
difference  between  a  feature  and  a 
magazine  story  and  can  consistently 
deliver  top-notch  work.  What  we  offer  is 
opportunity  -  to  be  creative,  to  cover 
fascinating  subjects,  to  work  with  a  top 
photo  and  design  team,  and  to  help 
steer  a  small  Sunday  magazine  toward 
national  excellence.  Applicants  should 
have  5  years  newspaper  or  magazine 
experience.  Send  resume,  clips,  and  a 
letter  describing  yourself  to  Mike  Camp- 
bell.  Assistant  Managing  Editor, 
Anchorage  Daily  News,  PO  Box 
149001,  Anchorage,  AK  99508. 


LIFESTYLES  EDITOR: 

Skilled,  imaginative  editor  needed  to 
make  feature  pages  come  alive.  Lifes¬ 
tyles  section  should  be  fun,  touching, 
contemplative  and  more.  Skilled  pho¬ 
tographers,  co-editors  and  writers  await 
your  arrival  at  one  of  the  best  small  daily 
newspapers  in  California.  Send  resume, 
clips  and  references  to  Mark  Derry, 
Executive  Editor,  The  Dispatch,  PO  Box 
22365,  Gilroy,  CA  95021-2365.  (408) 
842-6411. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  1001 1 


MANAGING  EDITOR 
An  outstanding  career  opportunity  for 
an  aggressive  newspaper  editor.  The 
Mesquite  News,  a  Harte-Hanks 
community  newspaper,  has  an  immedi¬ 
ate  opening  for  a  managing  editor.  The 
position  involves  the  day-to-day  supervi¬ 
sion  and  leadership  for  a  7-person  news 
staff.  Journalism  degree  and/or  strong 
news  management  required.  Send 
resume  with  salary  requirements  to 
Publisher,  Mesquite  News,  PO  Box 
850136,  Mesquite.  TX  75185-0136. 


NEWS  EDITOR  & 
ASSISTANT  CITY  EDITORS 
Superb  opportunities  on  award-winning 
progressive  70,000  PM  in  highly 
competitive  metro  region.  We’re  looking 
for  editors  experienced  in  staff  direc¬ 
tion,  copy  editing,  headline  writing, 
graphics  and  contemporary  design.  A 
chance  to  be  part  of  an  aggressive  news 
team.  Good  pay  and  benefits.  Refer¬ 
ences  with  resume.  Zone  5.  Box  3360, 
Editor  &  Publisher. 


NEWS  WEEKLY  in  Northern  Virgina 
market  seeks  seasoned  young  journalist 
to  join  a  team  dedicated  to  producing 
the  highest  quality  product  possible  for 
an  intelligent  readership.  Must  be  thor¬ 
oughly  experienced  in  general  assign¬ 
ment  reporting  and  have  an  eye  on  a 
management  feature.  Mid-$20’s  for  the 
right  person.  Send  resume,  clips,  avail¬ 
ability  to:  Managing  Editor,  Leesburg 
Today,  112-Q  South  Street  SE,  Lees¬ 
burg,  VA  22075. 


Senior 

Writer 

Book  Crafts 


NEWS  EDITOR  for  group  of  multi-zoned 
community  newspapers.  Write 
Publisher,  Bergen  News,  PO  Box  616, 
Palisades  Park,  NJ  07650. 


NEWS  EDITORS  (1  for  twice-weekly,  1 
weekly)  reporter  and  photographer 
needed  immediately  by  rapidly  expand¬ 
ing  newspaper  company  in  Southern 
California.  Seeking  motivated,  self- 
directed  staff  members  who  will  help 
continue  to  maintain  excellent  quality 
levels  in  our  5  publications.  Excellent 
location  near  ocean,  mountains  and 
desert.  Progressive  approach  to 
community  newspapers.  Lots  of  color 
including  4-color  photography.  Join  the 
team!  Send  resume,  cover  letter  with 
salary  requirements  and  non-returnable 
clips  to  Reed  Print,  Inc.,  PO  Box  938, 
Delano,  CA  93216.  (805)  725-0600 
for  Paul. 


NEWS  EDITORIAL  -  Assistant  or  Associ¬ 
ate  Professor.  Teach  undergraduate 
courses  in  journalism  and  conduct 
scholarly  research.  Advise  students  and 
perform  other  faculty  duties,  including 
committee  work  and  special  projects. 
Master’s  degree  required,  professional 
experience  experience  and  Ph.D. 
preferred.  Begin  August  22,  1989. 
Application  deadline  February  1,  1989. 
Send  resume  and  support  material  to: 
William  Giles,  Director,  Manship  School 
of  Journalism,  Louisiana  State  Universi- 
ty.  Baton  Rouge,  Louisiana 
70803-7202.  LSU  is  an  equal  oppor¬ 
tunity,  affirmative  action  employer. 


Better  Homes  &  Gardens  seeks  competent  writer  and 
photo  stylist  to  provide  technical  expertise  in  develop¬ 
ing  editorial  material  in  the  crafts  area  for  its  books  and 
related  publications. 

The  successful  candidate  will  have  college  degree,  ex¬ 
cellent  command  of  the  English  language,  preferably 
with  some  writing  experience,  as  well  as  thorough  vrark- 
ing  knowledge  of  all  basic  crafts  techniques  with  em¬ 
phasis  on  needlecrafts  and  mastery  of  one  of  the  follow¬ 
ing;  quilting,  crocheting,  cross-stitching  and  embroidery, 
knitting  and/or  sewing.  Must  also  possess  knowledge 
of  instruction  writing,  pattern  development,  book  or 
magazine  development  and  production.  Some  travel. 

Location:  Des  Moines,  Iowa 

Send  resume,  writing  samples  and  cover  letter  with 
salary  history  and  requirements  in  confidence  to: 

Miss  Draper 
Corporate  Director 
Executive  Placement 
Meredith  Corporation 
Box  724C 
Locust  at  17th 
Des  Moines,  lA  50336 

An  equal  opportunity  employer 


SMeredith 

I  CORPORATION 
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HELP  WANTED 


EDITORIAL 


NEWSROOM  MANAGER  supervising 
staff  or  34  at  The  Odessa  American  in 
West  Texas.  Managing  editor  taking 
applications  to  fill  this  key  newsroom 
position  for  someone  who  has  the  skills 
to  be  an  assistant  M  E.  Must  have  previ¬ 
ous  management  experience,  and  be 
ready  for  hard  work  and  quality  product. 
Send  resume,  qualifications  and  refer¬ 
ences  to  Managing  Editor,  M.  Olaf 
Frandsen,  PO  Box  2952,  Odessa,  TX 
79760.  No  phone  calls,  please. 


Newsday's  editorial  department  has  a 
four-month  temporary  opening  for  a 
copy  editing  instructor  to  develop  and 
run  a  program  for  beginning  copy 
editors  beginning  late  June/early  July. 
Applicants  should  have  experience  in 
teaching  copy  editing  at  the  college 
level  and  at  least  five  years  experience 
in  teaching  copy  editing  at  the  college 
level  and  at  least  five  years  experience 
as  a  working  journalist,  including  copy 
editing  experience.  D.A.  preferred. 

The  instructor  will  also  assist  in  deve¬ 
loping  30  one-day  sessions  aimed  at 
brushing  up  editing  skills  on  the  inter¬ 
mediate  and  advanced  levels. 

Those  interested  should  send  their 
resume  to: 

Ceaser  E.  Williams 
Newsday 

Long  Island,  NY  11747 
EOE  (M/F) 


NIGHT  CITY  EDITOR 
For  lively  competitive  PM  daily  in  newsy 
mid-sized  capital.  Supervisory  experi¬ 
ence,  strong  editing,  commitment  to 
evening  work  hours  are  a  must.  Start 
February  1989.  Send  letter  and  resume 
to  Box  3387,  Editor  &  Publisher. 


In  every  age  of  well-marked 
transition  there  is  the 
pattern  of  habitual  dumb 
practice  and  emotion 
which  is  passing,  and 
there  is  oncoming  a 
new  complex  of  habit. 
Alfred  North  Whitehead 


NORTHWESTERN  UNIVERSITY  is 
seeking  a  Technical  Sciences  Editor 
responsible  for  developing,  writing,  and 
placing  stories  with  the  media  in 
support  of  the  Technological  Institue 
and  certain  areas  within  the  College  of 
Arts  and  Sciences  at  the  University, 
Candidates  must  have  demonstrated 
writing  ability,  with  appropriate  work 
experience  in  journalism  or  public  rela¬ 
tions  in  engineering  and  the  applied 
sciences.  Send  resume  and  salary 
requirements  to  the  Personnel  Depart¬ 
ment,  Northwestern  University,  720 
University  Place,  Evanston,  Illinois 
60208.  Affirmative  Action,  Equal 
Opportunity  Employer. 


PHOTOJOURNALIST 
Speed  and  creativity  essential.  Some 
experience  necessary.  We  do  first-rate 
process  color  everyday  on  every  section 
front.  This  7-day  Gannett  newspaper 
serves  a  suburban  area  one  hour  from 
New  York  City.  Send  resume,  portfolio 
and  most  recent  week’s  complete  tear- 
sheets  to  Loren  Fisher,  Photo  Editor, 
The  Courier  News,  PO  Box  6600, 
Bridgewater,  NJ  08807. 


Privately  owned  Florida  weekly  seeks  a 
do-it-all  editor.  Darkroom  experience 
helpful.  Long  hours,  hard  work  will  be 
rewarded.  Send  resume  to  Publisher, 
PO  Box  1299,  Sebastian,  FL  32978. 


HELP  WANTED 


EDITORIAL 


PUBLICATIONS  MANAGER 
Creative  specialist  with  3  to  5  years 
experience  in  academic  or  other  non¬ 
profit  organization  to  manage  a  variety 
of  periodicals  and  marketing  communi¬ 
cations  projects  including  award¬ 
winning  magazines  and  2  newsletters. 
The  successful  candidate  will  possess 
high  energy  level,  be  able  to  work  with 
professional  and  non-clinical  staff  and 
manage  creative  team  of  writers,  desig¬ 
ners,  photographers  and  illustrators, 
from  concept  to  completion. 
Background  or  experience  in  medical  or 
health  care  environment  is  helpful. 
Ability  to  manage  numerous  projects 
under  tight  deadlines  and  proficiency  in 
AP-style  editing  and  proofreading  skills 
desired. 

All  editorial  projects  support  patient 
care,  teaching  and  major  research  activ¬ 
ities  and  nationally  recognized  centers 
for  geriatric  medicine,  burn  care, 
cardiology,  sleep  disorders,  pulmonary 
and  renal  medicine,  substance  abuse 
and  a  variety  of  other  academic 
departments. 

Send  employment  history,  salary 
requirements  and  sample  articles  or 
publications  by  December  2nd  to: 
Employment  Manager 
The  Francis  Scott  Key 
Medical  Center 
A  Johns  Hopkins  Health 
System  Member  Institution 
4940  Eastern  Avenue 
Baltimore,  MD  21224 
(301)  550-0475 


REPORTER 

Spectrum,  a  bi-weekly  Little  Rock  alter¬ 
native  paper,  seeks  a  reporter  to  assist 
in  the  assignment  and  editing  of  stories, 
reporting  of  in-depth  news  articles  and 
direction  of  our  editorial  page.  Strong 
hard  news  background  essential.  Not  an 
easy  job,  but  a  challenging  opportunity 
for  someone  with  strong  ideas  about 
journalism.  If  you  think  you’d  like  work¬ 
ing  for  a  paper  praised  by  C.J.R.  for  its 
“seriousness  of  purpose,"  submit  a 
letter  and  clips  to  Stephen  Buell,  Spec¬ 
trum,  1300  South  Main,  Little  Rock, 
AR  72202. 


REPORTER  -  Strong,  investigative  and 
writing  skills  required.  Position  entails 
coverage  of  city,  school,  and  communi¬ 
ty  affairs.  Versatility  a  must.  Three  years 
of  experience  at  a  daily  newspaper  is 
desirable.  Salary  up  to  $476  a  week. 
Apply  to  City  Editor,  The  Beacon  News, 
101  South  River  St.,  Aurora,  IL  60506. 


RESPECTED  BROAD  sheet  weekly  serv¬ 
ing  cosmopolitan  community  seeks 
seasoned  reporter  -  someone  who  is 
bright,  eager  and  curious,  who  can  write 
with  precision  and  flair,  and  who  has 
strong  analytical  ability  and  mature 
judgement.  Experience  required.  Car, 
camera  and  eye  for  photos  essential. 
Send  letter  stating  salary  requirements 
with  clips  and  resume  to  Peter  Boody, 
The  South  Hampton  Press,  PO  Box 
1207,  South  Hampton,  NY  11968. 


REGIONAL  EDITOR 
Supervise  3  reporters  and  40  part-time 
correspondents  covering  a  15-county 
area  in  Northeast  Iowa  for  a  50,000  PM 
daily.  Some  reporting.  Need  good  orga¬ 
nizational,  motivational  and  editing 
skills.  Send  resume  and  clips  to  Saul 
Shapiro,  Editor,  Vl/aterloo  Courier,  PO 
Box  540,  Waterloo,  lA  50704. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


HELP  WANTED 


EDITORIAL 


REPORTER  -  Energetic  pro,  army  veter¬ 
an  or  with  experience  covering  the  mili¬ 
tary,  to  report  on  $1  billion  expansion  of 
Fort  Drum  in  fastest  growing  region. 
Starting  pay  to  mid  $20’s.  Professional 
atmosphere.  Full  benefits,  401 K  plan, 
company-paid  pension.  Great  hunting, 
fishing.  Country  living.  Write  Jim 
Kevlin,  260  Washington  St.,  Water- 
town.  NY  13601. 


REPORTERS 

If  you  have  at  least  2  years  of  daily 
experience,  the  drive  to  go  beyond  the 
routine  and  the  proven  instinct  tor  the 
big  story,  we’d  like  to  talk  to  you  about 
working  at  The  Times  Union.  We’re  the 
dominant  newspaper  in  our  corner  of 
the  Empire  State  (daily  circulation 
108,000,  Sunday  circulation 
170,000)  and  we’re  looking  for  repor¬ 
ters  who  will  help  make  us  better. 
Resumes  and  no  more  than  6  clips  to 
Dan  Lynch,  Managing  Editor/News,  The 
Times  Union,  News  Plaza,  Box  15000, 
Albany,  NY  12212. 


SECTIONS  EDITOR 

"Ambitious”  is  a  good  way  to  describe 
our  features  section,  and  we  are  looking 
for  an  editor  who  is  equally  so.  The 
Times-News  (circ.  22,000)  in  Twin 
Falls,  Idaho  seeks  a  section  editor  to 
oversee  our  food/home,  entertainment, 
community/lifestyle  and  health  section, 
in  addition  to  some  management 
responsibilities.  Ideal  candidate  will 
have  strong  editing  skills,  and  solid 
feature  writing  experience.  A  good  eye 
for  graphics  is  a  plus.  If  you’d  like  to  live 
in  a  small  town  that  is  close  to  some  of 
the  best  skiing  and  outdoor  recreation 
in  the  country,  send  samples  of  your 
writing  or  section  to:  Stephen  Hartgen, 
Managing  Editor,  The  Times-News,  Box 
548,  Twin  Falls,  ID  83303. 


SPORTS  EDITOR  needed  for  small, 
award-winning  daily  in  north  central 
Ohio.  Strong  writing,  editing  and  layout 
skills  required  along  with  a  devotion  to 
high  school  and  other  local  sports.  Send 
resume,  clips  and  references  ASAP  to 
Mitch  Wilkinson,  News  Editor,  The 
Galion  Inquirer,  PO  Box  648,  Galion, 
OH  44833. 


SPORTS  EDITOR  for  the  40,000  circu¬ 
lation  Odessa  American  in  West  Texas. 
Supervising  a  5-person  staff  that  covers 
this  year’s  no.  1  rated  JC  men’s  basket¬ 
ball  team,  a  perennial  high  school  foot¬ 
ball  champion,  and  the  AAA  California 
Angels  ball  club.  Send  resume,  refer¬ 
ences  to  Managing  Editor,  M.  Olaf 
Frandsen,  PO  Box  2952,  Odessa,  TX 
79760.  No  phone  calls,  please. 

SPORTS  EDITOR 

The  Southern  Illinoisan,  a  35,000-cir¬ 
culation  regional  newspaper,  needs  a 
hands-on  sports  editor  with  good  writ¬ 
ing,  editing  and  teaching  skills  to  direct 
a  five-person  staff  in  covering  a  major 
college  athletic  program  and  all  the 
region’s  high  schools.  We’re  looking  for 
someone  who  can  work  with  the  staff 
and  in  the  community  to  produce  a 
highly  visible,  visual  and  well-read  daily 
section  with  the  latest  pagination  tech¬ 
nology.  Send  resume  and  tearsheets  by 
November  28th  to  Carl  Rexroad,  Editor, 
Southern  Illinoisan,  PO  Box  2108, 
Carbondale,  IL  62902. 


Startup  weekly  paper  in  New  England 
resort  seeks  hard-news  managing/ 
assigning  editor  eager  to  continue 
reporting,  thinks  explaining  issues  is 
more  important  than  covering  meetings, 
encourages  lifestyle  angles  on  news, 
likes  page  1  sports  stories.  Reporters 
who  never  forget  the  "what  it  means” 
paragraph,  enjoy  shooting  pictures, 
want  to  get  involved  in  an  insular 
community  intensely  concerned  about 
its  future.  Send  resume,  references, 
samples  to  Box  3374,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


SYNDICATE  LOOKING  FOR  COLUMNS 
AND  CARTOONS.  Prefers  already 
published  authors.  Client  list  includes 
"Indoor  Gardening"  by  Jane  Adler, 
“Looking  Right"  by  Gloria  Lintermans, 
“On  Marriage  and  Divorce”  by  Dr.  M. 
Berke,  and  “Puzzleman"  by  Dick 
Rogers.  WHITE  GATE  FEATURES 
SYNDICATE,  71  Faunce  Drive,  Provi¬ 
dence,  Rl  02906.  (401)  274-2149. 


THE  HOUSTON  POST  wants  a  great 
writer  to  cover  the  pop  music  scene  in 
this  hip,  young  city.  You  must  have 
Encyclopedic  knowledge  of  the  national 
music  scene  with  at  least  one  volume  on 
C&W.  And  you  must  write  like  a  house 
on  fire.  If  you  fit  that  bill,  send  clips  and 
resume  to  Martha  Liebrum,  AME/ 
Features,  The  Houston  Post,  Houston, 
TX  77210-4747. 


WANTED  FUNNY  NEWS 
What’s  weird  on  your  beat?  We  need 
stringers  for  National  Lampoon’s  "True 
Facts."  No  “funny"  writing-just  tunny 
stories,  told  straight.  Byline  plus 
payment.  Write  for  guidelines:  Stringer, 
National  Lampoon,  155  Ave.  of  the 
Americas,  New  York,  NY  10013. 


WEEKLY  EDITOR 

Large,  prize-winning  southern  Indiana 
semi-weekly  seeks  an  editor  who 
doesn’t  believe  "liberal"  is  a  dirty  word. 
Editorial,  leadership  and  writing  talents 
a  must.  You’ll  be  in  direct  charge  of  the 
newspapers  in  a  progressive,  growing 
county  of  24,000.  Good  starting  salary 
with  financial  opportunities  in  future. 
Need  resume,  clips  and  references. 
Would  like  to  have  new  editor  on  job  in 
early  1989.  Reply  tO: 

Barbara  King 

North  Vernon  Plain  Dealer  &  Sun 
PO  Box  410,  North  Vernon,  IN  47265. 


ZONE  5  mid-sized  PM  has  immediate 
opening  for  general  assignment  reporter 
specializing  in  coverage  of  agriculture 
and  rural  affairs.  Degree  required, 
experienced  preferred.  Recent  or  Janu¬ 
ary  graduates  with  strong  background, 
professional  internships  will  be  consid¬ 
ered.  Applicants  with  demonstrated 
communication  skills  in  non-newspaper 
fields  will  be  considered.  Midwest  back¬ 
ground  helpful.  Box  3344,  Editor  & 
Publisher. 


Editor  &  Publisher 
Classified  Advertising 
(212)  675-4380 


_ MAILROOM _ 

MAILROOM  SUPERVISOR 
The  Telegraph,  a  32,000  5-day  evening 
and  Saturday  and  Sunday  morning 
newspaper,  is  seeking  a  leader  for  the 
position  of  mailroom  supervisor.  This 
person  will  be  responsible  for  all  mail- 
room  and  transportation  operations. 
Primary  responsibilities  include  insert¬ 
ing  and  packaging  daily  and  Sunday 
newspapers,  commercial  operations 
and  a  growing  TMC  program.  This 
person  will  also  be  responsible  for 
departmental  purchasing,  budgeting, 
hiring,  scheduling,  machine  mainte¬ 
nance,  fleet  maintenance  and  distribu¬ 
tion,  and  supervision  of  eight  full-time 
employees  and  40  plus  part-timers. 
Mechanical  and  electronic  experience 
plus  a  knowledge  of  inserting,  stacking 
and  labeling  equipment  is  a  plus. 
Attractive  salary  and  benefits,  excellent 
working  conditions  in  a  modern  progres¬ 
sive  mailroom.  Opportunity  for  an  assis¬ 
tant  in  a  metro  or  larger  newspaper  to 
move  up  to  No.  1. 

Please  send  resume  to: 

Marjorie  A.  Soper 
Personnel  Manager 
Telegraph  Publishing  Co. 

PO  Box  1008 
Nashua,  NH  03061 
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HELP  WANTED 
PRODUCTION 


HELP  WANTED 
PRODUCTION 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


GREAT  OPPORTUNITY  in  northern  Illi¬ 
nois.  Production  manager  for  daily 
newspaper  and  commercial  plant.  All 
inclusive  concept  -  from  idea  to  deliver 
piece.  Includes  responsibility  for 
composing,  camera  and  plate,  web 
offset  press,  job  printing,  lettershop, 
and  computer  programming.  Goss 
Suburban  press  with  progress  capabili¬ 
ty,  leadership,  motivational  skills,  tech¬ 
nical  capabilities,  business  sense,  posi¬ 
tive  can-do  attitude,  and  good  people 
skills  are  required.  We  want  someone 
who  can  organize  and  take  pride  in 
making  a  good  operation  better!  Ideal 
for  someone  who  has  gained  the  experi¬ 
ence  and  wants  to  take  charge.  Please 
send  resume  to  Patrick  B.  Mattison, 
President,  Belvidere  Daily  Republican, 
401  Whitney  Blvd.,  Belvidere,  IL 
61008. 


Growing  Zone  5  publishing  group 
accepting  resumes  for  current/future 
openings  for  camera,  pre-press  and 
press  operators  and  working  supervisory 
personnel  with  experience  on  six  or 
more  Goss  Community  units.  Candi¬ 
dates  must  be  cost,  maintenance  and 
quality  conscious.  Competitive  salary, 
benefits  and  profit  sharing.  Your  confi¬ 
dence  respected.  Respond  to  Chief 
Operating  Officer,  PO  Box  3353, 
Evansville,  IN  47732. 


Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 


HEAD  MACHINIST 

Seeking  experienced  newspaper 
machinist/mechanic,  responsible  for 
repair  and  maintenance  of  plate,  press 
and  mailroom  equipment.  Challenging 
new  position.  Must  be  dedicated  to 
preventive  maintenance.  Excellent 
benefits.  Send  resume  and  salary 
requirements  to  Bill  Langman,  Produc¬ 
tion  Manager,  The  Day  Publishing  Co., 
PO  Box  1231,  New  London,  CT  06320. 
EOE. 


MAILROOM  MANAGER 
For  7-day  newspaper,  seeking  a  people- 
oriented  candidate  with  strong  supervis¬ 
ory.  organizational,  and  mechanical 
skills.  Experience  in  managing  and 
inserting  operation  required.  Excellent 
benefits.  Send  resume  and  salary 
requirements  to  Bill  Langman,  Produc¬ 
tion  Manager,  The  Day  Publishing  Co., 
PO  Box  1231,  New  London,  CT  06320. 
EOE. 


QUALITY  ASSURANCE 
Entry-level  technician  position  available 
in  rapidly  expanding  quality  assurance 
department  of  major  metropolitan  daily. 
We're  looking  for  a  college  grad  who 
fully  understands  all  techniques  of 
newspaper  reproduction  and  technical 
aspects  of  raw  materials  testing.  If 
you’ve  got  the  technical  skills  and  have 
career  advancements  potential,  please 
send  resume  tO: 

Sandra  Santa  Emma 
COLUMBUS  DISPATCH 


TECHNICAL  FIELD  SUPPORT 
A  major  manufacturer  of  printing  press 
ancillary  equipment  is  seeking  a  techni¬ 
cal  field  support  person  to  be  responsi¬ 
ble  for  after  sales  support  among  our 
nationwide  customer  base. 

The  preferred  candidate  will  have  had 
considerable  hands-on  experience  in 
the  pre-press  and  pressroom  areas  of  a 
daily  letterpress  newspaper  production 
environment  and  will  have  extensive 
knowledge  of  achieving  high  quality 
newspaper  reproduction.  Offset  experi¬ 
ence  would  be  an  asset  but  is  not 
essential. 

The  person  we  seek  will  be  a  good 
communicator  and  will  be  comfortable 
dealing  with  people  at  all  levels  in  a 
newspaper  in  order  to  optimize  the 
benefits  of  using  our  products. 
Extensive  travel  within  North  America 
and  occassional  travel  to  Europe  will  be 
required  for  this  position.  Compensa¬ 
tion  includes  salary  commensurate  with 
experience  plus  expenses  and  a  full 
benefits  package. 

It  you  are  interested  in  pursuing  this 
exciting  opportunity,  please  send  your 
resume  and  salary  history  in  complete 
confidence  to  Box  3349,  Editor  & 
Publisher. 


_ SALES _ 

MEDIA  SALES  opportunity  for  self- 
motivated  person  experienced  in  wire 
service  photography  and/or  photo 
transmission/reception  equipment. 
Latin  American  experience  a  plus, 
Spanish  and  a  willingness  to  travel  a 
must.  Salary,  commissions,  benefits. 
Call  Claude  Moisy  or  Tony  Hileman, 
(202)  429-8888  or  write  AFP,  1612  K. 
St.,  N.W.,  Washington,  DC  20006. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

ADVERTISING  MANAGER  Bottom-line- 
oriented  individual  with  over  15  years' 
experience  wants  position  with  growth- 
oriented  organization.  Strong  on  staff 
development,  budgeting,  special 
sections/promotions,  handling  major 
accounts.  Prefer  suburban  group,  mid¬ 
size  daily  or  weekly  group.  Write  Box 
3278,  Editor  &  Publisher. 


GENERAL  MANAGER  of  award-winning 
Louisiana  semi-weekly  (circ. 
9,000-plus)  seeks  administrative  or 
department  head  position  with  large 
weekly  or  daily  newspaper  in  zones  4  or 
6.  Over  20  years  experience  in  all 
aspects  of  newspaper  business. 
Economic  recession  in  La.  has  caused 
Publisher  to  eliminate  my  position. 
Strong  letter  of  recommendation  from 
Publisher  will  accompany  resume.  I  am 
a  43-year-old  married  female  with 

frown  children.  Contact  Pam  (504) 
67-0714  or  write  to  27265  W.  Lake¬ 
side  Dr.,  Denham  Springs,  LA  70726. 


Send  E&P  BOX  REPLIES 
to: 

Editor  c6  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


MICRO-MARKETER  specializing  in 
s.Tiall  to  medium  size  dailies,  paid  and 
free  weeklies,  shoppers,  T.M.C. 
products  desires  challenging  position  in 
Zones  1  or  2.  Cost  conscious  with  excel¬ 
lent  budgeting  skills.  Over  18  success¬ 
ful  years  in  the  industry.  Contact  Dave 
Ruscetta,  15C  Monroe  St.,  Milford,  CT 
06460  or  call  (203)  877-8727. 


PUBLISHER 

National  success.  Sales,  profits, 
awards,  stability.  Group  experience. 
Reorganization  fuels  this  search. 
California-based.  Will  relocate.  Avail¬ 
able  now.  Box  3370,  Editor  & 
Publisher. 


_ CIRCULATION _ 

Proven  Professional  with  23  years  on  a 
major  metro.  Experienced  in  ALL 
phases  of  circulation,  strong  leader, 
administrator,  extensive  knowledge  of 
marketing,  distribution,  home  delivery 
and  single  copy.  Available  full-time  or 
to  consult.  Box  3357,  Editor  & 
Publisher. 


_ EDITORIAL _ 

9  YEAR  SYNDICATED  COLUMNIST 
looking  for  new  home  for  fashion/sewing 
column  -  great  reference.  Author  of  2 
books.  Professional  speaker  and  writer 
for  20  years.  Sally  Cowan,  3873  Hick¬ 
ory  Lane,  St.  Augustine,  FL  32086 
(904)  797-4173. 


AWARD-WINNING  Sports  Writer  seeks 
position  with  mid-size  or  metro  daily. 
Experience  includes  four  years  as  NFL 
beat  writer.  Versatility  ranges  from  take¬ 
outs  to  AP  correspondent.  Age  29.  Box 
3373,  Editor  &  Publisher. 


DON’T  HIRE  ME,  unless  you  are  looking 
for  a  15-year  pro  with  writing,  editorial 
and  management  experience  in  all 
aspects  of  corporate  publications.  I  love 
writing;  love  working  with  people 
committed  to  award-winning  communi¬ 
cations.  Salary  secondary  to  job  satis¬ 
faction  and  opportunity  for  growth. 
Write  Box  3336,  Editor  &  Publisher. 


EXPERIENCED  EDITOR.  Resettling.  12 
years  The  Oregonian.  3  years  Wall 
Street  Journal.  Reuters  wire.  Weeklies. 
Most  recently,  3  years  university  jour¬ 
nalism  lecturer,  Munich.  Callaway, 
11216  SE  31st,  Milwaukie,  OR 
97222.  Call  659-2904. 


FEATURES  REPORTER/RESTAURANT 
CRITIC  with  current  metro  daily  and  city 
magazine  experience  and  strong  food 
background  seeks  career  opportunity  in 
large  metro  area.  Box  333A  Editor  & 
Publisher. 


COPY  EDITOR.  Experienced.  Headline, 
layout,  people  skills.  Part-time,  perma¬ 
nent.  (212)  777-0486. 


MANAGING  EDITOR  of  The  Madison 
(Fla.)  Enterprise- Recorder  wants  more 
responsibility  on  a  larger  paper.  Person¬ 
al  winner  of  5  awards  in  the  last  2  years. 
Skills:  staff  management,  make-up, 
camera,  column  and  investigative 
reporting.  Experience  includes  The 
Clearwater  Sun  and  The  Tampa 
Tribune.  Al  Parsons,  (904)  973-8556. 


Managing  Editor  of  full-color  40,000 
daily  seeks  new  challenges  at  potential- 
rich  mid-size/larger  AM/PM.  Successful 
tenure  current  job;  extensive  experience 
across  the  board.  Very  good  with 
reporters/city  desk;  very  good  at 
management,  newsroom  efficiency, 
budgeting.  Reply  Box  3382,  Editor  & 
Publisher. 


Shirt-sleeve,  community-minded 
editor,  49.  seeks  challenge.  15  years 
with  last  firm.  Warm  climate  preferred 
for  final  move.  Box  3389.  Editor  & 
Publisher. 


SPORTS  SLOT  man  on  Southern  Zone  9 
metro  AM  seeks  desk  spot  on  northeast 
or  southeast  daily,  or  assistant  job  on 
mid-sized  paper.  Hard  worker,  17  years 
experience,  very  good  with  writers. 
Misses  real  sports.  Box  3375.  Editor  & 
Publisher. 


SPORTS  WRITER  EDITOR 
Young,  experienced  journalist  seeks 
position  at  daily  paper.  Will  relocate. 
Write  to  Box  3364,  Editor  &  Publisher. 


SPORTS  WRITER/LAYOUT 
Seven  years  covering  preps  through 
pros.  Workaholic.  Writing/layout' 
columns  background.  Dailies  only.  Any 
zone.  Call  nights:  (603)  898-7777. 

VETERAN  REPORTER/EDITOR  seeks 
position  on  daily.  Just  earned  Master's; 
just  back  from  Costa  Rican  Spanish 
program.  Award-winner,  daily/weekly 
experience.  Member  SPJ/SDX.  IRE. 
Brian  Massey,  (904)  994-8640. 


Young,  aggressive  REPORTER  with 
solid  daily  experience  seeks  reporting 
position  on  medium  to  large  metro 
daily.  Good  mind,  broad  education. 
Police  reporting  preferred.  Box  3377, 
Editor  &  Publisher. 


_ FREELANCE _ 

FREELANCE  ASSIGNMENTS 
wanted  by  10-year  Indiana  experienced 
pro.  Copy  proof  reading,  writing 
preferred.  Write  David  Quinn.  418 
Windridge  Trail,  Berne,  IN  46711  or 
call  (219)  589-3949,  5-6PM  daily. 


Department  of  Employee 
and  Labor  Relations 
34  South  Third  Street 
Columbus,  OH  43215 
EOE/M/F 
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SHOP  TALK  AT  THIRTY 

How  the  media  distorted  the  presidentiai  race 


By  Marvin  Kalb 

The  endless  presidential  campaign 
of  1988  ended  — finally —  on  a  note  of 
general  dissatisfaction. 

Many  journalists,  glancing  back 
over  18  months  of  exhausting  cover¬ 
age,  feel  absolutely  no  sense  of  uplift. 
Not  only  do  they  believe  they 
should  —  and  could  —  have  done 
better,  they  are  angry  about  the  fact 
that  they  allowed  themselves  to  be 
manipulated  by  campaign  media 
advisers. 

Surprisingly,  even  these  advisers 
are  unhappy.  Roger  Ailes,  the  grand 
wizard  of  the  new  post-wimp  Mr. 
Bush,  suggests,  “It  will  probably  be 
useful  for  both  sides  to  sit 
down  .  .  .  with  the  media,  and  say, 
‘What  the  heck  are  we  doing?  Are  we 
doing  this  right  and  is  the  public  being 
served  as  well  as  they  can  be?'  " 

Allow  me  to  take  a  crack  at  an 
answer  to  that  question. 

No,  the  public  has  not  been  served 
by  a  political  process  that  rewards 
ambiguity,  deception  and  evasion 
and,  in  Ted  Koppel’s  words, 
“reduces  the  electoral  process  to  the 
lowest  common  denominator." 

Nor  is  the  public  being  served  by  a 
press  that  has  allowed  the  shallow. 


(Kalb  is  former  NBC  News  corre¬ 
spondent  and  is  professor  and  director 
of  the  Joan  Shorenstein  Barone  Center 
on  the  Press,  Politics  and  Public  Policy 
at  Harvard  University.  This  article  was 
written  for  the  Atlanta  Journal  and 
Constitution,  where  it  originally 
appeared.  It  is  reprinted  with  the 
newspapers’  permission.) 


uaoNnNMoa  Moud 

SMBN  HUM  ISUId  3Q 


Get  your  copy  of 

AdNcm 

-  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  _ 


To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
WCC I  Please  send  me  AD  NEWS  for  one 
■  year  -  26  issues.  I  enclose  my 

bankdraft  in  Australian  currency  for  Aust.  $  128. 

Name: _ 

Address:- _ 


State _ Zip. 


picture-driven  world  of  television 
news  to  dominate  newspapers  and 
magazines  in  campaign  coverage  and, 
more  than  that,  a  press  that  has 
become  so  preoccupied  with  polls 
that  it  has  neglected  the  virtues  of  old- 
fashioned  legwork. 

Maybe  it  is  only  natural  that  in  an 
age  of  technology,  journalists,  no  less 
than  economists,  should  be  drawn  to 
devices,  charts  and  gadgets  to  ana¬ 
lyze  their  problems. 

Polls  have  become  journalistic 
gadgets.  Never  before  in  American 
history  have  networks  and  newspa¬ 


pers  relied  so  heavily  on  polls  in  their 
reporting  of  a  campaign,  perhaps 
because  in  the  swirl  of  modern-day 
uncertainties  they  find  it  more  com¬ 
forting  to  rely  on  a  statistic,  which 
conveys  the  illusion  of  “fact,”  than 
on  their  own  professional  instincts 
and  impressions. 

For  the  first  time,  for  example,  the 
New  York  Times  regularly  ran  poll 
stories  on  the  front  page,  even  as  the 
lead  story.  Major  newspapers  jointly 
sponsored  polls  with  networks  in 
mutually  reinforcing  and  expanding 
webs  of  influence:  the  New  York 
Times  and  CBS  News,  the  Washing¬ 
ton  Post  and  ABC  News,  the  Wall 
Street  Journal  and  NBC  News. 
Through  their  syndication  services, 
they  spread  the  word  of  their  poll 
results,  often  dominating  the  market. 

There  is  now  no  escape  from  the 
polls:  They  define  the  campaign  for 
the  politician  and  the  press. 

We  are  all  on  the  edge  of  an  abyss: 
the  lure  of  technology  forcing  a  loss  of 
editorial  control.  The  American  peo¬ 
ple  are  left  bedazzled,  one  moment 
polled  and  the  next  moment  informed 
of  their  sentiments  before  being 
polled  again. 

Network  officials  find  a  degree  of 
comfort  in  the  assertion  that  “there  is 
no  evidence”  that  the  polls  influence 
elections. 

Nonsense. 

If  more  than  70%  of  the  American 
people  get  most  of  what  they  know 
about  the  world,  and  the  campaign, 
from  television,  and  if  most  of  televi¬ 


sion  news  is  pegged  to  polls,  then  it  is 
inescapable  that  the  polls  are  having 
an  influence.  It  would  seem  to  be 
sophistry  pure  and  simple  to  assert 
the  contrary.  It  is  also  ducking  edito¬ 
rial  responsibility. 

The  influence  of  polls  is  magnified 
by  their  effect  on  television  and  print 
journalists  covering  the  campaign, 
whose  stories  in  turn  shape  voters’ 
perceptions  of  the  race. 

Just  two  days  before  the  second 
Bush-Dukakis  “debate,”  for  exam¬ 
ple,  press  coverage  of  the  campaign 
strongly  suggested  that  the  race  was 


tightening.  Then,  on  Oct.  12,  one  day 
before  the  “debate,”  ABC’s  World 
News  Tonight  devoted  more  than  half 
of  its  30-minute  broadcast  to  a  state- 
by-state  poll,  projected  on  an  eye¬ 
catching  nationwide  map  that  showed 
Mr.  Bush  with  a  commanding  major¬ 
ity  of  electoral  votes.  With  all  of  the 
usual  journalistic  caveats,  anchorman 
Peter  Jennings  drew  the  inevitable 
conclusion:  the  vice  president  would 
win  the  election. 

One  of  the  effects  of  the  ABC  News 
poll  was  to  raise  further  the  news 
media’s  expectations  for  Mr.  Dukakis 
in  the  “debate.”  The  poll  fed  the  view 
that  the  Massachusetts  governor 
needed  an  unusually  strong  perfor¬ 
mance  to  turn  the  election  around. 

Within  minutes  after  the  90-minute 
“debate”  ended,  network  commenta¬ 
tors  concluded  that  Mr.  Dukakis  had 
failed  to  meet  that  threshold.  ABC 
announced  the  results  of  a  tracking 
poll  of  some  400  viewers;  Mr.  Bush 
won,  48%  to  33%.  The  other  networks 
also  declared  Mr.  Bush  to  be  the 
debate  winner  —  thus  breaking  pre¬ 
cedent  with  a  long-standing  network 
rule  that  though  reporters  could  ana¬ 
lyze  performances,  they  could  not 
declare  winners. 

In  this  way,  network  news  became 
an  instant  national  spin  merchant, 
supplanting  in  influence  and  impact 
the  professional  political  spin  mer¬ 
chants  who  were  still  working  the 
press  center. 

Within  24  hours,  the  tone  of  politi- 
(Continued  on  page  44) 


Polls  have  become  journalistic  gadgets.  Never 
before  in  American  history  have  networks  and  news¬ 
papers  relied  so  heavily  on  polls  in  their  reporting  of 
a  campaign  . . . 
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PROMOTION  SALE! 

2  for  1  VSalue  for 
^1^^^  Newspaper 

Promotion 


In  E&P’s  1989  International  YearBook! 

Place  your  Newspaper’s  ad  next  to 
or  near  your  listing  and  draw 
attention  to  your  paper. 


1. 


2. 


■  Establish  newspapers  as  the  Public 
Relations  medium,  (specifically  your  paper),  with  PR 
firms  and  corporate  communicators. 


Bh  ■  Solidify  your  standing  in  the  newspaper  market  and  assist  in  recruiting.  The  YearBook  acts 
as  a  directory  for  new  and  veteran  journalists  when  looking  for  employment. 

This  all-in-one  global  “data-bank”  is  used  constantly,  all  year  long  by  PR  firms.  Corporate  Communi¬ 
cations  Professionals,  Advertising  Planners  and  Buyers,  Colleges  and  Universities.  The  1989  Editor  & 
Publisher  YearBook  is  the  one  stop  source  book  of  Newspaper  operations  and  information.  Over 
13,000  copies  sold  each  year! 

Contact  your  local  sales  representative 
or  call  Don  Parvin  at  212  •  675  •  4380  and  reserve  your  space. 

Closings:  Space  —  January  23,  1989  Material  —  February  7^  1989 


New  York  Chicago  Los  Angeles  San  Francisco 

11  West  19th  Street  303  East  Ohio  Street  Ste.  801 ,  3250  Wilshire  Blvd.  Ste.  1420, 450  Sansome  Street 
New  York,  NY  10011  Chicago,  IL  6061 1  Los  Angeles,  CA  90010  San  Francisco,  CA  941 1 1 

(212)675-4380  (312)645-0123  (213)382-6346  (415)421-7950 

Fax:  (21 2)  929-1 259  Fax;  (21 3)  382-1 108  Fax:  (41 5)  398-41 56 


Toronto 

148  King  Road  E. 

King  City,  Ontario  LOG  1 KO 
(416)  833-6200 
Fax:(416)  833-1613 


EdHor  &  PubGsher 

1 1  West  19th  Street  •  New  York.  N  Y  1001 1  -212  675  4380 
FAX#  212  929  1259 


RECXDGNITIONOFEXCELLENCE: 
THE  EDWARD;  MEEMAN  MARDS 


Hi«(X)\S':K\\ri(>\,l(l(KN\I.IS\l 


IWWK’DIMIRIW 


The  protection  of  our 
environment  was  the 
long-time  passion  of 
Edward  J.  Meeman, 
the  late  conservation 


M  editor  of  Scripps 


Howard  Newspapers. 

To  honor  his  dedication,  The 
Scripps  Howard  Foundation  National 
Journalism  Awards  will  recognize 
outstanding  environmental  writing, 
photography  or  cartooning  with  the 
Edward  J.  Meeman  Awards.  Winners 
will  be  selected  from  newspapers 


AWARDS  AND  DEADLINES 

The  Charles  M.  Schulz  Award/CoUege  Cartoonist:  )an.  9, 1989 
The  Ernie  Pyle  Award/Human  Interest;  Jan.  23, 1989 
The  Walker  Stone  Award/Editorial  Writing:  Jan.  30, 1989 


above  100,000  in  circulation  and  below 
100,000  in  circulation. 

Judges  are  Robert  H.  Wills,  editor, 
Milwaukee  Sentinel;  Barbara  A.  Henry, 
editor.  Democrat  and  Chronicle,  Roch¬ 
ester,  NY,  and  Max  Jennings,  editor, 
Dayton  Daily  News. 

For  an  entry  blank  and  information, 
write  to  Scripps  Howard  Foundation, 
1100  Central  TJust  Tower,  Cincinnati, 
Ohio  45202.  All  entries  for  this  award 
must  be  received  by  Feb.  6, 1989. 

SCRIPPS  HOWARD 
ill  FOUNDATION 

COMMITTED  TO  EXCELLENCE 

The  Edward  J.  Meeman  Awards/Conservation  Journalism:  Feb.  6, 1989 
The  Roy  W.  Howard  Newspaper  Awards/Public  Service:  Feb.  13, 1989 
The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  13, 1989 
The  Charles  E.  Scripps  Award/Literacy  Efforts:  Feb.  20, 1989 


